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#1251-409 Granville Street VarlCQUVelr, BC V6C 1T2 

Invoice To 

Government Communications and 
Public Engagement 
Attn: Dawn Stewart 

Ill! .\1.11 

~TO~ blOI 3;8Y2 ,'2~t5 
;2 :5:'JO, «, 3 

JUN 11 2014 

GOVERNMENT COMMUNICATIONS 
AND PUBLIC ENGAGEMENT ____ = " ",r.~. _,,,,,,,,,,,,", 

~)l 
\ ~15 \, I. 

I 

PAYMENT METHODS: 

KIMBO Deslgn accepts cheque 
or bank wlre, 

DATE INVOICE RECEIVED J.Ll Db 

I P 

I 

~p 

P.O. No. 

~!!iIMV1ll.q§!T 

Project Manag ... Account Services 

Graphic Design Creative Director or Agency 

Copy Writing Copy writing Services 

Graphic Design Digital Design Services 

Project Manag, .. New Media Development 5 

Project Manag ... Media Planning/Buying 11 

Facebook Advertising Buy 
2'£ 

Twitter Advertising Buy 
Amnst Advertising Buy 
GST 5% On Sales 

3% month will 

604.738.6448 604.738.6468 info@kimbodesign.Ga vNJ\v.kimbodeslgo.ca 

A,fIf"!</j/2al 
~i/r!?'&J1 !l.{;tW~i 

Terms 

Rate Tax 

1,382.25 1,382.25 GV 

90.00 450.00 G/ 

125.00 250.00 Gv" 

90.00 270.00 G./ 

110.00 220.00 G'/ 

110.00 550.00 G./ 

70.00 770.00 Gif 

2,675.83 2,675.83 G,/ 
9,215.00 9,215.00 G,/ 

11,640.00 11,640.00 Gv' .2.1 '-\ .L '~,Dq, 
5.00% 1,371.15 

CAD 27,423.08 

Total CAD 28,794.23 

CAD 0.00 

CAD 28,794.23 ,if" 

JTI-2014-00173 
Page 1

s15



CUEIf(:~cfJoblJ, TOIItbma04S1dlb.Tr~inll 

CAMPAIGlt8l\loprlntfT.&FK~ 
CAMPAI~DA.TE:MIy~·JIltW:30.:mu 
p.IJHEADIN~ 

"'SIre 
TAAG'ETAtlDlalCE:~ln8C 

, 

S" 
F_ 

"""" 
Am_ 

3% SoMoct howMDdIa Pwe:laH<! 

ACCOtIrrt$oNlC(r.I.(ptIrrctydG~'foon:.:.<;I) 

~OllllCtl:)torAs:onq'Ho.<:I 

Copy WfiIIng $m\Ol~ 
tllgital 00IUgc\ SGII/ioc;!:s:. 
NowJo1odlQ~II<;lIQ~ 
MtldIJ)PIolYllnglSUyltlg 

-?IuucII\Q'lI)Wlt fWAL COSlS MAY VAf(;( "1·10~" 

,\p1'l'OWd."'JNnlal:t~A\III>orlIy: 

~byGCl'fHQ= 

KIMBO Design Inc. 
W1..cos GrmvUWSttoot. Vancouvor. Be, VGe 1T2 

604 7Z3 6443" 
2014 ONUNE COS11JlG ESTIMATe 

p~c:o~ Fh:::htO~tQ 

P\)st~acfCUlMt1 WIdaI$day.IMy»~.Ja_30 

P_~lICfIICI'II.l<lc:NlllMt2: 

Po2t~m:&If~3 

PoIt~..:I~ .. 

'Spon~'rwcc.t1 Wodnndloy.Ibrf!lll·W~y.Ja",31) 

::;pom.otedTwod:2 Wednc=c\Iy.MJy~·W~.~1I931) 

~".....:tJ WodflO'llc!q·~30·Wt>dllcI4J)'.,IQ~31) 

mobllo (lotwo/tatllPlJgn Woe! nbf,iL ZO.n. ""'" .Juno!W 

-

-, ..-.---., 

tl, ~ \ 
A ~ -

b 1,,1.. -1) -( ') . 
~I~KMM·~. ____________________________ ~ ________ ___ 

Page 1 oft 

KIMBODESIGN 

DA're: Mq21f14 
S'TAXDIHG()Ff6UI so. GCPE 0= 

~ M'1~ -MElX-\l3U'IE

'" e:::.t1matcd Tow! 
AdSJz(I ¢PM WoC'1G S:n~~q"mollt':. C~t 

1024,.,51,2 4 .... OS = ... 

