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PAYMENT METHODS

Government Communications and AND PUBLIC ENGAGEMENT ggfgggki;eiiﬁn accepts cheque
Public Engagement
Altn: Dawn Stewart
. - b e BT s15
m; MM YY INVOICE #
DATE tHVOICE RecrivED L [O6 facllh  eaisy:
- (£ fa LA
GOODSISERVICES RECEIVED SIGNATURE: ’B’éf{fu/
L Resy [ skvin T STORT T FRWECT AMDUNT P.O. No. Terms Project
St Theavey, | 6700 1Swu]s 359 35
(o Sibifeange] G708 [SIGHE s 92530, &)
23151676 1895 Istiiwi 13 (3712
s e iy Gty Rate Amount Tax
Jobs Tourtsern and Skills Training
ﬁzlraprmtf fller e ra =
PO APO; A2423| TotaL 29 7, 24
STANDING OFFER #SD GCPE 03U
SPEMDING AETHORITY 1,382.25] 138225 |GV
Project Manag... |Account Services 80.00 480,00 (G
Graphic Design | Creative Director or Agency Head 125.00 250.00 1Gv
Copy Writhng Cony writing Services 80.00 270,00 1G
Graphic Design | Digital Design Services 110.00 22000 |G
Project Manag,.. | New Media Developmeant 110.00 550.00 G .-
Project Manag... | Madia Planning/Buying ) 70.00 7000 G
Z
Facebook Adverlising Buy & 2,675.83 267583 G-
Twitter Advertising Buy 9,215.00 921500 |G« .
Amnet Advertising Buy 11,840.00 1184000 | Gw 27704
GST 5% On Bales 5.00% 137118 4
' Subtotal CAD 27,423.08
. " . .
Service Charge of 3% per month will be applied {o overdue Total CAD 28.704.23
accounts.
Payments/Credits CAD 0.00
604.738.6448 |604.738.6468 | infof@kimbodesign.ca | wwwhkimbodesignea | Balance Due  c©AD28794.23
A preroviak QUALIFIED @gmvw
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Foy : KIMBO Design Inc. '
et 1251404 Gramville Streot, Vanceuver, BS, V6C 172 Kipi BODES]G N

RO4 T35 6448
. 2014 ONLINE COSTING ESTIMATE

CLIENT: Mintatry ¢f Joba, Tourken and Silth Veaining . DATE  May2lfé
CAMPAIGH: Bluoprint Twitter & Facobook . . STANDING OFFERS  50-GLPE 030
CAMPAIGH DATE: May 20 Juve 30, 2014 APO: P{ﬁ“‘ls
ADHEADING: . © o gPa

ADSE: . . VERSION:

YARGET AUTAENCE: Jotzsaekers in BS ‘ MEDA, SUVE 522

REVISION COMMENT:

Extimated
nEAgoments

Facibook Post sngagement ad crastive 1 Walagsday, My 30- Thuraday, Juve- 50 1024 %512 ’ . s8000 2522000
Proat sogagement 2l croative 2 .
. Poxt éndagemont, 83 crerthig ) .
Postatyegomant ad crgative 4
‘Twitter Spesoned Tweet 1 Wacinonday, May 39 - Wedneaday, Juns 30 2 19,000 $ 5215060
Spomoved Twoet 2 Wadnezday, May 30 « Wedensday, June 30 -
Sponsored Tweet ’ day, May 30 - W o, Jape 30
Amnot matlie notwork campalgn ¥iodoaaday, Say 30 « Thursday, Juna 2% warfous [ TBR§11,040.00
: $4£,075,00]
1% Servios Fea for Modia Purchased . ) s1.00223|
’ Kours Rate
Astount Sonvicas (pdmaxy day-Lr-day contact) - s 3 90.00 £450.00
Creatve Dirsetr o Agunicy Hoad -~ . -2 3 1REOC « 5250.00
Capy Wiiing Servicas . 3 ¥ H0.0¢ $a70.004
Digltal Dwigas Sarvioss 2 % . T1000 $220.00/
Now Modia Davokpmeant . 5 s TIN0 255000
Madis Pionning! Buying T . ’ m : 7000 srrese
. ! ] 5251000

