MINISTRY OF HEALTH
INFORMATION BRIEFING NOTE

ChHff# 947470

PREPARED FOR: Honourable Dr, Margaret MacDiarmid, Minister of Healih ~

FOR INFORMATION
TITLE: Minister’s Meeting with Coca Cola Canada-November 1, 2012
PURPOSE: To provide background information on Coca Cola Canada and

collaboration re:healthy eating and healthy lifestyles.

BACKGROUND:

Coca Cola Canada 1s @ member of the Canadian Beverage Assoviation (the Association),
the national trade association representing companies that manufacture and distribute the
majority ol non-alcoholic beverages consumed in Canada. Coca Cola Canada and the
Association met with the Provineial Health Officer and the Provincial Nutritionist en
September 27, 2012 to discuss their commitment to healthy eating, including the (fear
or Calories initiative, mecting schoo! nutrition guidelines and marketing to children.

In parmership with BC, the Association launched the Clear on Cafories Initiative on
February 11, 2011. This initiative provides clear and consistent disclosure of caloric
information on the front of pack. on vending machines. and on fountain beverage
dispensers.

Coca Cola sponsors Breakfast Clubs of Canada as part of their Live Positively Campaign.
Breakfast Clubs of Canada has a2 Memorandum of Understanding with the Mingstry of
Education that states Breakfast Clubs of Canada will work with their programs to mect
school nutrition guidelines.

Coca Cola Canada has recently extended their partnership with ParlicipACTION. This
partnership strategy, identified as Soge Active, is 10 provide funding support in the form
of' micro-granis to community vouth groups across Canada to encourage active fiving, [n
May 2012, the Ministry announced a 36 million, 3 year partnership with
ParticipACTION to increasc the promotion of physical activity o British Columbians.
Throughout this partnership, BC has explicitly discussed with ParticipACTION that none
of the funding they acquire through their relationship with Coea Cola Canada be used in
association with the partnership hetween ParticipACTION and the Province of BC. The
partnership plan between ParticipACTION and the BC Ministry of Health does not
identify any strategy, program support, or fanding support associated with Coca Cola
Canada.

Sugary drink reduction is a key component of the Healthy Families BC healthy eating
strategy (hup:/www healthyfamitiesbe cashome/articles/topic/sugory-drinks). Website
content includes key messages and tips to reduce the consuniption of sugary drinks and
make healthier beverage choices. The Association has concerns with the focus on sugary
drink reduction. They are against any iniliative that focuses on only one source of sugar.
Ministry staft have worked with Association over the past vear 1o engage their support in
the Healthv F'amilies B initiative S13
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DISCUSSION:

513

ADVICE:

The Ministry encourages Coea Cola Canada’s continued commitment to voluntary
actions to promote healthy ating and healthy lifestyles.

Program ADM/Division: Arlene Paton. Assistant Deputy Minister, Population and Public Health
TFelephone: 250 952-1731

Program Contact (for content):  Lorric Cramb, A/Provingial Nuiritionist

Drafter: {.omie Cramb, A/Provincial Nutritionist

Nste: Ocrober 24 2012

File Name with Path: ZMCDIPBERHL €D preventioniBriefing Notes - 2R0-2002012 -
Brieting NotesWCNPBE- Minister Meeting with Coca Cola
Canada docx
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Shorthouse, Ashiey HLTH:EX

From: Cramb, Lorrie HLTHEX

Sent: Friday. October 18, 2012 .05 AM

To: Kranick, lfana HLTH:EX

Cc: Gamble, Christine HLTH.EX; Shorthouse, Ashley HLTH:EX; Woodiand, Laurie HLTHEX;
McKellar, Lisa HLTH.EX " il

Subject: FW: URGENT. BN FOR PCC -- suaary drinks - o

Attachments:

513

513

P.S. RE: clear on calories-There was not restriction in size of cup, nor a commitment to label calories on cups, just a
commitment to fabel calories on bottles/cans, vending machines and fauntain drink dispensers.
http://www.refreshments.ca/146-clear-on-calories/147-clear-on-calories-the-canadian-calorie-label-initigtive

Thanks, Lorrie

Lorrie Cramb, MEd., RD

Acting Provincial Nutritionist* Chronic Diseasedlnjury Pravention and Built Environment”

Poputation and Public Health ¥ Ministry af Health #1515 Blanshard St., 4-2 * Victoria. B.C WBW 3C8
Telephona (250} §52-1124 = BR S17 *Fax {250) 352-1570

Join the Healthy Families BC community...

