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Information Paper
Electronic Billboards

DATE: September 30, 2009

TO: Ed Miska, Chief Traffic, Electrical, Highway Safety and Geometric Standards Engineer

FROM: Jennifer Hardy, EIT

SUBJECT: Summary of Guidelines from Literature on the Placement and Display Characteristics of 
Electronic Billboards 

Background

The relationship between electronic billboards and traffic safety is a complex issue and the topic has been 
the result of considerable research and investigation.  Recent studies, such as the VTTI 100 Car Naturalistic 
Driving Study, have found strong linkages between crashes and external driver distraction.  Other research 
has found that electronic billboards are a significantly greater distraction than fixed billboards and can 
attract and hold a driver’s attention for an amount of time considered unsafe.  

A recently completed comprehensive report for the National Cooperative Highway Research Program 
(NCHRP) made a number of recommendations concerning electronic billboard placement and display 
characteristics to mitigate driver distraction.  The report, written for NCHRP Project 20-7 (256), entitled 
“Safety Impacts of the Emerging Digital Display Technology for Outdoor Advertising Signs” involved an 
extensive review of available literature and existing jurisdictions’ guidelines (Wachtel, 2009).  These 
recommendations as well as research from Queensland, Australia, Victoria, Australia, the U.S. Federal 
Highway Administration (FHWA), and the Transportation Research Board (TRB) were reviewed in the 
preparation of this document. 

Applicable B.C. Regulations

British Columbia does not have any regulations or guidelines dealing specifically with electronic billboards.  
However, there are regulations relating to signage in general which may be applicable.

As per Section 214 of the BC Motor Vehicle Act, a sign or other advertising device cannot be erected within 
a distance of 300 m of a highway right-of-way without the approval of the Minister of Transportation.  

In addition, as per Section 16 of the Transportation Act, the Minister may require remedial action if there is 
a sign or other device that in the minister’s opinion “is a nuisance that might distract the operator of a 
vehicle” or “impair the operator’s ability to drive safely”, regardless of whether or not the sign is near 
provincial property.  

Summary of Guidelines 

The following guidelines represent a summary of recommendations from existing literature, particularly the 
NCHRP report “Safety Impacts of the Emerging Digital Display Technology for Outdoor Advertising Signs” 
(Wachtel, 2009). 

In addition, a summary of other jurisdictions’ guidelines is provided in Appendix A.
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Minimum Message Display Duration

It is widely understood that bright lights and visual change can draw the eye to a stimulus that is brighter 
than its surroundings, and/or exhibits movement or apparent movement.  In addition, the Zeigarnik Effect 
suggests that drivers will focus longer on a display whose message changes in an effort to “complete” the 
viewing experience.  The way to minimize both of these potentially distracting effects is to reduce the 
chance that a driver will see more than one display.

The minimum display duration should be 8 seconds, or as determined by the formula below, whichever is 
greater.

������� ���	
�� ��
����� (�) =  
����� �������� �� �
���
���� ��

���
� (�)

�	��� ����� (�/�)

Transition between Successive Displays

The transition between successive displays should appear seamless and be imperceptible to approaching 
drivers.  The interval between successive displays should be less than or equal to 0.1 second.  No visual 
effects of any kind (such as fade, dissolve, or animation) should be used during the transition.

Message Sequencing  

Message sequencing refers to when a single message or advertisement is divided into segments and 
presented over two or more successive display phases on a single electronic billboard or across two or more 
billboards.  Advertising of this nature is based on the premise of capturing and holding the viewer’s 
attention throughout the time or distance needed to complete the message.  

Electronic billboards should not use message sequencing over successive display phases on a single 
electronic billboard, across multiple electronic billboards, or across any combination of electronic and static 
billboards. 

Amount of Information Displayed

All other factors being equal, the more information that is presented on an electronic billboard, the longer it 
will take to read the message.  Approximately 1 second is required for a road user to read 1 word.   

Therefore, the number of words displayed on a sign should never be more than the number of seconds of 
the display duration. Character height should be sufficient that the message is clearly legible over the entire 
viewing distance.  A minimum character height of 18 inches would be considered appropriate for most 
situations. 

