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Lowest Taxes

SFX: Positive, uplifting music throughout.

VO In this uncertain global economy, BCis
stable and growing.

VO: Our personal taxes are the lowest in
Canada.

Mice: lowest provincial personal income taxes
for individuals earning up to $120,000 in 2012.
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V(: The BC Jobs Plan... Canada Starts Here.
BCJobsPlan.ca
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Budget

SFX: Positive, uplifting music throughout.

VQ: In this uncertain global economy, BCis
stable and growing,

VO: We are balancing the budget by
controlling spending.

BRITISH

(OLUMBIA VO: The BC Jobs Pian... Canada Starts Here.

Wore infornmation at

BCJobsPlan.ca
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Soccer

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
waorking to make life more affordable for
families.

A AP e b Al e g

V(: Tax credits are helping kids parficipate
in arts and sport.

_Fitness and rts
Tax Credits

BRITISH

COLUMBIA V(- British Columbia... Canada Starts Here.
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Home Sale

SFX: Positive, uplifting music throughout.

V(. In this uncertain global economy, BCis
working o make life more affordable for
families.

VQ: Tax credits are helping families buy their
first new home.

otz BRITISH . _
_ﬁégéa COLUMBIA VO: British Columbia... Canada Starts Here,
BCJobsPlan.ca
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Sr. Reno Health

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BC is
working to make life more affordable for
families.

B.C. SENIORS . . o
VO: Tax credits are helping BC seniors live
F (i als] ﬁ healthy, independent lives.

BRITISH . |
(OLUMBIA VO: British Columbia... Canada Staris Here.

Micne infosuation ae

BCJobsPlan.ca
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LNG

BRITISH
(OLUMBIA

M lsonalion at

BClohsPlanca

A message fom -

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing

VO: Environmentally responsible natural gas
is creating opportunities for BC.

Mice: potential economic activity over the next
thirty years

VO: British Columbia... Canada Starts Here.
A message from the Government of BC.
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Skills Ship

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BC is
stable and growing.

VO: We are ensuring British Columbians
have the skills they need to be first in line
for jobs.

Mice: new training tax credit for ship building

BRITISH
COLUMRBIA VO The BC Jobs Pfan... Canada Starts Here.

Mass information st

BCJobsPian.ca
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Skills Class

SFX: Positive, uplifting music throughout.

VO: In this uncertain global ecanomy, BCis
stable and growing.

VO: We are leading the country in job
creation, white matching skilis to jobs and
jobs to skills.

Mice: invested annually

VO: The BC Jobs Plan... Canada Starts Here,

Mo infeeation at:

BCJobsPlan.ca
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Business Flower

BRITISH
(OLUMBIA

Kigra information ag

BC.JobsPlan.ca

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing.

VO: We are helping small businesses grow
and create jobs.

Mice: venture capital tax credit

VO: The BC Jobs Plan... Canada Starts Here.
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CANADA STARTS HERE | 2012 TV Scripts and Supporting Facts

Lowest Taxes

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing.

VO: Our personal taxes are the lowest in
Canada.

Mice: lowest provincial personal income taxes
for individuals earning up to $120,000 in 2012.

BRITISH

Céwﬁﬁ%%ﬁ VO: The BC Jobs Plan... Canada Starts Here.

Bl informagion 33

BCJohsPlanca
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B.C. has the lowest provincial personal income taxes in Canada for individuals
earning up to $120,000 year in 2012,

Keeping life affordable for B.C. families means keeping taxes low. Since 2001, most
of us have benefited from a significant decrease in provincial income taxes:
» A family of four, earning $70,000 a year, now pays just half of what they did
in 2001,
> A single person earning $50,000 pays 40% less.
> A single person earning $20,000 pays 95%.
» Today an additional 325,000 people no longer pay any B.C. income tax.

You may not have noticed these reductions, because many of us have our income
taxes deducted automatically from our paycheques. Yet the bottom line is stili the
same, and it's a good one: these tax reductions put more money in your pocket at
the end of the year,

in fact, B.C. families generally have one of the lowest overall tax burdens in Canada,
including income taxes, consumption taxes, property taxes, health care premiums
and payroll taxes.

To learn more, including details on your possible tax credits and refunds, go to:
www.sbr.gov.bc.ca/individual.htm!

520,009

interprovincial
Comparisons of
Provincial Personal
Income Taxes
Payable 2012

$15.800 b

316,000 B.C. has the lowest

provincial personal
taxes in the country
for individuals
earning up to
$120,000.