[Healthy |
| FamitiesBC ¥ | 3 g

From: Cowan, Darynn HLTH:EX

Sent: Friday, October 19, 2012 8:24 AM

Ta: Cramb, Lorrie HLTHZEX

Subject: Fw: URGENT, BN FOR PCC -- sugary drinks

Darynn Cowan: Message sent from handhelr S17

From: Paton, Arlene HLTHEX

Sent: Thursday, October 18, 2012 (05:39 PM

To: Sit, Vera JTST:EX

Cc: Woodland, Laurie MLTH:EX; Cowan, Darynn HLTH:EX
Subject: RE: URGENT. BN FOR PCC -- sugary drinks

HiVera - 513
g
513 Ne meel reguiarty with tne
soft drink industry to encourage them to work with us to improve the health of the population — by in particular not
advertising empty calories to children, being up frant with the number of calories per container {Ciear on Calories
initiative} and other initiatives to improve health, We just briefed our minister on Coca Coda so can send you this
tomarrow.
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Regards,

Arlene Paton

Assistant Deputy Minister
Population and Public Heaith
iinistry of Health

Tel: 25(-952-1731

From: Sit, Vera JTST:EX

Sent: Thursday, October 18, 2012 3:41 PM

Yo: Paton, Arlene Hi TH:EX

Subject: FW; URGENT, BN FOR PCC -- sugary drinks

Hello Arlene,

I am preparing a BN for Premier Clark’s upcoming meeting with Coca-Cola on Octoher 31. Attached

is the incoming request and my current draft,

| have spoken with Coca-Cola and learned that their objectives are to present to PCC Coca-Cola’s

business contribution to BC and to inquire about BC's

513

it would be most helpful if you could also provide some key messages for PCC.

I would like to send the draft up to PO this Friday.

Thank you for your hefp.

Regards,

Vera Sit

Executive Director, Strategic Initiatives
Economic Development Division

Ministry of Jobs, Tourism, and Skills Training

New FPhone Number: 250-387-6061

From: Yelovatz, Maureen JTST:EX

Sent: Tuesday, October 16, 2012 07:36 PM

To: Mason, Shanna YTST:EX; Turner, Shauna JTST:EX
Cc¢: Hourston, Sveah JTST:EX

Subject: URGENT. BN FOR PCC

Hi. There is a bn required for PCC upcoming meeting.

Sent from my iPhone

513
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Begin forwarded message:

Fram: "Wharf, Sandy PREM:EX" <Sandy.Wharf@gov he.ca>

Date: 16 October, 2012 3:34:53 PM PDT

To: "Yelovatz, Maureen JTST:EX" <Maureen.Yelovatz @gov.be.ca>
Subject: Request for BN - Coca-Cola Canada

Hi, Premier has an upcoming meeting with the President of Coca cola Canada and I'd like to requesta 2
per related to the issues identified in the meeting regquest 513

513 Thanks!
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Discussion Document
Policy Issues re: Sugary Drink Taxation

Ministry of Health

Sy Brind Consparpites: A Pablc Healis e

513

September 2012
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Antosng af fax
513

S13 Rescarchers estimate that a 10 percent increase in the price of sugary drinks would
reduce consumption by 8 to 1t percent.” In a Norwegian study, increasing the price of soft
drinks by about 11 percent was estimaied to decrease consumption by nearly 7 percent in the
lowest consumption group. by 17 percent in the highest consumption group and by an average
9.5 percent overall. Increasing the price by 27 percent was associated with a drop in
consumption of 17 percent in the lowest usc group, 44 percent in the highest use group. and an
overall 24 percent reduction in consumption across the population. v

Types af Pux
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September 2012
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Not Responsive

From: Paton, Arlene HETHEX

Sent: Thursday, October 18, 2012 05:39 PM

To: Sit, Vera JTSTIEX

€c: Woodland, Laurie HLTH:EX; Cowan, Darynn HLTH:EX
Subject: RE: URGENT. BN FOR PCC -- sugary drinks

513

513

We meet regularly with the

soft drink industry to encourage them to work with us to improve the health ot the population — by in particular not
advertising empty calories to children, being up front with the number of calories per container [Clear on Calories
inttiative} and other initiatives to improve health. We just briefed our minister on Coca Cola so can send you this

tOMmorrow.
Regards,

Arlene Paton

Assistant Deputy Minister
Population and Public Health
Ministry of Health

Tel: 250-952-1731

From: Sit, Vera JTST:EX

Sent: Thursday, October 18, 2012 3:41 PM

To: Paton, Arlene HLTHIEX

Subject: FW: URGENT. BN FOR PCC -- sugaty drinks

Hello Arleng,

i am preparing a BN for Premier Clark’s upcoming meeting with Coca-Cola on October 31. Attached

is the incoming request and my current draft.
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| have spoken with Coca-Cola and learned that their obiectives are to present to PCC Coca-Cola’s

business contribution to BC and te inquire about BC's

513

513

It would be most helpful if you could also provide some key messages for PCC.

| would like to send the draft up to PO this Friday.