C

AR v, W
“=Pimsg notothat FIMAL COSTS MAY VARY +f 10%™ B |
-
Aaprowd oy Minkstry Sxpeense Audharity: Fa
%
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Date: 04/01/2014 to 06/30/2014

Client: . Government Communications and Public
' Engagement
Job: BCJB Blueprint Too! Social Media.Campaign
{01153)

Job Manager: kim pickett
Task Personnel Date Hours
creative sirategy s22 2014-05-08  2.25
creative strategy Pickelt, Kim 2014-05-08  1.50
croative sirategy s22 2014-05-07  4.00
Subtotal for creative Director or Agency Head 775 %
Copy writing service s22 2014-05-12 025
Copy writing service 522 2014-05-12  0.75
Copy writing service 522 2014-05-16 1.50 v
Copy writing service 522 ‘ 2014-08-05 0.75 o~
Subtotal for Copy Writing Services " 8.25 v’3
graphic design Stenning, Sheldon 2014-05-15 2.17
graphic design Stenning, Sheldon 2014-05-13 0.25
graphic design Stenning, Sheldon 2014-05-12  1.20
Subtotal for Digital Design Services - 362 2
media management/reporting $22 2014-05-06 - 0.50
media management/reponing s22 2014-05-15 1.50
media management/reporting s22 2014-05-29 075
media management/reporting s22 2014-05-29 1.00
media management/reporling s22 2014-06-02 2.25
media management/reporting s22 2014-06-02 1.756
media management/reporting s22 2014-06-04 2,50
media management/reporting s22 2014-06-05  0.25
media management/reporting s22 2014-06-05 . 0.50
Subtotal for Media Planning/Buying 11.00,~ 1
project management $22 2014-06-03  0.50
project management s22 2014-06-02  1.75
project management s22 2014-08-02  0.25
project management $22 2014-05-30 0.75
project management s22 2014-05-30  0.75
project management s22 2014-05-29  1.2b
project management s22 2014-05-29  0.50
Subtotal for New Media Development 5.?_5/ <
project management s22 2014-05-16 1.00
account mangment ' S22 2014-05-15 .50

" project management $22 2014-05-15 1.00
project management 522 2014-05-14 1.00
project management s22 2014-05-13 1.50
account mangment s22 ] 2014-06-09 1.00
Subtotal for Account Services {primary day-to-day contact) 6.00 6 24,
Total 37.37
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Page 3



© 1601 Willow Road
Mento Pars, CA 84025

INVOICE

invoice 81 22185191
Invoice Date:  03-Jun-2014
Biiling Pariod: MAY-14
' Account Id / Group: s15
Payment Terms: NET 30
Page: 1of1.
BILL TO: Kimbo Design
409 Granviile 51 Suite 1251
VANCOUVER VBC 1T2
CANADA
ATTN: Accounts Payable
Advaertiser: Kimbo Design
Customer [.O. #:
Dossription T ol ]
1 bltly 146 XG3 - Website Clicks 1,625.10
2 BC Jobs Ptan 523.10
3 Wok BC 52763
INVOICE NUMBER MUST BE REFEREP;ICEO ON ALL PAYMENTS
Facebook, Inc. Is a Delawara Cotporation - TN 20-1665019 .
Remit Cheek To: Wira Transfer instruetlons: ACH Inatructions! .
Facabook. Inc. Subtotal 257583 V]
Alention: Accounts Recaivable Tax: TTo00
15161 Cotgctons Canter Drve Freight 0.00
CHICAGO, IL 60633 s15 s15 '
Invoice Total: 2,675.83
Invoice Curvency. - CAD

JT1-2014-00173
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Promoted Products Insertion Order

Twitter International Company
The Academy 42, Pearse Street
Dublin 2, Ireland

Sales Rep: Debora Silveira
Acct Mgr: Zain L.adha
Email: dsilveira@twitter.com
10 Header #: 1254446