, 1i1,oCO '$ ... "" 
~"'~ • 1'80 ""'1 u.40.oo 

=.00 

"=' 
""~ .... 

S , "''''' ""' ... .. , .= ....., , S .,... "'., • , ".co ,.,0.0, 
S , 1'0.00 ...... , 
" 

, 70,00 "' . ., .,., ... 
'TOTALr.::: Sot9.'WT.2:i 

'"" C;_' Z\ 2Pt3 

~~b4 
~~ma~ ____________ -c ______ __ 
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Date: 
Client: 

Job: 

Job Manager: 
Task 

04/01/2014 to 06/30/2014 
. Government Communications and Public 
Engagement 
BCJB Blueprint Tool Social Media.Campaign 
(01153) 
kim pickett 
Personnel 

creative strategy 
creative strategy Pickett, Kim 
creative strategy 
Subtotal for creative Director or Agency Head 
Copy writing service 
Copy writing service 
Copy writing service 
Copy writing service 
Subtotal for Copy Writing Services 
graphic design Stenning, Sheldon 

graphic design Stenning, Sheldon 

graphic design Stenning, Sheldon 

Subtotal for Digital Design Services 
media managemenVreporting 
media managemenVreporting 
media managemenVreporting 
media managemenVreporting 
media managemenVreporting 
media managemenVreporting 
media managemenVreporting 
media managemenVreporting 
media managemenVreporting 
Subtotal for Media Planning/Buying 
project management 
project management 
project management 
project management 
project management 
project management 
project management 
Subtotal for New Media Development 

project management 
account mangment 
project management 
project management 
project management 
account mangment 
Subtotal for Account Services (primary day-to-day contact) 

Total 

Date Hours 
2014-05-09 2.25 
2014-05-08 1.50 
2014-05-07 4.00 

7.75. 2-
2014-05-12 0.25 
2014-05-12 0.75/ 
2014-05-16 1.50 v" 

2014-06-05 0.75.....-
3.25,/" 3 

2014-05-15 2.17 

2014-05-13 0.25 

2014-05-12 1.20 

3.62 ;>.. 

2014-05-05 0.50 
2014-05-15 1.50 
2014-05-29 0.75 
2014-05-29 1.00 
2014-06-02 2.25 
2014-06-02 1.75 
2014·06·04 2.50 
2014·06·05 0.25 
2014·06·05 0.50 

11.09 v' II 
2014-06-03 0.50 
2014-06-02 1.75 
2014-06-02 0.25 
2014-05-30 0.75 
2014-05-30 0.75 
2014-05-29 1.25 
2014-05-29 0.50 

5.75/';: 

2014-05-16 1.00 
2014-05-15 0.50 
2014-05-15 1.00 
2014-05-14 1.00 
2014-05-13 1.50 
2014-06·09 1.00 

6.00 v 6 "'~'I, 
37.37 
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facebOok 160 t Willow Road 
Menlo Par..:, CA ~025 

BILL TO: Klmbo D.slgn 
409 Granville St Suite 1251 
VANCOUVER vac 1T2 
CANADA 

AnN: Accounts Payable 

Advertiser: Kimbo Oesign 
Customer 1.0. #: 

2 

3 

bfUy/1j46XG3 • WebsIte CliCks 

BCJobs Plan 

Wo.1< BC 

Invoice #: 
Invoice Date: 

Billing Period: 
Account Jd I Group: 

Payment Terms: 
Page: 

INVOICE 
22185191 
03·Jun·2014 
MAY·14 

NET30 
1 of 1 

Total 

1.625.10 

623.10 

527.63 

INVOICE NUMBER MUST BE REFERENCEQ ON ALL PAYMENTS 

Facilbook, lnels a ~!a' .... ara Corpora:.on. TIN 20-1665019 
Remit Cheek To: Wire Transfer Instructlons: ACH Instructions: 

2.6I§§~ v Facatx;olo:. tfle. Subtotal 
A!:~Mtoll: ACGOunts Recaovable Tax: 0.00 
1516t CoH&ctoos CQn:er OrNe 

Freight' 0.00 CHICAGO. II. 61)593 

Invoice Total: 2,675.83 

Invoice Currency; CAD 

.....• ';~&!,~~~ .... ~hon.: .• 1.650.~.4600 . F~ .1.650.543.5325 AR@lbc:om . , 
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Promoted Products Insertion Order 