Thank you for your help.

Regards,

Vera Sit

Executive Director, Strategic Initiatives
Economic Development Divisicn

Ministry of Jobs, Tourism, and Skills Training

New Phone Number: 250-387-8061

From: Yelovatz, Maureen JTST:EX

Sent: Tuesday, October 16, 2012 07:36 PM

To: Mason, Shanna JTST:EX; Turner, Shauna JTST:EX
Cc: Hourston, Sveah JTST:EX

Subject: URGENT, BN FOR PCC

Hi. There is a bn required for PCC upcoming meeting.

Sent from my iPhone

Begin forwarded message:

Date: 16 October, 2012 3:34:53 PM PDT

To: "Yelovatz, Mauraen JTST:EX" <Maureen.Yelovatz @gov.be ca>

Subject: Request for BN - Coca-Cola Canada

513

Hi, Fremier has an upcoming meeting with the President of Coca cola Canada and I'd like to request a 2

per refated to the issues identified in the meeting request

513

513
Thanks!
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Not Responsive
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Laframboise, Natalle HLTH:EX

From: Lafrarnboise, Natalie HLTH:EX

Sent: Thursday, August 16, 2012 12.50 PM

To: Corby, Lynda HLTHEX; Cramb, Lorrie HLTHEX
Subject: RE: Discussian on ThinkHealthBC - Su
Attachmants: ThinkHealth_Sugary Crinks_August 18 2012 dacx

I've drafted the attached respense. Mot sure how much information we want to include. tynda
your input would be greatly appreciated.

Thanksi

Hatalie Laframboise, B.A.S5c. (AHM}

palicy Analyst - Public Health Nutrition Ministry of Health
1515 Blanshard 5t, 4-2 / Victoria BC [/ V8W 3C8

Telephone:; 258 252-2187

Email: nataldie.laframboisefgov.bc.ca

Join the Healthy Families EC community...

----- Original Message-----

From: Corby, Lynda HLTH:EX

sent: Thursday, August 16, 2812 11:89 AM

To: Cramb, Lorrie HLTH:EX

tc: Laframbeise, Matalie HLTH:EX

Subject: RE: Discussion on ThinkHealthBC - Su

Hi Lorrie - I've looked that comment on Think Health. There is some documentation in the
sugary drink binder on taxstion but since this work was actuallv "before mv time” - I think

it wonid have heen nrerared bv Stacev and Lisa - §13
$13 Will you he at the nrevention communication
meeting today? Perhaps we can Talk turther apout this. §o2
522
Lynoa

Lynda Corby M3c, MEd, RD, FDC

Special Advisor on Mutrition Education
population and Public Health
Ministry of Health

1515 Blanshard 5treet, 4th floor
Victoria, BC

Vel 3C8

PH 258 386-0086

FAX 258 386-9865.

fmail: lynda.corby@gov.bc.ca

From: Cramb, Lorrie HLTHIEX

sent; Wednesday, August 15, 2012 4:48 PM

To: Corby, Lynda HLTH:IEX

Cg: Laftramboiszse, Natalie HLTH:EX

subject: FW: Discussion on ThinkHealthBC - Su
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Hi tynda and Natalie
Would you be comfortable preparing a brief response to this Think Health note? Not sure if
you were involved in the sugary drink tax stuff or if that was Matalie???

Lorrie Cramb, MEd., RD

acting Provincial Nutritionist* Chronic Disease/Injury Prevention and Built Environment*
Population and Public Health * Ministry of Health *1315 Blanshard 5t., 4-2 * Victoria, B.C.
WEW 308

Telephone: {25@) 952-1956 * 8B: 817 ¥ Fax: (25@) 952-1578

Join the Healthy Families BC community...
{cid:imagedd3.pngRB1C07B65, BOCEBIAB | <http: //healthyfamiliesbe.cal>
[cid:imagedBd . jpg@a1C07B0S . BDCEAIAB] <htips://waw.Tacebook,com/HealthyFamiliesBC>
[cid:image@8s, ipg@eICHIROS, BDCEAIAR] <hitp://twitter. com/#!/Heal thyfamilybe>
[cid:imageRls. jpe@P1CD7BEO5 . BOCEB1AB] <hitp://wnw.youtube.com/user/healthyfamilieshe>