Expiration: 2014/05/31 23:36 GMT

Advertiser Name BC Government - Canada Bill To Name Kimbo Design Inc
Agency Name Kimbo Design Inc Billing Address 1251409 Granville Street
' Vancouver, BC V6C 1T2 CA
Contact Name Kimberly Pickett Billing Contact Name Kimberly Pickett
Contact Phone {604) 738-6448 Billing Phone {604) 738-6448
Contact Email kim@kimbodesign.ca Billing Email kim@kimbodesign.ca
. Revenue o Start  End :
Product Type Description Handle Date Date Budget Payable
Blended (Account & BC Government - WorkBC May'14 PTWs CAD CAD
Tweet) Chargeable _Q workbe 2014/05/162014/05/31 9215.00 9,215.00
CAD
Totalig y15.00 L~
Payment Terms

Unless otherwise approved by Twitter in writing, payment is due 30 days from the date of invoice, By executing this
Insertion Order ("IO"), Advertiser or Agency, on behalf of Advertiser, (hereinafter "Customer") agrees to the Twitter
Promoted Products Program Terms attached and incorporated by reference herein ("Terms"), unless Customer and Twitter
have entered into a separate, written agreement. Customer may cancel or delete Promoted Products in accordance with the
policies set forth in the Terms {(or other applicable agreement). Notwithstanding the foregoing, reservations for Promoted
Trends specified on this IO shall be deemed canceled, unless Customer executes this 10 within 2 business days of the date

hereof.

JT1-2014-00173
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TWITTER PROMOTED PRODUCTS PROGRAM TERMS

You may place orders for Promoted Tweets, Promoted Trends,
Promoted Accounts or other forms of advertising (“Promoted
Products”) through the Twitter Promoted Products Program
(“Trogram”). By doing so, you agree to the following Program
terms and conditions, which incorporate the terms of the Twitter
insertion order(s) (“IO™) effective between us (the “Agreement™):

1. Your participation in the Program is subject to our policies
as updated from time to time. These policies include our Privacy
Policy (httpi/twitter.com/privacy), Terms of Service
(http:/frwitter.com/fos), Promoted Praducts Policy Guidelines, and
Trademark Guidelines (hitp:/support.twitter.com/twitiermarks)
(the “Policies™). We may modify or cancel the Program, or
modify the Policies at any time without liability, Your use of the
Program after notice of any changes means you accept the
changes.

2. You are responsible for: (a) your Promoted Products, which
will include contentinformation, and URLs, (b) interests,
keywords, and other features made available to you from tims to
time to target Promoted Products (“Targets”), and (c) websites,
landing pages, and advertised services and products to which your
Promoted Products link or direct users (“Services”). You will
protect your passwords appropriately and are responsible for
access to your account by you and any third party.

3. We may place the Promoted Products, without restriction as
to placement, on any content or property provided by Twitter or
our third parly partners and reference Promoted Products for our
marketing and promotional purpoeses. For quality control and
serving purposes for the benefit of Twilter users, we may use
automated sofiware to sereen any websites and URLs included by
you in 2 Promoted Product. We may modify a Promoted Product
to comply with the Policies or this Agreement, provided, such
modifications will only be in the form of deleting a Promoted
Product in its entirety, resizing, or reformatting solely in
conmection with the Program. Twitter or its third party partners
may reject or remove any Promoted Product, campaign or Target
for any or no reason,

4. This Agreement is effective until terminated. Either party
may terminate this Agreement by providing thirty (30) days’
written notice. You may delete or cancel (2) auction-based
Promoted Products via your account interface, provided, you wilt
be responsible for fees for Promoled Products delivered prior to
deletion or cancellation; (b} reservation-based Promoted Products
with prior written notice to Twitter, provided, you will remain
responsible for fees if cancellations occur within thirty (30) days
or less of the promotion date. Auction-based Promoted Products
will cease shortly after deletion or cancellation. Rescheduling of
reservation-based Promoted Products is subject to Twitter's
availability of inventory. For deletions or cancellations by you of
any reservation-based Promoted Products purchased under a
volume discount or bundle, Fwitter reserves the right to charge
you the full price (prior to such volume or bundle discount); in the
event of such deletions or cancellations, Twitter will charge the
remaining Promoted Products on a per-product basis in
accordance with its then-current pricing.