AdveI'tiser Name 

Agency Name 

Contact Name 

Contact Phone 

Contact Email 

Product 

Blended (Account & 
Tweet) 

Payment Terms 

BC Government - Canada 

Kimbo Design Inc 

Kimberly Pickett 

(604) 738-6448 

kim@kimbodesign.ca 

Revenue 
Type Descl'iption 

Bill To Name 

Billing Address 

Twitter International Company 
The Academy 42, Pearse Street 
Dublin 2, Ireland 

Sales Rep: Debora Silveira 
Acct Mgr: Zain Ladha 
Email: dsilveira@twitter.com 
IO Header #: T254446 
Expiration: 2014/05/3123:36 GMT 

Kimbo Design Inc 

1251-409 Granville Street 

Vancouver, BC V6C I T2 CA 

Billing Contact Name Kimberly Pickett 

Billing Phone 

Billing Email 

(604) 738-6448 

kim@kimbodesign.ca 

Handle Start 
Date 

End 
Date 

Budget Payable 

Chargeable ~g2Government - WorkllC May'14 PTWs workbc 2014/051162014/05/31 CAD 

9,215.00 
CAD 

9,215.00 

CAD 
~otal:9,215.00 V 

Unless otherwise approved by Twitter in writing, payment is due 30 days from the date of invoice. By executing this 
Insertion Order ("10"), Advertiser or Agency, on behalf of Advertiser, (hereinafter "Customer") agrees to the Twitter 
Promoted Products Program Terms attached and incorporated by reference herein ("Terms"), unless Customer and Twitter 
have entered into a separate, written agreement. Customer may cancel or delete Promoted Products in accordance with the 
policies set forth in the Telms (01' other applicable agreement). Notwithstanding the foregoing, reservations for Promoted 
Trends specified on this 10 shall be deemed canceled, unless Customer executes this 10 within 2 business days of the date 
hereof. 

JTI-2014-00173 
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TWITTER PROMOTED PRODUCTS PROGRAM TERMS 

You may place orders for Promoted Tweets, Promoted Trends, 
Promoted Accounts or other forms of advertising ("Promoted 
Products") through the Twitter Promoted Products Program 
("Program"). By doing so, you agree to the following Program 
terms and conditions, which incorporate the terms of the Twitter 
insertion order(s) ("IO") effective behveen us (the "Agreement"): 

1. Your participation in the Program is subject to our policies 
as updated from time to time. These policies include our Privacy 
Policy (http://twitter.com/privacy), Terms of Service 
Olttp:flhvitter.com/tos), Promoted Products Policy Guidelines, and 
Trademark Guidelines (http://support.twitter.comltwittermarks) 
(the ,"Policies"). We may modify or cancel the Program, or 
modify the Policies at any time without liability. Your use of the 
Program after notice of any changes means you accept the 
changes. 

2. You are responsible for: (a) your Promoted Products, which 
will include content,information, and URLs, (b) interests, 
keywords, and other features made available to you from time to 
time to target Promoted Products ("Targets"), and (c) websites, 
landing pages, and advertised services and products to which your 
Promoted Products link or direct users ("Services"). You will 
protect your passwords appropriately and are responsible for 
access to your account by you and any third party. 

3. \Ve may place the Promoted Products, without restriction as 
to placement, on any content or property provided by Twitter or 
our third party partners and reference Promoted Products for our 
marketing and promotional purposes. For quality control and 
serving purposes for the benefit of Twitter users, we may use 
automated software to screen any websites and URLs included by 
you in a Promoted Product. We may modify a Promoted Product 
to comply with the Policies or this Agreement, provided, such 
modifications will only be in the form of deleting a Promoted 
Product in its entirety, resizing, or reformatting solely in 
connection with the Program. Twitter Or its third party partners 
may reject or remove any Promoted Product, campaign or Target 
for any or no reason. 