Interactive billboard messages that permit, support or encourage personalized or interactive communication 
with drivers in real time should not be permitted.  An example of this would be an electronic billboard that 
responds to text messages, phone calls, or e-mails from passing drivers.  

Sign Animation/Motion

No animation, flashing, movement, or appearance of movement should be allowed.

Sign Brightness and Luminance   

Brightness is the perceived intensity of a source of light whereas luminance describes the amount of light 
leaving a surface in a particular direction or deflected off that surface.  Luminance can be thought of as 
measured brightness.
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Through what is often referred to as the “moth effect”, the human eye is drawn to the brightest objects in a 
field of view.  A brightly illuminated electronic billboard could draw attention away from the road, official 
traffic devices or other vehicles. This effect is of particular concern at night, dawn or dusk, or in inclement 
weather such as rain or fog.  In dark conditions, the electronic billboard could not only distract drivers, but 
could also compromise drivers’ dark adaptation.   

The brightness of electronic billboards should be a maximum of:
� 280 cd/m2 during nighttime
� 5000 cd/m2 during daytime

Luminance measurement methodology:

� Luminance measurements should be made directly in front of a sign.
� Because LEDs have higher light output at lower temperatures, measurements should be made 

within predefined, and consistent ambient temperature ranges.
� A luminance meter aperture of 1 deg or less should be used.
� Because LED billboards are composed of arrays of LEDs, their surfaces are not uniform. If viewed 

from very close distances, they will appear as an array of bright points against a dark background. 
Thus, a viewing distance of approximately 15 m is suggested, since a 1-deg meter aperture would 
subtend approximately 25 cm at this distance, sufficient to ensure uniformity of the display.

� Since light from the ambient environment adds to the recorded luminance, measurements should 
not be taken at distances greater than that suggested above.

� Measurements should be made while the sign display is white to present the maximum luminance 
values. 

In addition, electronic billboards should be equipped with sensors that measure ambient brightness and 
dimmers that can control the sign output based on ambient conditions.  

Longitudinal Spacing between Electronic Billboards

Electronic billboards should not be placed such that there is more than one electronic billboard display 
visible to an approaching driver at the same time.  

Electronic Billboard Placement in Relation to Traffic Control Devices and Driver Decision and 
Action Points

The cognitive demands on drivers are greatest at locations where they must make decisions or actions such 
as merging onto a freeway, changing routes, or negotiate a tight curve.  Recognizing that driver workload is 
higher at decision and action points and that key highway signage is important for making those decisions 
and actions, distracting stimuli such as electronic billboards should not be placed near these areas.

Major traffic signs are considered to be any warning, guide, or regulatory sign or any changeable message 
sign (CMS).  Driver decision and action points include merge areas, any intersection with a public road, on-
ramps, off-ramps, interchanges, signed curves, and railway crossings.

For highways where the posted speed limit is less than 80 km/h, an electronic billboard should not be 
within: 

� 120 m of a major traffic sign or driver decision/action point 

For highways where the speed limit is 80 km/h or greater, an electronic billboard should not be within:
� 250 m of a major traffic sign
� 500 m of a driver decision/action point
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The distance between an electronic billboard and major traffic sign or driver decision/action point should be 
measured from the edge of right-of-way nearest to the driver decision/action point or major traffic sign, not 
from the edge of roadway or major traffic sign.
  

Discussion

There is now considerable research concluding that electronic billboards are distracting to a degree that 
may be unsafe.  In addition, research recommendations and guidelines from various jurisdictions on the use 
of electronic billboards are relatively consistent.  The recent NCHRP report provides a comprehensive 
evaluation of existing research and guidelines to provide guidance on the safety implications of electronic 
billboards.  

Although research reports sponsored by the outdoor advertising industry often conclude electronic 
billboards do not adversely affect safety, conclusions reached in government or insurance company 
sponsored studies regularly demonstrate that electronic billboards adversely affect safe driving 
performance.