5. As with organic Tweets, you cannot modify Promoted
Tweets that have been sent, but you can delete a Promoted Tyweet
and send another one out through your account interface. Because
we offer an open platform, we cannot guarantee that all our
partners or users will delete any Promoted Product that you delete
or that Promoted Products sent by SMS will be delated.

6. We cannot guarantee impressions, conversions, clicks,
Retwveets, follows, replies, favorites, blocks or any other actions
taken (collectively “User Actions™) with your Promoted Products.

7. You will not, and will not authorize any party to: (a)
generate automated, fraudulent or otherwise invalid User Actions
(b) use any automated means or form of scraping or data
exfraction to access, query or otherwise collect information
related to the Program from any website or praperty except as
expressly permitted by us; or {(c) advertise anything illegal or
engage in any illegal or fraudulent business practice. You must
have and grant to us and our partners any rights (including
without Himitation any copyright, trademark, patent, publicity or
other rights) in your Promoted Products, Services and Targets
needed for us and our partners fo operate the Program. You
represent and warrant that (y) all your information is complete,
cotrect and cuerent; and (2) your use of the Program and your
Promoted Products, Targets, and Services will not violate or
encourage violation of any applicable laws, regulations, code of
conduct, or third-party rights (including without limitation privacy
and intellectual property rights). Violation of the foregoing may
result in immediate termination or suspension of your account
without notice and may subject you to legal penalties and
consequences.

8. Due to its experimental nature, much of the Program is
confidential to Twitter, as further described herein, “Confidential
Information” means any business or technical information related
to Twitter, the technology used to provide the Twitter Service,
and Twitter’s Promoted Products that is marked “confidential” or
“proprietary™ at the time of disclosure, or, by its nature or content
is reasonably distinguishable as confidential or proprietary. The
following shall be deemed Confidential Information, without
limitation: the Twitter account interface and. features, campaign
management {ools and user interface, analytics and activity
dashboards, pricing, best practices materials, marketing collateral,
onboarding materials and webinars, information on Twitter
metrics and user demographics, the terms of this Agreement, I10s,
invoices and correspondence with Twitter. Confidential
Information does not include information that: (a) is or becomes
generally known to the public through no fault of er breach of this
Agreement by you; (b) is rightfilly known by you at the time of
disclosure without an obligation of confidentiality; (o) is
independently developed by you without use of the Confidential

-Information; or (d) you rightfully obtain from a third party

without restriction on use or disclosure, You will not use the
Confidential Information except as necessary for the performance
of this Agreemeni and will not discloss such Confidential
Information to any third party except to those employees and
subcontractors that need to know such Confidential Information
for the purpose of performing this Agreement, provided that each
such employee and subcontractor is subject to a writlen agreement
that includes binding use and disclosure restrictions that are at
least as protective as those set forth herein. You will use all
reasonable efforts to maintain the confidentiality of all such
Confidential Information, but in no event less than the efforts that
you ordinarily use with respect to your own proprietary
information of similar nature and importance. The foregoing
obligations will not restrict you from disclosing Confidential
Information: (f) pursuant to the order or requirement of a court,
administrative agency, or other governmental body, provided that
you give reasonable notice to Twitter to contest such order or
requirement; and (ii) on a confidential basis to your legal or
financial advisors. You agree to hold Confidential Information in
confidence during the Agreement and for a period of three (3)
years from the date of termination or expiration.