55,600

§8
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CANADA STARTS HERE | 2012 TV Scripts and Suppaorting Facts

Balancing the Budget

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing.

VO: We are balancing the budget by
controlling spending.

?g{gggém VO: The BC jobs Plan... Canada Starts Here.

Aszrn wtorashon ab

BC.lobsPlanca
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CANADA STARTS HERE | 2012 TV Scripts and Supporting Facts

The government is on track to balance the budget in 2013/14 by controlling
spending.

In both difficult economic times and financial booms, a government must live
within its means. Through prudent and controlled spending, B.C. is on track to
balance our provincial government’s budget in 2013.

From 2005 - 2008, when the world’s economy was strong, government spending
in B.C. grew nearly 6% each year. When the global economy worsened dramatically
in 2008, B.C. government spending was scaled back, quickly. It’s simply common
sense: just like a household, you can't spend more money than you make.

If a B.C. resident is saddled with debt, it may affect their credit rating. The same
thing happens to provincial and national governments. Greece, Spain and Ireland
are examples of countries deeply in debt that now have poor credit ratings.

However, through sensible, responsive fiscal management, British Columbia has
retained its current AAA-rating with both Standard & Poor’s and Moody’s — the
two most authoritative economic advising agencies in the world. In short, both of
these global advisors say that B.Cs economy is stable, growing and a good place
for international investment.

Why? Prudent fiscal and economic management is just one reason. B.C. also has
lower debt and lower costs for borrowing. To help our skilled, experienced work
force remain in B.C,, the province looks at — and uses carefully - the tax dollars that
fund health care, education and all the other measures that make B.C. a great place
to live.

To learn more, go to:

www.fin.gov.bc.ca/mybcbudget/

www.bcbudget.gov.bc.ca/2012/default.htm (budget2012 home page) OR
www.gov.bc.ca/fin/ (Ministry of Finance home page}
www.leg.bc.ca/budgetconsultations/docs/2013_Budget_Consultation_Paper.pdf
OR (Budget 2013 consultation paper-leads only to pdf, not a website)
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Children’s Arts and Fitness Tax Credits

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
working to make life more affordable for
families.

VO: Tax credits are helping kids participate
in arts and sport.

Fitness and Arts
Tax eredifs |

BRITISH

Qﬁiﬁﬁgm VO: British Columbia... Canada Starts Here.

Ry oot g

BClobwPlanca
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CANADA STARTS HERE | 2072 TV Scripts and Supporting Facts

New tax credits are helping B.C’s children live healthy and creative lives by
encouraging participation in arts and sports, B.C. families can now claim up to $500
- per child, per year - in eligible expenses for sports and arts programs outside the
school system.

These tax credits go hand-in-hand with similar credits offered by the federal
government, and have the same rules regarding expenses and eligibility.

This means a family with three children can claim up to $1,500 a year, assuming
each child is involved in a sports or arts program outside the school system.

The credit covers a little over five per cent of your eligible expenses. The bottom-
line annual benefit — which you get when you file your income tax return —is up to
$25 per child, per credit.

To learn more, go to:
www.sbr.gov.bc.ca/individuals/income_Taxes/Personal_income_Tax
/non_refundable_credit-blocks/2012 htm.
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Home Buyers’ Bonus

BRITISH
(OLUMBIA

Mheg mhurabhon 21

BCJobsPlanca

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
working to make life more affordable for
families.

VO: Tax credits are helping families buy their
first new home.

VO: British Columbia... Canada Starts Here.
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CANADA STARTS HERE | 2012 TV Scripts and Supporting Facts

B.Cs New Home Buyer’s Bonus helps make owning your own home a little more
affordable. If you're a first-time home buyer in the market for a newly-built home,
you can now get up to $10,000 back from the B.C. government.

If you are a first-time homebuyer purchasing a newly-built home before
March 31, 2013, you can get an income tax credit worth up to $10,000.

The credit works out to 5% of the home’s purchase price, up to a maximum of
$10,000. In other words, any newly-built home worth $200,000 or more qualifies
for the full amount.

The BC Fist Time New Home Buyer Bonus is designed to help families starting
out, especially those with lower incomes. That’s why it is gradually phased out for
people earning more than $150,000 a year.

B.C. is striving to help first-time home buyers start a new life with their family and a
$10,000 credit is just one more way we can help.