4. This Agreement is effective until tenninated. Either party 
m~y termin.ate this Agreement by providing thirty (30) days' 
wntten notice. You may delete or cancel (a) auction~based 
Promoted Products via your account interface, provided, you will 
be responsible for fees for Promoted Products delivered prior to 
deletion or cancellation; (b) resen'ation~based Promoted Products 
with prior written notice to Twitter, provided, you wiII remain 
responsible for fees if cancellations occur within thirty (30) days 
or less of the promotion date. Auction~based Promoted Products 
will cease shortly after deletion or cancellation. Rescheduling of 
reservation~based Promoted Products is subject to T\vitter's 
availability of inventory. For deletions or cancellations by you of 
any reservation~based Promoted Products purchased under a 
volume discount or bundle, Twitter reserves the right to charge 
you the full price (prior to such volume or bundle discount); in the 
event of such deletions or cancellations, Twitter will charge the 
remaining Promoted Products on a per-product basis in 
accordance with its then-current pricing. 

5. As with organic T"."eets, you cannot modify Promoted 
Tweets that have been sent, but you can delete a Promoted Tweet 
and send another one out through your account interface. Because 
we offer an open platform, we cannot guarantee that all our 
partners or users will delete any Promoted Product that you delete 
or that Promoted Products sent by SMS will be deleted. 

6. \Ve cannot guarantee impressions, conversions, clicks, 
Rehveets, foUO\ys, replies, favorites, blocks or any other actions 
taken (collectively "User Actions") with your Promoted Products. 

7. You ,,;ill not, and will not authorize any party to: (a) 
generate automated, fraudulent or otherwise invalid User Actions 
(b) use any automated means or form of scraping or data 
extraction to access, query or otherwise collect information 
related to the Program from any website or property except as 
expressly permitted by us; or (c) advertise anything illegal or 
engage in any illegal or fraudulent business practice. You must 
have and grant to us and our partners any rights (including 
without limitation any copyright, trademark, patent, pUblicity or 
other rights) in your Promoted Products, Services and Targets 
needed for us and our partners to operate the Program. You 
represent and warrant that (y) all your information is complete, 
correct and current; and (z) your use of the Program and your 
Promoted Products, Targets, and Services will not violate or 
encourage violation of any applicable laws, regulations, code of 
conduct, or third~party rights (including without limitation privacy 
and intellectual property rights). Violation of the foregoing may 
result in immediate temlination or suspension of your account 
without notice and may subject you to legal penalties and 
consequences. 

8. Due to its experimental nature, much of the Program is 
confidential to Twitter, as further described herein. "Confidential 
Information" means any business or teclmical information related 
to Twitter, the technology used to provide the Twitter Service, 
and Twitter's Promoted Products that is marked "confidential" or 
"proprietary" at the time of disclosure, or, by its nature or content 
is reasonably distinguishable as confidential or proprietary. The 
following shall be deemed Confidential Infonnation, without 
limitation: the Twitter account interface and, features, campaign 
management tools and user interface, anatytics and activity 
dashboards, pricing, best practices materials, marketing collateral, 
onboarding materials and webinars, information on Twitter 
~netr~cs and user demographics, the terms of this Agreement, lOs, 
InVOICeS and correspondence with Twitter. Confidential 
Information does not include information that: (a) is or becomes 
generally kno\'.'U to the public through no fault of or breach of this 
Agreement by you; (b) is rightfully known by you at the time of 
disclosure without an obligation of confidentiality; (c) is 
independently developed by you without use of the Confidential 
Information; or (d) you rightfully obtain from a third party 
without restriction on use or disclosure. You will not lise the 
Confidential Information except as necessary for the performance 
of this Agreement and will not disclose such Confidential 
Information to any third party except to those employees and 
subcontractors that need to know such Confidential Information 
for the purpose of performing this Agreement, provided that each 
such employee and subcontractor is subject to a written agreement 
that includes binding use and disclosure restrictions that are at 
least as protective as those set forth herein. You will use all 
reasonable efforts to maintain the confidentiality of all such 
Confidential Information, but in no event less than the eftbrts that 
you ordinarily use with respect to your own proprietary 
information of similar nature and importance. The foregoing 
obligations will not restrict you from disclosing Confidential 
Information: (i) pursuant to the order or requirement of a court, 
administrative agency, or other governmental body, provided that 
you give reasonable notice to Twitter to contest such order or 
requirement; and (ii) on a confidential basis to your legal or 
financial advisors. You agree to hold Confidential Information in 
confidence during the Agreement and for a period of three (3) 
years from the date of termination or exp~ration. 