JT1-2014-00173
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9. To the fullest extent permitted by law, WI DISCLAIM
ALL WARRANTIES, EXPRESS OR IMPLIED, INCLUDING
WITHOUT LIMITATION FOR NONINFRINGEMENT,
SATISFACTORY QUALITY, MERCHANTABILITY AND
FITNESS FOR ANY PURPOSE. To the fullest exfent permitted
by law, we disclaim all guarantees regarding positioning, levels,
quality, or fiming of (i) costs per click or impression; (ii} click
through rates; (iil) availability and delivery of any impressions,
Promoted Products, or Targets on any Twitter or partner property;
(iv) any User Actions; (v} conversions or other results for any
Promoted Products or Targets; (vi) the accuracy of data (including
currency exchange rate data); and (vii) the adjacency or placement
of Promoted Products within a Program. You understand that
third parties may take User Actions on your Promoted Produots
for prohibited or improper purposes, and you accept the risk of
any such User Actions. Your exclusive remedy, and our exclusive
liability, for suspected invalid User Actions is to make a claim for
a refund in the form of advertising credits for our properties
within the time period required under Section 11 below. Any
refunds for suspected invalid User Actions are within our sole
discretion. EXCEPT FOR INDEMNIFICATION OBLIGATIONS
HEREUNDER AND YOUR BREACH OF SECTION 3
(CONFIDENTIALITY), TC THE FULLEST EXTENT
PERMITIED BY LAW: (a) NEITHER OF US WILL BE
LIABLE FOR ANY CONSEQUENTIAL, SPECIAL,
INDIRECT, EXEMPLARY, OR PUNITIVE DAMAGES
(INCLUDING WITHOUT LIMITATION LOSS OF PROFITS,
REVENUE, INTEREST, GOODWILL, LOSS OR
CORRUPTION OF DATA OR FOR ANY LOSS OR
INTERRUPTION TO YOUR BUSINESS) WHETHER IN
CONTRACT, TORT (INCLUDING WITHOUT LIMITATION
NEGLIGENCE) OR ANY OTHER LEGAL THEORY, EVEN IF
ADVISED OF THE POSSIBILITY OF SUCH DAMAGES AND
NOTWITHSTANDING ANY FAILURE OF ESSENTIAL
PURPOSE OF ANY LIMITED REMEDY; ANE (b) EACH OF
THE PARTIES' LIABILITY TO THE OGTHER IS LIMITED TO
AMOUNTS PAID OR PAYABLE TO US BY YOU FOR THE
PROMOTED PRODUCT GIVING RISE TO THE CLAIM.
Except for payment obligations, neither of us are liable for failure
or delay resulting from a condition beyond each of our reasonable
control, including without limitation to acts of God, government,
terrorism, natural disaster, labor conditions and power failures.

10.  If you are an agency representing the Advertiser set forth
in the IO, you agree (a) that you are authorized to act on behalf of
and have bound the Advertiser to this Agreement, {(b) to secure
and maintain all rights from Advertiser needed to enter into this
agreement, (c) as between you and the Advertiser, the Advertiser
owns any rights to Program information in connection with its
respective Promoted Products, and {d) you will not disclose their
Program information to any other party without Advertiser's
consent,

11.  You will be responsible for all charges up to the amount of
each campaign set in your online acecount and will pay all charges
in USD, or the currency set forth in the applicable 0. Because alt
Promoted Product auctions take place in USD, all bids and
budgets provided in non-USD currency for auction-based
Promoted Products will be converted to USD using currency
exchange data from a third-party currency information service.
You will pay all charges in accordance with the payment terms in
your online account, insertion order, supplemental terms attached

hereto if any, service agreement or Program FAQ. Charges are
exclusive of taxes. You are responsible for paying all {axes and
government charges. To the fullest extent permitted by law, you
waive all claims relating to charges (including for suspected
invalid User Actions) unless claimed within 60 days after the
charge (this does not affect your credit card issuer rights): Charges
are solely based on our measurements for the Program. To the
fullest extent permitted by law, refunds (if any) are at our
diseretion and only in the form of advertising credit for only our
properties. We are not obligated to extend credit to aty party. You
allow us to share your credit card 2nd related billing and payment

information with companies who work on our behalf, such as

payment processors and/or credit agencies, for the purposes of
checking credit, effecting payment and servicing your account.
We may also provide information in response to valid legal
process, such as subpoenas, search warrants and court orders, or
to establish or exercise our legal rights or defend against legal
claims, We shall not be liable for any use or disclosure of such
information by these third parties.