To learn more, or to apply, go to:
www,sbr.gov.bc.ca/individuals/Income_Taxes/Personal_Income_Tax/tax_credits

/fthb_bonus.htm
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Seniors' Home Renovation

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
working to make life more affordable for
families.

'B.C. SENIORS

VO: Tax credits are helping BC seniors live
healthy, independent lives.

BRITISH ) |
{OLUMBIA VO: British Columbia... Canada Starts Here.

Eloven itoeTemtng At

BC.jobsPlan.ca
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New tax credits are helping B.C. seniors live healthy, independent lives. B.C.
families can now get up to $1,000 a year to help with renovations that allow
seniors to stay in their own homes longer or move in with their family.

The credit helps offset the cost of home improvements — such as the addition of
hand rails, ramps or walk-in bathtubs — that seniors need to be safe and able to

enjoy their own homes longer.

The credit can be claimed by seniors (65 and older), or family members living with
them, regardless of whether the home is owned or rented.

The bottom-line benefit, which you get after filing your income taxes, works out
to 10% of eligible renovation expenses, up to a maximum of $1,000 a year.

To learn more, go to:
www.sbr.gov.bc.ca/individuals/Income_Taxes/Personal_Income_Tax/tax_credits

/seniors_home_reno.htm

This tax credit was introduced in February 2012 as part of the government’s
commitment to make life more affordable for families.
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Liquid Natural Gas

BRITISH
COLUMBIA

Edvag aodurrnntegey $10

BlJohsPlanca

Arwsrapsfrms S0

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing

VO: Environmentally responsible natural gas
is creating opportunities for BC.

Mice: potential economic activity over the next
thirty years

VO: British Columbia... Canada Starts Here,
A message from the Government of BC.
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B.C!s abundant natural gas is creating a whole new sector of industry.

Environmentally-responsible liquefied natural gas can create over $1 trillion of
economic activity in the next 30 years — and generate thousands of jobs and
billions of dollars in investment for B.C. businesses.

Up to 2,700 long-term jobs, 100,000 person years of employment for construction
and $48 billion in direct investment: those are the big numbers that B.C's new
natural gas industry is expected to generate in the years ahead. Liquefied natural
gas is a brand-new commodity for British Columbia. We've always had a good
supply of natural gas to help fuel our economy, but until recently, we had no
capacity to sell it to markets overseas.

That all changed with state-of-the-art, ever-changing technologies. Now we have
the ability to cool natural gas to the point where it becomes a liquid, so that we
can ship to markets around the world that are willing to pay more for this valuable
resource. The financial impact from B.C’s newest natural resource will also generate
thousands of additional spin-off jobs in related areas: transportation, engineering,
construction, and environmental management.

The first-ever liquefied natural gas facility in Canada is scheduled to open in
Kitimat, on B.C/s central coast, by 2015. The government has also committed to
working with export proponents to have three facilities in operation by 2020,
assuming all environmental and permitting applications are granted.

To learn more, go to: www.bcjobsplan.ca/natural-gas/

Investmentsin
LNG by 2022
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Skills Ship

BRITISH
(OLUMBIA

Lhord WSO At

BCobsPlan.ca

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing.

VO: We are ensuring British Columbians
have the skills they need to be first in line

for jobs.

Mice: new training tax credit for ship building

VO: The BC iobs Plan... Canada Starts Here.
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B.C’s new Marine Training Tax Credit gives employers up to $5,250 a year for each
apprentice they hire in the shipbuilding or ship repair industry.

B.Cls shipbuilding industry got a major boost in the fall of 2011, when B.C.-based
Seaspan Marine won an $8 billion contract to build new ships for the federal
government, This project will create more than 4,000 jobs, many of which call for
specialized skills.

Even before the contract was awarded, the B.C. government recognized the need
for new skills training to revitalize industry. In June 2011, the Premier announced
more than half a million dollars in new funding to identify and meet industry’s
training needs.

This funding will support the development of a new marine training centre.

In turn, the new Marine Training Tax Credit will help employers hire more
apprentices. The credit covers 20% of apprentices’ annual wages, up to a total of
$5,250 per year, per apprentice.

To learn more, go to:
www.sbr.gov.bc.ca/business/Income_Taxes/Corporation_Income_Tax/tax_credits
/taxcredits.htm.
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Skills Class

BRITISH
(OLUMBIA

BCJobsPian.cx

P
&

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing.

VO: We are [eading the country in job
creation, while matching skills to jobs and
jobs to skills.