JTI-2014-00173 
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9. To the fullest extent permitted by law, WE DISCLAIM 
ALL WARRANTIES, EXPRESS OR IMPLIED, INCLUDING 
WITHOUT LIMITATION FOR NONINFRlNGEMENT, 
SATISFACTORY QUALITY, MERCHANTABILITY AND 
FITNESS FOR ANY PURPOSE. To the fullest extent permitted 
by law, we disclaim all guarantees 'regarding positioning, levels, 
quality, or timing of: (i) costs per click or impression; (ii) click 
through rates; (iii) availability and delivery of any impressions, 
Promoted Products, or Targets on any Twitter or partner property; 
(iv) any User Actions; (v) conversions or other results for any 
Promoted Products or Targets; (vi) the accuracy of data (including 
currency exchange rate data); and (vii) the adjacency or placement 
of Promoted 'Products within a Program. You understand that 
third parties may take User Actions on your Promoted Products 
for prohibited or improper purposes, and you accept the risk of 
any such User Actions. Your exclusive remedy, and our exclusive 
liability, for suspected invalid User Actions is to make a claim for 
a refund in the form of advertising credits for our properties 
within the time period required under Section 11 below. Any 
refunds for suspected invalid User Actions are within our sale 
discretion. EXCEPT FOR INDEMNIFICATION OBLIGATIONS 
HEREUNDER AND YOUR BREACH OF SECTION 8 
(CONFIDENTIALITY), TO THE FULLEST EXTENT 
PERMITTED BY LAW: (a) NEITHER OF US WILL BE 
LIABLE FOR ANY CONSEQUENTIAL, SPECIAL, 
INDIRECT, EXEMPLARY, OR PUNITIVE DAMAGES 
(INCLUDING WITHOUT LIMITATION LOSS OF PROFITS, 
REVENUE, INTEREST, GOODWILL, LOSS OR 
CORRUPTION OF DATA OR FOR ANY LOSS OR 
INTERRUPTION TO YOUR BUSINESS) WHETHER IN 
CONTRACT, TORT (INCLUDING WITHOUT LIMITATION 
NEGLIGENCE) OR ANY OTHER LEGAL THEORY, EVEN IF 
ADVISED OF THE POSSIBILITY OF SUCH DAMAGES AND 
NOTWITHSTANDING ANY FAILURE OF ESSENTIAL 
PURPOSE OF ANY LIMITED REMEDY; AND (b) EACH OF 
THE PARTIES' LIABILITY TO THE OTHER IS LIMITED TO 
AMOUNTS PAID OR PAYABLE TO US BY YOU FOR THE 
PROMOTED PRODUCT GIVING RISE TO THE CLAIM. 
Except for payment obligations, neither of us are liable for failure 
or delay resulting from a condition beyond each of our reasonable 
control, including without limitation to acts of God, government, 
terrorism, natural disaster, labor conditions and power failures. 

to. If you are an agency representing the Advertiser set forth 
in the 10, you agree (a) that you are authorized to act on behalf of 
and have bound the Advertiser to this Agreement, (b) to secure 
and maintain all rights from Advertiser needed to enter into this 
agreement, (c) as between you and the Advertiser, the Advertiser 
owns any rights to Program infonllation in connection with its 
respective Promoted Products, and (d) you will not disclose their 
Program information to any other party without Advertiser's 
consent. 

11. You will be responsible for all charges up to the amount of 
each campaign set in your online account and wiII pay all charges 
in USD, or the currency set forth in the applicable 10. Because all 
Promoted Product auctions take place in USD, all bids and 
budgets provided in non-USD currency for auction-based 
Promoted Products "1ill be converted to USD using currency 
exchange data from a third-party currency information service. 
You will pay all charges in accordance with the payment terms in 
your online accOllllt, insertion order, supplemental ternlS attached 

hereto if any, service agreement or Program FAQ. Charges are 
exclusive of taxes. You are responsible for paying all taxes and 
government charges. To the fullest extent pennitted by law, you 
waive all claims relating to charges (including _for suspected 
invalid User Actions) unless claimed ,""Uhin 60 days after the 
charge (this does not afiect your credit card issuer rights): Charges 
are solely based on our measurements for the Program. To the 
fullest extent permitted by law, refunds (if any) are at our 
discretion and only in the form of advertising credit for only our 
properties. \Ve are not obligated to extend credit to any party. You 
allow liS to share your credit card and related billing and payment 
.information with companies who work on our behalf, such as 
payment processors and/or credit agencies, for the purposes of 
checking credit, effecting payment and servicing your account. 
We may also provide information in response to valid legal 
process, such as subpoenas, search warrants and court orders, or 
to establish or exercise our legal rights or defend against legal 
claims. We sha11110t be liable for any use or disclosure of such 
information by these third parties. 