12, You will indemnify and defend us, our partners, agents,
affiliates, and licensors from any third party claim or liability,
arising out of your Promoted Products, Targets and Services, our
use of your Promoted Products, Targets and Services for the
Program, your use of the Program and your breach of this
Agreement. Pariners will be third party beneficiaries of the above
partner indemnity.

13.  This Agreement will be governed by California law except
for its conflicts of laws principles. All claims arising out of or
relating to this Agreement or the Program will be litigated
exclusively in the federal or state couris of San Francisco County,
California, USA, and you consent to personal jurisdiction in those
courts. This Agreement constitutes the entire and exclusive
agreement between us with respect to the subject matter hereof,
and supersedes and replaces any other statements on the same
subject matter. You may grant approvals, permissions, extensions
and consents by email, but any modifications to this Agreement
must be made in 4 writing executed by both parties. In no event
shall any additional or conflicting terms tendered by yon under a
purchase order or other document have any effect. Any notices to
us must be sent via first class or air mail or overnight courier to
Twitter International Company, The Academy 42, Pearse Street,
Dublin 2, Ireland, with a copy to Legal Department, via confirmed
facsimile, and are deemed given upon receipt, A waiver of any
default is not a waiver of any other default. Unenforceable
provisions will be modified to reflect our intention and only to the
extenf necessary {o make them enforceable, and remaining
provisions of this Agreement will remain in full effect. You will
not assign any of your rights hereunder. We are not legal partners
or agents of each other, but are independent contractors. In the
event that this Apreement or the Program(s) expire or are
terminated, we are not obligated to return any materials to you.
Notice to you may be provided by sending an email to the email
address specified in your account, or by posting a message to your
account inferface, and is deemed received when sent (for email) or
no more than 15 days after having been posted (for messages in
your account interface).

JT1-2014-00173
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Signature:

Email:

Title

Company

Ko Pregerr

Kimy Pickett (May 16, 2014}

kim@kimbodesign.ca
: Owner

: KIMBO Design Inc.

Signature:
Email;
Title:
Company:

,Q,ecgé—igbav

Conar Fiyan (N‘!}#&-Q&fft)

Sales Finance

Twitter International Company

JT1-2014-00173
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—amnet

Insertion Order AMNET CANADA

AMNET Detells -

Amnet Canada Megan Wang

116 Spadina Avenuz B600 416-507-3685
Toronzo, ON, M5V 2K6 megan. wongdamnataroup.com
Chent Contact

Kimba Design

1251 - 469 Granvilie %1, s22
Vanrestves, BC, VEC 112

Billing Lentoct

Amnet Canada Chantale Manineau
400 Soul. Be Malsonneuve Ouest, Bureau 250 514-284-8467

e

Montreal, OC, H3A 114 -_lcharsale mantinesuZasmadia.com
o

Work BC - Biug Print 2014 - Custom . :
¢ i Ef4/2G14 1 3, 3, L
BCGovarnment Tetgetivg - Miable Mebile {41214 { 6/30/2014 | § 00 880,000 | § 11,640.00
TOTAL . 3880000 & 11,640.00
Compaiga Datalls
Creative Sizes: Standard lAB
Othen {1) One business doy cut-ckeuse ugpon ratificotion from odverliser  (2) Stondard IAB/AAAA T&Cs apply  {3) 3rd Parly reporting system Is
DoubleCick () dCPM rotes will tange; quated dlPM & wn estimete bosed on gverage CPM _ {5] Impressiens are oo estimate based on
Systam of Recand AMNET IPayrr-entTerms Net 60 Days
favoxing ks besed on AMNET's reporti tem Currercy Conversian o5 neaded

. By exacuting this Insertion Order, you accept and agrea to ba bound by tha Termsand Conditions set out a1 htpy/famnatgroup.comfterms/CAftermsCA pdf