Mice: invested annually

VO: The BC Jobs Plan... Canada Starts Here.
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B.Cls Skills and Training Plan ensures that our government supports training opportuni-
ties that match today’s economy. We're leading the country in job creation — matching
skills to jobs, and jobs to skills. The BC Jobs Plan invests $500 million annually to meet
industry needs and to ensure that British Columbians are first in line for jobs.

B.C. is strongly supporting skills training and benefits for those who work in the trades
and technical sectors — or those who would like to be. B.Cs Skills and Training Plan has
funded $75 million to improve training facilities and equipment. And that’s not all: start-
ing in 2013/14, the plan will dedicate $5 million annually to improving the skilis of those
already in the workforce so that they are prepared for the jobs of tomorrow.

B.C's Jobs Plan is leading the support and development of new and changing indus-
tries. For example, we expect to see new jobs in shipbuilding, the liquefied natural gas
industry, as well as clean technology sectors. We're also working with industry to pro-
vide training capacity for the skills needed to fill jobs: the B.C. government has created
new training centres, tax credits, and other incentives to help British Columbians get the
skills they need. Many of our initiatives are very specific, tailored precisely to an indus-
try’s particular needs.

For example, we've committed nearly $2 million to increase skills in the mining sector;
developed a workforce strategy for labour needs in the developing liquefied natural gas
sector; and invested more than $2 million to enhance and advance the skills of British
Columbians working in the forestry sector.

We're also working with communities to determine priorities for skills training based
on their specific, local needs. As we move forward with the BC Jobs Plan, we'll continue
matching jobs to skills and skills to jobs, while ensuring that our training systems keep
R ... pacewith our growing economy.
DEMAND FOR WORKERS WILL GROW FASTER THAN THE LABOUR FORCE .~ That gives investors more confidence
Ui ALL BEGIGNS OF BRITISH COLUMBIA THREGUGH T9 2028 7 . . ,
S Lo in B.C, knowing we have the skilled
: ~ workforce they need, and it will help
—ed - ensure that British Columbians are

first in line for every new job.

To learn more, go to:
www.bcjobsplan.ca
/skills-and-training-plan/

increased demand for
workers through to 2020
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Small Business

SFX: Positive, uplifting music throughout.

VO: In this uncertain global economy, BCis
stable and growing.

VO: We are helping small businesses grow
and create jobs.

Mice: venture capital tax credit

BRITISH
COLUMBIA VO: The BC Jobs Plan... Canada Starts Here.

Liged BSLATRE £

BC.lohsPianca
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B.C. has increased the province’s Small Business Tax Credit to $33 million. The Smal!

Business Venture Capital Program offers tax credits for direct investments in eligible
new corporations. It provides an income tax credit worth 30% of the investment, to
an annual limit of $60,000.

The tax credits are available to those investing in businesses incorporated for less
than two years, and which support these business areas;
» Community diversification.
Interactive digital media development.
Clean technology.
Prescribed manufacturing and processing.
Destination tourism.
» Research and development of proprietary technology.

W v Y Y

The Small Business Venture Capital Program will help attract up to $10 million annu-
ally in additional financing for qualifying businesses: supporting them to create jobs,
spur economic growth - and add to our enviable quality of life.

To learn more, go to:
www.jti.gov.bc.ca/icp/
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CONFIDENTIAL ISSUES NOTE Advertising

Ministry: Labour, Citizens’ Services and Agen(“es"

Open Government, Government

Communications and Public Engagement Procurement Precess
Updated: October 23, 2012

Minister Responsible: Honourable
Margaret MacDiarmid

ADVICE AND RECOMMENDED RESPONSE!

« The Province has a responsibility to inform British Columbians about
services, programs and policies they depend upon.

+»  We are proud of the successful public awarensss campaigns we've
undertaken over the past years including the:

¢ Canada Starts Here: The BC Jobs Plan campaign raises awareness about
the BC Jobs Plan, and invites citizens to contribute to the Plan by sharing their
ideas at the BC Jobs Plan engagement website.

» Welcome BC is a province-wide campaign to promote settlement services and
free English-language classes for adult newcomers to British Columbia

+ Healthy Families BC includes a campaign to raise awareness around the
health benefits of sodium reduction.

« Gotta Be Here Olympic campaign which promoted BC as a tourist
destination to North American audiences.

» Forest fire campaigns promoted fire prevention strategies and advised the
public on how to quickly report forest fires.

s H1N1 public information campaign that quickly informed citizens about
precautions they could take to prevent the spread of the virus and obtain
vaccinations.