12. You will indemnify and defend us, our partners, agents, 
affiliates, and,licensors from any third party claim or liability, 
arising out of your Promoted Products, Targets and Serdces, our 
use of your Promoted Products, Targets and Services for the 
Program, your use of the Program and your breach of this 
Agreement. Partners will be third party beneficiaries of the above 
partner indemnity. 

13. This Agreement will be governed by California law except 
for its conflicts of laws principles. All claims arising out of or 
relating to this Agreement or the Program will be litigated 
exclusively in the federal or state courts of San Francisco County, 
California, USA, and you consent to personal jurisdiction in those 
courts. This Agreement constitutes the entire and exclusive 
agreement between us with respect to the subject matter hereof, 
and supersedes and replaces any other statements on the same 
subject matter. You may grant approvals, pennissions, extensions 
and consents by email, but any modifications to this Agreement 
must be made in a writing executed by both parties. In no event 
shall any additional or conflicting terms tendered by you under a 
purchase order or other document have any effect. Any notices to 
us must be sent via first class or air mail or overnight courier to 
Twitter International Company, The Academy 42, Pearse Street, 
Dublin 2, Ireland, with a copy to Legal Department, via confirmed 
facsimile, and are deemed given upon receipt. A waiver of any 
default is not a waiver of any other default. Unenforceable 
provisions will be modified to reflect our intention and only to the 
extent necessary to make them enforceable, and remaining 
provisions of this Agreement will remain in full effect. You will 
not assign any of your rights hereunder. We are not legal partners 
or agents of each other, but are independent contractors. In the 
event that this Agreement or the Program(s) expire or are 
terminated, we are not obligated to return any materials to you. 
Notice to you may be provided by sending an email to the email 
address specified in your account, or by posting a message to your 
account interface, and is deemed received when sent (for email) or 
no more than 15 days after having been posted (for messages in 
your account interface). 
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Signature: /:;"" PeCKeTT 
Kim ?ickeU (May 16, 2014) 

Email: kim@kimbodesign.ca 

Title: Owner 

Company: KIMBO Design Inc. 

Signature: ... G,<><L~"""C1~,e~_= _____ ~ __ _ 
ConorFl,11rl (f.I~4) 

Email: 

Title: Sales Finance 

Company: Twitter International Company 
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~q'amnet Insertion Order AMNET CANADA 

AMNEfDelQlIs 
Amoet Canida Me,an \'Ion; 
116 Spiidina Aven\l~ ItGOO 416·507-3535 
To(oo;o, ON, MSV 2K6 e M.won ;f)~tr"'\et rou ,com 

CfltntCMtart 
I<lmbo Desfcn 
1251· 4C9 Grarll'ille 51. 

VarK<WV~t, ac.. VSC 112 

Billi Ccntoct 
Amnet Can:da Chin tale Martineau 
(00 Soul. De MalSQ~lW\lVe Oue$l, Surut.l 2$0 514·2&4-5467 
Montreal, QC, H~A 114 ci13ru!e.m3ftine:lu£aemed'a com 

~ 
BCGoverrlm~nt 

W<»lc &C. ~>Je Prit,12J14 -o..,tom 
Mob;le 6/4/2014 6j3fJ/2014 $ '.00 3,s80,006 $ 11,640,00 

Tat:gew,g ·I/.olJ.1e 
.. 

~mpolgn Det!lf/s 
Creative Slzu: Standard lAS 
Other. (J) One business d%ut-douse upon notificotlonfrom od'l'ertiser (2)Srancard IAB/AAAA T&Cs apply (J) 1rd PartyrePQfting sy$tem Is 

Doub!eCEck 4 dCPM rates will ((In C' /Jared o'CPM Is (In II'stiml1t .. b"ud On over" e (PM '51 1m ress;cM orton utimllte b<lsed ()tl 

System ofR«ord AM"" P,lymentTerms Net 60 Days 
Illvo:cirllll$l>oud on Ao,i,vITs report' "m Currer. Corwers'on osnee-dN 

6/eXlcutingtMs Insertion Order, .,'01./ accept and agree to tla bol./~ by thl Tefmsand Condit:on~ ~et OlJt at httpijamnetgroup,comjterrnsjCAjterrru(.A_J,'idf 

Aronet £eMtyre 

Name 

ririe 

""" 
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