Amact Signatyre

¥ im Llcke

0EQ

Neme

:k:b“ur\@, Q{/ lL’(

Dote
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" KIMBODESIGN

#1261-409 Granviile Straet Vancouver, BC V6C 172

SCANNED

5708 105 * 03, 3381.bo
@&t STOb 515

Invoice

Vo 119.0%

Date Invoice #
- " -7/312014 2670
[nvolee To { : PAYMENT METHODS: ~ o
Bovernmeant Communications and \‘.."/77— R EC EiVED ﬁﬁ“.lﬁﬁk"jﬂ]eg“ pecepts cheque
Publlo Engagement - B
Aftn: Dawn Stewart JUL o ll 2011' '
GOVERNMENT GOMMUNICATIONS s15
AND PUBLIC ENGAGEMENT
‘-.“; e 'P"?’. ', ’;’.‘-"‘.-"" ""(;",’.;"-‘-: :.i‘
e T — PO No—— Terms Projact
v ipv p//) p[’)
BF ‘
ltem Dascription Qly Rate Amount - | - Tax
Facakook Blueprint - Facebook Adverlising . 23,381.60 23,381,60 (G +~
APO 2423 ! -
GST 6% On Sales - " 5.00% | - 1,169.08 [+
i % . . ._"- * -
| D W T ke
DATE INVOIE RECEIVED S Y1/ O/ (Y4 Zé 7d
~§ GOODS'SERVICHS RECEIVED SIGNATURE: \
L | RESP SRV LN SpoB ‘PROJECT AMOUNT :
j251516768 S 020 | 6H0S Sy 18 2343, bo
ey sioré| szozo | IShs Sl LiE%og
QIUALIFIED RECEIVER ' ' $
- - 5
. $
B|@NATURE dona A v0r OTAL | $ 24 4§30 4
- @?‘W‘ Wacdonal =
SIENDING ATHORITY Sigwtng: =710/ by Saile ‘
Subtotal CAD 23,361,60
Service Charge of 3% per month wil! be apphed fo overdue [ o CAD 24.650.68
_jaccounts.
. ‘Payments/Credits =~ capo.00
804.738.8448 | 604.738.6468, rnfc@mmbodesign.éa wwwkimbodesignca | - Balance Due  ¢Ap 2465088 7
GST/HST No. gos287612 "

INVOICE
AUDITED

ookt

JT1-2014-00173
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“ Fromy Stewart, Dawn M GCPEEX
Sent: . _ Thursday, July 10, 2014 8:46 AM
To: ~* Muter, David JTST:EX
Ca: ) . ‘Lace Kessler’; Macdonald, Regan GCPE:EX .
Subject: Kimbo Involce #2670 Blueprint for Payment Processmg
Attachments: 20140710092652 pdf
Importance: ) High
Hi David,

Invoice for payment processing,

1 am assuming this Is the final 1nvoice for thfs costing estimate, as it has now been exceeded by Iess than 10% - the

allowable amount

Thank you

Dawn Stewart

Financlal Servicas Officer

Government Communications and Publlc Engagement

T 250 366-8598

E.250.387-6687 ey -
1~1 14 £ 1 MM dg .-

WMSEE%_BC jgggpmm GEPEOIR DNOTAL T4 |

W JIMOH SEREERES HJIH!EF ey
: FiJRE 1238 |0
- X

g

P

. _This.emallmessage, Includipg any attaghments, s donfidential ap
addressed unfess ] have expressly au orlzed aothenyise, If you
* Inglading any ayfaqhme‘ﬁts,‘:frw nhfffyTe Immedfatelyby -erall

-

N ek e i

[P -

e From: Muter--David FFATsEN e mesconsoros oo 109
Sent: Wednesday, June 11, 2014 10:55 AM
To: Stewart, Dawn M GCPE;EX

“mmmmmﬁﬁ?ﬂﬁi@#mlﬂﬂﬁm QNIRRT

©Hi Dawna,

Is Intended only for the use of iHe person or parsons to whoni it is
e recelved this communication In ervor, please delete the message,
alephone, 1

e T P VS A VR U UV PSP Y. PR

- Sounds good then, please send us the invoice and we will pay

Thk
D
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