Electronic billboard technology is changing and it is becoming easier and cheaper for advertisers to install 
signs with increasingly complex and attention grabbing messages.  The expanding use of LED and LCD 
technology has lead to innovations such as truck or bus mounted moving billboards.  New signs in some 
areas are designed to interact in real-time with drivers.  These new applications of electronic billboards add 
to the potential distraction of the sign and highlight the importance of developing guidelines to reduce 
driver distraction.
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Appendix A:

Summary of Other Jurisdictions’ Electronic Billboard Guidelines 
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Brown, Sierra TRAN:EX

From: Palin, Kim TRAN:EX
Sent: Wednesday, January 16, 2013 8:52 AM
To: Palin, Kim TRAN:EX
Subject: FW: 166688 - Advertising in Port Alberni
Attachments: 166688.pdf

�
�
�����Original�Message������
From:�Transportation,�Minister�TRAN:EX��
Sent:�Wednesday,�July�23,�2008�1:34�PM�
To:
Cc:�Minister,�TCA�TCA:EX;�AL,�Minister�PREM:EX;�Cooper,�Tracy�J�TRAN:EX;�Thomas,�Barbara�R�
TRAN:EX;�Webb,�Bob�E�TRAN:EX;�O'Brien,�Bob�TRAN:EX�
Subject:�166688���Advertising�in�Port�Alberni�
�
�
�

166688���Advertising�in�Port�Alberni�
�
Dear
�
I�received�a�copy�of�your�correspondence�from�my�colleague,�the�Honourable�Stan�Hagen,�
Minister�of�Agriculture�and�Lands,�former�Minister�of�Tourism,�Sport�and�the�Arts,�and�MLA�
for�the�Comox�Valley.��Minister�Hagen�has�asked�me�to�respond�on�his�behalf�to�your�e�mail of
April�10,�2008,�regarding�advertising�on�private�property�near�Port�Alberni.���
�
I�understand�your�concern,�and�agree�that�visitors�to�our�beautiful�province�should�be�
afforded�a�scenic�and�enjoyable�drive�through�places�like�Port�Alberni.��However,�it’s�
important�to�note�that�my�ministry�only�requires�permits�for�signs�on�the�highway�right�of�
way.���
�
The�signs�near�Port�Alberni�have�been�installed�on�privately�owned�land.��Given�the�fact�that�
they�pose�no�safety�risk�to�the�travelling�public,�my�ministry�is�not�in�a�position�to�
exercise�authority�over�the�landowner’s�decision.���
�
If�you�have�further�questions�or�concerns,�please�feel�free�to�contact�Barbara�Thomas,�my�
ministry’s�District�Manager�for�Vancouver�Island.��She�can�be�reached�at�250�751�3126�or�by�
e�mail�at�Barbara.Thomas@gov.bc.ca.��She�would�be�pleased�to�assist�you�further.���
�
Thank�you�for�taking�the�time�to�write.�
�
Best�regards,�
�
Kevin�Falcon�
Minister�
�
Copy�to:� Honourable�Bill�Bennett�
� Minister�of�Tourism,�Culture�and�the�Arts�
� MLA,�East�Kootenay�
�
� Honourable�Stan�Hagen�
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� Minister�of�Agriculture�and�Lands�
� MLA,�Comox�Valley�
�
� Tracy�Cooper�
� Regional�Director,�South�Coast��
�
� Barbara�Thomas�
� District�Manager,�Vancouver�Island�
�
� Bob�Webb�
� Operations�Manager,�Saanich�
�
� Bob�O’Brien�
� Operations�Manager,�Courtenay�
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Brown, Sierra TRAN:EX

From: Palin, Kim TRAN:EX
Sent: Wednesday, January 16, 2013 8:34 AM
To: Palin, Kim TRAN:EX
Subject: FW: 206078 – Highway 4 Billboards
Attachments: Billboards along Highway 4 in the vicinity of the junction with the Port Alberni Highway

�
�
�����Original�Message������
From:�Transportation,�Minister�TRAN:EX��
Sent:�Tuesday,�November�13,�2012�2:38�PM�
To:
Cc:�Pearson,�Michael�TRAN:EX�
Subject:�206078�–�Highway�4�Billboards�
�

206078�–�Highway�4�Billboards�
�
Dear
�
Thank�you�for�your�e�mails�of�September�12�and�20,�2012,�expressing�your�concerns�about�
billboards�along�Highway�4�near�Port�Alberni.�
�
Please�be�assured�the�ministry�takes�its�commitment�to�the�safety�of�our�transportation�
network�very�seriously,�and�we�recognize�the�importance�of�appropriate highway signage along
our�provincial�rights�of�way.�The�ministry�reviews�and�approves�requests�for�signs�to�ensure�
they�are�appropriate,�do�not�obstruct�sight�distance�and�are�not�distracting�to�the�
travelling�public.��
�
The�billboards�that�you�identify,�although�adjacent�to�the�highway,�are�located�on�private�
property.�As�such,�this�is�a�land�use/bylaw�issue�under�the�jurisdiction�of�local�government,�
the�Alberni�Clayquot�Regional�District�(ACRD).�I�understand�the�ministry’s�local�District�
Engineer,�Michael�Pearson,�contacted�you�to�discuss�your�concerns�about�the�billboards�and�
the�work�the�ministry�is�doing�with�the�ACRD�to�determine�next�steps.�Should�you�wish�to�
contact�ACRD�officials�directly,�you�can�do�so�by�e�mail�at�mailbox@acrd.bc.ca�or�at�250�720�
2716.�
�
Should�you�wish�to�discuss�the�ministry’s�policies�regarding�highway�signs,�please�do�not�
hesitate�to�contact�Mr.�Pearson.�He�can�be�reached�at�250�952�5562�or�by�e�mail�at�
Michael.Pearson@gov.bc.ca�and�would�be�pleased�to�assist�you�further.�
�
Thank�you�again�for�taking�the�time�to�write.�
�
Sincerely,�
�
�
Mary�Polak�
Minister�
�
Copy�to:� Michael�Pearson,�District�Engineer�
� � Saanich�Area�Office�
�

Page 41 
TRA-2013-00019

y,y,
s.22

s.22

s.22



2

�
From:
Sent:�Wednesday,�September�12,�2012�10:14�AM�
To:�Transportation,�Minister�TRAN:EX�
Subject:�Public�safety�issue���billboards�along�Highway�4�intersection�with�Port�Alberni�
Highway�
�
To:�The�Honourable�Minister,�
��
I�am�writing�you�in�regards�to�a�public�safety�concern�at�the�intersection�of�Highway�4�and�
Port�Alberni�Highway�located�immediately�to�the�east�of�the�City�of�Port�Alberni.�The�safety�
issue�is�the�proliferation�of�billboards�that�have�been�erected�along�the�highway�adjacent�to�
and�leading�up�to�this�major�intersection.�My�research�on�the�Ministry’s�website�reveals�that�
“The�Ministry�of�Transport�views�billboards�as�a�distraction�to�through�traffic,�and�will�not�
approve�of�their�presence�near�the�right�of�way.�Billboards�must�be�placed�a�minimum�of�300�
m.�away�from�a�provincial�highway.”�and�further�that�“If�a�billboard�is�causing�a�distraction�
to�motorists,�the�Ministry�official�has�authority�to�ensure�removal�of�the�billboard�as�per�
section�16�of�the�transportation�act.�
��
I�would�ask�you�to�consider�the�following�relevant�points:�
��
The�intersection�of�Highway�4�and�the�Port�Alberni�Highway�is�a�major�intersection.�It�is�an�
uncontrolled�intersection�in�that�it�is�not�controlled��by�stop�lights�but�only�by�yield�and�
merge�signs.�
��
There�are�now��27�billboards�on�the�NW�side�of�Highway�4�leading�up�to�the�intersection.�
These�billboards�are�a�distraction�to�motorists�entering�this�intersection.�There�are�also�8�
billboards�on�the�SE�side�of�the�highway.�
��
The�intersection�is�located�on�the�crest�of�a�hill�and�along�an�arc�of�a�curve��on�Highway�4.�
This�results�in�limited�visibility.�Motorists�entering�this�intersection�need�to�concentrate�
on�the�roadway,�the�intersection�and�other�vehicles�approaching�and�using�the�intersection.�
Being�distracted�by�a�sea�of�billboards�poses�a�significant�safety�concern.�
��
�����If�the�Ministry�finds�merit�in�my�concerns�and�requires�any�further�information�please�
feel�free�to�contact�me�by�email.�
��������������������������������������Respectfully�submitted�by