From: Murray, Wendy HLTH:EX

Sent: Wednesday, August 15, 2812 4:24 PM

To: Cramb, Lorrie HLTH:EX

Cc: Forster-Coull, Lisa HLTH:EX; Porter, Rodney GCPE:EX
subject: FW: Dscussion on ThinkHealthBC - Su

Hi Lorrie...please see the attached email I sent to tisa. I have received Lisa out-of-
office, Please let me know if you would like to discuss.

Thanks...enjoy your eveping....W

From: Murray, Wendy HLTHIEX

Sent: Wednesday, August 15, 2012 4:22 PM
To: Forster-Coull, Lisa HLTH:EX

Ce: Porter, Rodney GCPEIEX

Subject: Discussion on ThinkHealthBC - Su

Hi tisa....I just want to make you aware of the following discussion on ThinkHealthBC - Tax
Sugary Orinks and Use 3% to fund Health Promotion -https://www.thinkhealthbc.ca/topics/235

Please let me know if you would like to chime in or have the ambassadors chime in on your
behalf.

Please call me if you have any questions or would like te discuss. Thanks so much...enjoy
your evening. . .W
Wendy Murray ~ Operations Manager~ThinkHealThBC~Ministry of Health 888 Johnsan Street,

Victoria, BC, ~25@-356-9814-~BB 517 - mailto:wendy . murraviigoy,.bc.ca
fcid:image9l.png@@lCO7BO1 . A372B5Ca]<http: //www thinkhealthbe.ca/>

fcid:imageds? .png@@1CD7861.A372B5C@ ] <https://twitter. com/ThinkHealthBC>

HTH-2012-0023%
Pagre!85 of 83 FIN-2016-64270



Reduction of sugary drink consurption is a priority for the Provines. Taxation of unhealihy
foads such as sugary drinks is one option available (o encourage healthy living cheices; however
obesity is a very complex public health issug that requires multiple strategies to address.

The Heaithy Families BC strategy includes education and to0ls for the public on sugary drinks
including Sugary Drink Scnse, an interactive toal where British Columbians can leamn about the
amount of added sugar in common beverages. For more information on Healthy tamities BC

visit wivw healthyfamiliesbe.ca
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From: Docs Processing HLTH:EX

To: Jukes, Shaina HLTH:EX;

cc: Casanova, Tamara HLTH:EX; Docs Processing HLTH:EX; Turner, Julie HLTH:
EX; Boomer, Joanne HLTH:EX; Marsh, Jania HLTH:EX;

Subject: URGENT: Minister de Jong Mtg Tuesday April 3 w/
Tom Warshawski (Kelowna) (Cliff 924615)

Date: Monday, April 2, 2012 4:17:57 PM

Attachments: COF tax on SSB Brief Jan 5, 2011 for candidates.doc

Curbing childhood obesity 2010.pdf

924615 - Bullets for T. Warshawski meeting with Minister re Childhood Obesity.

docx

Hi Shaina:

Attached is bulleted information prepared by Population & Public Health for

Minister’s meeting tomorrow. It has been approved by Arlene Paton, ADM, and

reviewed by Graham Whitmarsh.

513

Thanks,

Kathy Simonson

Program Coordinator, Documents Processing Unit
Ministry of Health

5-2 1515 Blanshard St

Victoria BC V8W 3C8

Telephone 250 952-1811 Fax 250 952-1909
kathy.simonson@gov.bc.ca

From: Jukes, Shaina HLTH:EX

Sent: Friday, March 30, 2012 3:26 PM

To: Docs Processing HLTH:EX

Subject: FW: Meeting with Minister de Jong Tuesday April 3

Not Responsive
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MEETING ADVICE

CLIFF #: 921304
DATE OF REQUEST: Monday February 13, 2012

REQUESTER: Jim Goetz, Vice President - Government Affairs Canadian Beverage
Association

MEETING REQUEST/ISSUE: Meeting with Canadian Beverage Association
scheduled for Wednesday, March 14th, 2012

BACKGROUND:

« Canadian Beverage Association {CBA) {formerly Refreshments Canaday) is the
national trade association representing companies that manufacture and distribute
the majority of non-alcoholic beverages consumed in Canada.