« ActNow BC physical activity campaign that helped increase awareness of the
many simple yet fun ways there are to fit activity into your daily life.

» LiveSmart BC, which raised the profile of the Province’s commitment to
reducing greenhouse gases along with directing British Columbians to the
LiveSmart BC website that showcased tips and tools for individuals to reduce
their carbon footprint.

+ To ensure consistency and compliance with procurement policy, a
representative from the Purchasing Services Branch led the development of
the procurement process.

» The Standing Offer arrangement was identified in consultation with
Procurement Services as the best way for the Public Affairs Bureau to
secure marketing services.

+ The procurement process was conducted in strict accordance with
government procurement policy.
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KeyYy FACTS REGARDING THE ISSUE:

» The Agency of Record (AOR) contracts for advertising services expired on July 31,
2010.

» The AOR model was replaced with a Standing Offer (SO) arrangement.

» The comprehensive procurement process was developed by Procurement Services
and the Public Affairs Bureau. The request for qualifications (RFQ) was posted on BC
BID on May 17, 2010.

» According to procurement policy - Chapter 6.3.2.a.1 - pre-award and solicitation
requires that ministries use corporate supply arrangements where available. The
Purchasing Services Branch deems the Agency of Record contracts to be a corporate
supply arrangement (see attached excerpt from the Core Policy Manual)

« Six advertising agencies were selected to provide advertising services to the
Province. The agencies selected were Traction Creative, TBWA, Grey, DDB, Cossette
and Rethink.

« Work is assigned to agencies based on their availability/capacity, previous history
with similar work and areas of expertise.

o Advertising budgets have been dramatically cut in the past few years and PAB has
developed greater in-house capacity thereby reducing their need for agencies of
record.

« In 2005, PAB asked Internal Audit and Advisory Services to complete a review of its
procurement practices related to the selection of AORs in 2004.

e As well, in September 2005, at the request of PAB, the Internal Audit and Advisory
Services Branch of the Office of the Comptrolier General reviewed PAB’s procurement
practices relating to the 2004 selection process and found that "PAB’s contracting
generally complied with procurement policy. In our review we noted several best
practices.”

e In January 2007, PAB asked Internal Audit and Advisory Services to complete a
review of the procurement process related to the 2006 selection process.

« Tourism BC has a separate AOR contract which is not due to expire until July 31,
2012.

Communications
Contact:
Program Area Contact: Denise Champion, Executive 953-4685 0O
Director, Corporate Services, GCPE 517 C
File Created: February 25, 2010
File Updated: October 23, 2012
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CONFIDENTIAL ISSUES NOTE

G C & PUBLIt .
Eg(\;liz::;l::: OMMUNICATIONS UBLIC BC JOb? Plan Pu b!lc
Prepared: July 25, 2012 lnfo rm at'on Cam palg n

Updated: September 10, 2012

Minister Responsible: Hon. Ben Stewart I Resea rCh

ADVICE AND RECOMMENDED RESPONSE:

L d

The Province has a responsibility to inform British Columbians about services,
programs and policies they depend upon.

Government reieased its Jobs Plan in the Fall of 2011 and is investing up to $15
million to support an aggressive public information campaign to promote our
competitive advantages in key markets around the world during the remainder of
this fiscal year and next.

The focus last fiscal {2011/12) year was a domestic campaign that provided British
Columbians with relevant information for BC job seekers/creators.

The focus this fiscal year (12/13) is on the international market, informing potential
foreign investors of economic opportunities in British Columbia.

Where requested, in keeping with the spirit and intent of government’s
commitment to open and transparent government, GCPE provides information
regarding year-to-date expenses incurred on campaigns.

Focus of International Campaign:

The campaign aims to expand markets for BC products and services and drive
new investment in BC with an emphasis on opportunities in Asia.

The campaign will reach out to target markets, concentrate on specific sectors and
reach targeted individuals in those industries — with a focus on building
connections with key players who directly impact decisions to invest in the
province.

The campaign will focus on a targeted {not mainstream media) outreach to
identified leads through direct marketing, earned and tactical media and public
relations efforts and direct outreach/ contact to BC's overseas offices.

In addition, the campaign will seek to equip BC businesses with tools and
information to support their own marketing efforts.

The campaign budget is actually modest for the size and advertising
characteristics of the Asian markets we are targeting.