����������������������������������������������������

����������������������������������������������������

����������������������������������������������������

����������������������������������������������������
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Brown, Sierra TRAN:EX

From:
Sent: Thursday, September 20, 2012 2:40 PM
To: Transportation, Minister TRAN:EX
Subject: Billboards along Highway 4 in the vicinity of the junction with the Port Alberni Highway

To:�The�Honourable�Minister�Mary�Polak,�
��
I�first�emailed�my�public�safety�concerns�to�you�in�regards�to�the�billboards�along�Highway�4�on�Sept.�12,�2012.�

and�have�come�up�
with�additional�considerations�that�I�believe�are�relevant�to�the�discussion.�In�my�first�email�I�pointed�out�that�
the�27�billboards�leading�up�to�the�junction�of�Highway�4�and�the�Port�Alberni�Highway�are�a�distraction�to�
motorists�and�therefore�pose�a�safety�concern.�I�would�ask�you�to�consider�the�following�additional�
information:�
��
Highway�4�is�not�only�the�main�artery linking�the�East�Coast�of�the�Island�to�the�West�Coast�Communities�of�
Port�Alberni,�Ucluelet�and�Tofino;�it�is�the�only�Highway.�This�highway�serves�the�transportation�needs�of�
residents�of�our�communities�and�our�businesses�and�commercial�transport�needs.�In�addition�it�is�heavily�
used�by�visitors.�Tourism�makes�up�a�large�part�of�our�local�economy.�Consider�that�in�any�given�year�700,00�
to�900,00�people�use�this�highway�to�access�Pacific�Rim�National�Park.�Many�more�tourists�come�in�by�
Highway�4�to�fish,�camp,�hike,�kayak�and�take�advantage�of�our�growing�local�eco�tourism�opportunities.�My�
point�here�is�that�Highway�4�is�heavily�used�and�many�of�those�motorists�are�unfamiliar�with�the�highway.�
Many�tourists�have�a�need�for�information�on�local�businesses,�services,�lodging�and�attractions.�Are�
billboards�the�best�way�to�supply�them�with�the�information�they�need?�If�you�are�reading�a�billboard�while�
driving,�your�attention�is�not�on�the�road�or�other�traffic�–�multiple�billboards�clustered�together�compound�
the�risk.�
��
At�the�Junction�of�Highway�4�and�the�Port�Alberni�highway�is�a�brand�new�visitor�centre�that�was�just�recently�
opened.�It�is�a�large�attractive�structure�with�ample�parking�and�good�access.�I�have�visited�it�and�it�is�well�
staffed�with�knowledgeable�people.�This�is�where�tourists�and�others�new�to�our�area�should�be�getting�their�
information.�There�is�a�large�nice�looking�wood�sign�identifying�the�visitor�centre.�I�contend�that�this�should�be�
the�only�signage�allowed�(other�than�highway�signage).�
��
I�would�suggest�that�the�proliferation�of�billboards�along�Highway�4�and�the�Port�Alberni�Highway�junction�be�
deemed�a�distraction�to�motorists�and�a�public�safety�concern.�I�would�further�suggest�the�Ministry�use�
section�16�of�the�Transportation�Act�to�have�them�removed.�My�opinion�is�that�if�this�was�to�be�done�the�
landowners�should�be�given�a�reasonable�length�of�time�to�remove�the�signs�(6�to�8�months?).�
��
������������������������������������������Respectfully�submitted�by
�����������������������������������������������������������������������������
�����������������������������������������������������������������������������
�����������������������������������������������������������������������������
�����������������������������������������������������������������������������
��
��
��
��
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Brown, Sierra TRAN:EX

From: Palin, Kim TRAN:EX
Sent: Wednesday, January 16, 2013 8:44 AM
To: Palin, Kim TRAN:EX
Subject: FW: BILLBOARD SIGNAGE EN ROUTE TO PORT ALBERNI

�
>�From:Hickman,�Bob�D�TRAN:EX

>�To:Thomas,�Barbara�R�TRAN:EX

>�Received�Date:2008�04�11�
>�Received�Time:2:15�PM�(LocalTime)�
>�Sent�Date:2008�04�11�
>�Sent�Time:2:15�PM�(LocalTime)�
>�Subject:RE:�BILLBOARD�SIGNAGE�EN�ROUTE�TO�PORT�ALBERNI�I�will�let�you��
>�vet�this�for�Tracy�.�
>��
>�Billboards�are�NOT�on�MoT�R/W.�
>�The�Regional�District�could�control�this�by�passing�a�bylaw�but�are��
>�reluctant,�(Bob�Harper�is�the�Administrator�for�Alberni�Clayquot��
>�Regional�District).��City�of�Port�Alberni�has�been�trying�to�get�the��
>�ACRD�to�do�something�for�at�least�the�last��10�years.�
>�Area�of�concern�is�from�Coombs�Candy�to�City�of�Port�Alberni�Boundary.�
>�New�area�has�recently�been�cleared�on�the�north�side�of��Alberni��
>�Highway�at�the�Junction�and�more�billboards�are�being�installed.�
>��
>��
>��
>�Motor�Vehicle�Act�Part�3,�Signs�214�
>�Signs�
>�214��(1)�Subject�to�this�section,�a�person�must�not�erect�or�maintain,��
>�or�cause�to�be�erected�or�maintained,�a�sign,�advertisement�or�guide��
>�post�on�or�over�
>��
>�(a)�an�arterial�highway�or�a�highway�in�rural�area,�except�with�the��
>�approval�of�the�Minister�of�Transportation�and�Highways,�or�
>��
>�(b)�a�highway,�other�than�an�arterial�highway�in�a�municipality,��
>�except�in�accordance�with�the�bylaws�of�the�municipality.�
>��
>�(2)�The�Minister�of�Transportation�and�Highways�may�cause�a�sign,��
>�advertisement�or�guide�post�erected�or�found�on�or�over�a�highway,��
>�whether�erected�with�or�without�the�minister's�approval,�to�be��
>�altered,�repainted,�torn�down�or�removed�from�the�highway�without��
>�compensation�to�any�person�for�loss�or�damage�resulting�from�the�alteration,�removal�or�
destruction.�
>��
>�(3)�Except�as�provided�in�subsection�(2),�a�person�must�not�tear�down,��
>�remove,�displace,�deface�or�in�any�way�interfere�with�a�traffic��
>�control�device�or�guide�post�erected�on�a�highway�by�or�with�the��
>�approval�of�the�Ministry�of�Transportation�and�Highways.�
>��
>�(4)�A�person�must�not�erect�or�replace�signs�or�sign�boards,�and�must��
>�not�paste�or�paint�signs,�notices�or�advertising�devices,�within�a��
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>�distance�of�
>�300�m�from�the�boundary�line�of�a�highway�in�the�rural�area�of�British��
>�Columbia.�
>��
>�(5)�A�person,�who�is�the�owner,�occupier�or�lessee�of�land,�must�not��
>�permit�or�allow�the�erection�or�maintenance�of�a�sign,�sign�board�or��
>�advertising�device�on�the�land�owned,�occupied�or�leased�by�the�person��
>�if�the�sign,�sign�board�or�advertising�device�is�erected�or�maintained��
>�within�a�distance�of�300�m�from�the�boundary�line�of�a�highway�in�the��
>�rural�area�of�British�Columbia,�except�with�the�approval�of�the��
>�Minister�of�Transportation�and�Highways�or�a�person�authorized�by�the�minister�in�writing.�
>��
>�GOOD�LUCK!�
>��
>��
>�R.D.�Hickman�
>�Area�manager/District�Operations�Technician�Vancouver�Island�District��
>�Ministry�of�Transportation�
>��
>�Phone:250�751�3277�
>�Toll�Free:�1�866�377�0177�
>�Fax:����250�751�3289�
>�email:Bob.Hickman@gov.bc.ca�
>��
>������Original�Message������
>�From:�Thomas,�Barbara�R�TRAN:EX�
>�Sent:�Friday,�April�11,�2008�8:13�AM�
>�To:�Hickman,�Bob�D�TRAN:EX;�Pool,�Joyce�TRAN:EX�
>�Cc:�Cooper,�Tracy�J�TRAN:EX�
>�Subject:�Fw:�BILLBOARD�SIGNAGE�EN�ROUTE�TO�PORT�ALBERNI�
>��
>�Bob,�would�you�please�give�me�some�bullets�for�a�response�for�Tracy.�
>��
>�Joyce,�is�Bob�in�today?�
>��
>�Barb�
>��
>�������Original�Message�������
>�From:�O'Brien,�Bob�TRAN:EX�
>�To:�Thomas,�Barbara�R�TRAN:EX�
>�Sent:�Fri�Apr�11�07:57:08�2008�
>�Subject:�FW:�BILLBOARD�SIGNAGE�EN�ROUTE�TO�PORT�ALBERNI�
>��
>�fyi�
>��
>�________________________________�
>��
>�From:
>�Sent:�April�10,�2008�11:41�PM�
>�To:�Minister,�TSA�TSA:EX�
>�Cc:�Cooper,�Tracy�J�TRAN:EX;�O'Brien,�Bob�TRAN:EX;�Webb,�Bob�E��
>�TRAN:EX;�
>�Subject:�BILLBOARD�SIGNAGE�EN�ROUTE�TO�PORT�ALBERNI�
>��
>��
>�April�10,�2008�
>��
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>��
>�Dear�Mr.�Hagen�and�Ms.�Cooper!�
>��
>��
>�On�CHEK6�television�station�tonight�I�saw�a�story�about�the�billboards��
>�at�the�entrance�to�Port�Alberni�put�on�the�private�land�of�an�owner�of��
>�whose�foreign�name�I�can't�remember�(possibly�East�Indian).�Apparently��
>�he�is�paid�
>�$350�per�month�per�billboard�by�the�advertisers,�but�all�of�the�boards��
>�require�permits�from�the�Ministry,or�is�it�the�Department,�of�Highways��
>�yet�he�doesn't�have�a�permit�for�any�of�them�even�though�they�are��
>�within�the�
>�300�metre�limit�from�the�highway.�How�is�it�that�a�foreigner�is��
>�allowed,�without�any�of�the�necessary�permits�to�obliterate�the�views��
>�in�one�of�the�most�beautiful�areas�and�embarrass�the�residents�of,�and��
>�visitors�to,�Port�Alberni.�That�man�should�be�jailed�for�his�arrogance��
>�and�he�should�pay�restitution�to�all�of�the�non�business�owning��
>�residents�of�Port�Alberni�who�he�has�offended,�let�alone�some�pretty�hefty�fines.�
>��
>��
>�I�have�seen�these�billboards�myself�and�was�shocked�with�the��
>�realization�that�someone�would�destroy�a�scenic�view�with�such��
>�ugliness.�ONE�MAN�is�the�problem.�Why�does�this�one�man�have�more��
>�rights�than�certainly�thousands�of�people�who�live�in�Port�Alberni�and��
>�visitors�and�tourists�who�are�assaulted�by�this�garish�and�unnecessary�ugliness.�
>��
>��
>�I�will�write�to�all�of�the�advertisers�telling�them�that�I�will��
>�boycott�their�businesses�on�account�of�their�destruction�of�the�visual��
>�beauty�of�the�area.�
>��
>�Where�is�our�government?�It's�brings�to�mind�a�saying,�"The�lights�are��
>�on�but�nobody's�home."�
>��
>�We�have�fought�similar�battles�over�signage�here�in�Vancouver�with��
>�morons�who�don't�care�whether�or�not�they�destroy�a�view.�Without�a��
>�pretty�view,�who�is�going�to�visit?�That�is�what�visitors�are�coming�to�see.�
>��
>�Sometimes�I�am�appalled�by�the�ignorance�and�greed�of�businessmen,�and��
>�that�landowner,�and�the�apathy�of�government.�
>��
>��
>�Do�something�about�it!�NOW!�

>��
>��
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