Research:

Research helps the Province to identify the information the public needs and the
best way to provide it to them.
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+ itis often used in program and public information campaign development in order
to ensure that programs developed are effective and reach their audience.

s With respect to the BC Jobs Plan, research provided a basis from which
government could determine the specific level of information required — and how
to best inform BC residents of the plan and its various aspects.

¢ This information also helps identify areas of public interest related to the Jobs
Plan — for example, information about international trade, trades training or ways
to engage with government about the plan.

Key Facts Regarding the Issue:

Government released its Jobs Plan in the Fall of 2011. A multi-pronged public information
campaign is underway to promote the BC Jobs Plan over this fiscal year and next.

The campaign will be a multi-media campaign utilizing print, radio, television and on-fine tools.
Cossette Communications is one of six suppliers included in a Corporate Supply Arrangement,
established in conjunction with the Purchasing Services Branch, for provision of advertising and
marketing services.

Cossette Communications was selected from the list of suppliers to lead the creative,
production and media planning for both the domestic and international campaigns.

Vizeum Canada Inc., the agency of record for advertising placement for the province excluding
domestic tourism advertising conducted by Tourism BC, is responsible for facilitating the ad
buy.

A total of $3.963M was expensed on the campaign in 2011/12 (including creative, production

and advertising costs). A detailed listing of STOB 67 expenditures has been provided with the
release of the Public Accounts each year since 2007/08.

Research:
The province recently received a request for copies or records related to polling or research with
respect to the BC Jobs Plan. In response, the following project reports will be released under

the Freedom of information and Protection of Privacy Act:

BC Jobs Campaign - Qualitative Research (Mustel Group)
BC Jobs Campaign — Baseline Survey on jobs (Vision Critical)

Note: Research costs are built into the scope of the Jobs campaign —but total $13,500 for
Mustel Group and $23,000 for Vision Critical

Treasury Board Approval:

Expenses were incurred prior to Treasury Board approval of the TB Submission in order to
move the campaign forward and meet campaign deadlines. GCPE was monitoring
commitments carefully to ensure they could be accommodated within GCPE's approved 11/12
budget allocation of $4.077M.
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Overall Advertising Budget:

The 2012/13 government information and advertising budget is $16.305M {forest fire
prevention, public health, PSA recruitment eifc.).

The total approved funding allocation for discretionary advertising in 2011/12 was $33.434M
{including draws on contingencies to address government priorities and internal ministry
reallocations to address ministry program priorities); $2.631M for statutory advertising; total
approved for all advertising in 11/12 was $36.065M.

SOURCE APPROVED EXPLANATORY NOTE
FUNDING
. AVED: $1.546M
TOB 67 E .
11112 8 stimates $19.390M ENV: $1.000M
i FIN: $.400M
JTL $12.240M

GCPE: $4.077TM
LEGISLATURE: $.009M
OFFICERS OF THE
LEGISLATURE: $.118M

HST: $4.990M

_ . oriti '
Contingency Draws (to address government priorities) $8.953M BC Jobs Plan: $3.963M

Ministry of Health:
$5.091M Heaithy Families $5.011M
Binge Drinking $.080M

Ministry internal Reallocations (to address ministry
program priorities)

Total approved discretionary (STOB 67) advertising $33.434M
funding for 11/12

11/12 STOB 68 Estimates $2.631M
Total Approved STORB §67/68 Funding for 11/12 $36.065M

These figures include a portion ($3.963m) of the $15M investment in advertising for the BC jobs

plan — both domestic and international campaigns - over 2011/12 and 2012/13.

A total of $34.560M was spent in 11/12 (STOB 67 Discretiénary: $32.789M; STOB 68
Statutory: $1.771M).

Government advertising in 1994 totaled $24 M — equivalent to $43.3 M in today’s doliars.

Communications Contact: John Paul Fraser 250-356-8527 (O)
S 17 (C)
File Created: February 21, 2012
File Updated: July 25, 2012
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JGBS BC CAMPAIGN
Budget  Invoicedto OGutstanding

JOBS BC CAMPAIGN ] Budget Commilted Remaining Date Involces

Subtotsl Production 2,902,750 1,143,435 1,759,318 557,539 585,493

Subtotal Ad Placement . 8,030,250 3,025,919 5,004,331 67,731 2,958,188

Subtotai Gther Cogts 167,000 131,522 35,478 48,628 82,895

TOTALJOBS BC 2012713 11,106,000 4,300,876 6,799,124 674,208 3,626,578
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