»  Ministry of Health (the Ministry) staff have worked with CBA over the past years to
engage their support in government's chronic disease prevention agenda.

s On February 8, 2011, the former Minister of Health Services joined CBA to
announce the Clear on Calories 1abeling initiative which provides calorie information
per container on the front of cans/botiles and on vending machine buttons and
fointain eorinment

513, 517

« CBA has concerns about the HealthyFamiliesBC initiative including a focus on
sugary drink reduction. CBA is against any initiative that focuses on only one source
of sugar.

s The HealthyFamiliesBC initiative focuses on heafthy eating which includes making
healthy beverage choices, including drinking fewer sugary drinks. The initiative is
not about reducing sugar.

» Sugary drinks include pop, sports drinks, energy drinks, lemonades, iced teas, fruit
cocktails, milk shakes, specialty coffee drinks, flavoured milks and soy beverages.

« Sugary drinks provide calories but few (if any) nutrients. People do not adjust their
calorie intake from food for their calorie intake from beverages.

» CBA wants to work collaboratively with the Ministry, including having input into the
government website content.

« CBA's concemns regarding the website content were reviewed and modifications
were made to the site to address their concemns.

WSHIFTERVASHSHORTSPROFILE\DESKTOP2012-002331946609 - BULLETS - Ministers Briefing -
Coca Cola Sugary Drinks - 17 Oct 20121921304 -Canadian Beverage Associationt921304 -
Canadian Beverage Association.Docx
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« More recently the sugary drink website content has been updated to align it with
consumer focus-tested key messages while giving consideration to sensitivities
of the CBA.

+ An awareness campaign focusing on sugary drinks is planned for late
May-June 2012,

ADM RESPONSIBLE: Arlene Paton, ADM, Population and Public Health

RECOMMENDATION:
Meet with CBA to encourage their continued commitment to voluntary actions by their

industry to promote healthy eating.

SHOULD MINISTRY STAFF ATTEND (AND IF SO, WHO):
Laurie Woodiand, Executive Director, Population and Public Health
Lisa Forster-Coull, Provincial Nutritionist, Population and Public Health

DATE: March 1, 2012

APPROVED BY:

Ariene Paton
Assistant Deputy Minister

WSHIFTERVASHSHORTS\PROFILE\DESKTOP2012-002391946608 - BULLETS - Ministers Briefing -
Coca Cola Sugary Drinks - 17 Oct 20121921304 -Canadian Beverage Association\921304 -

Canadian Beverage Association.Docx
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SUGARY DRINK REDUCTION
FACT SHEET

BACKGROUND
* British Columbians, especially youth. consumc a high proportion of their daily calories
from sugary beverages (SBs)’,” which may contribute to lifelong health consequences.

o The consumption of SBs has been linked to weight gain and higher body mass index in
children and youth.® Overweight and obesity arc associated with other health conscquences
such as diabeles, heart disease, stroke, cancer, and arthritis.

+ SBs have been linked to several other health problems including type 2 diabetes” and risk of
heart discuse.” The consumption of sugary beverages has also been shown to: replace milk”,
lead o poor bone health’, result in nutrient inadequacicss_. cause tooth decay’, and result in
excess caffeine consumption.

+ The consumption of SB3s by children and vouth is increasing. ' Environmental factors such
as increased availability, aifordability and portion size such as supersizing and free refills,
may be coniributing to this trend.

# BC can target childhouod obesity by building on the success of provincial policies and
programs that create healthy environments that encourage healthy choices, including
reducing the consumption of 5Bs.

o The Ministry of Health (the Ministry) supported the development of Sip Smart! BC, a
BC Healthy Living Alliance initiative led by the Heart and Stwoke Foundation of BC &
Yukon and the BC Paediatric Society. The classroom learning module aims to decrease
cansumption of $Bs among school children in grades 4, 5 and 6. Sip Smart! BC is currently
implemented in 450 schools.

513, 517

* Langlois K and Garriguel Didicr. Sugar consumption ameng Canadians of all ages Staistics Canada, 2011
hitpofiwww.statcan. g¢ ca/pub/82-003-w20F 1003 articled | ES40-enz Mm
© Seatistics Canada Health Report. Beverage consumption o children and teens, 2008,

3 Welsh. JA et (20003, Caloric Swectener Comsumption and Diyvslipideamm Among LIS Adulis LTAKA 3003 1F) LS0-1497

* Selulze MEB, Manson JE, Ludwiz D8, Coldis (A, Stampfer M Willen WO, Hu FB (2004). Sugar-sweetened beverages, weight gam,

and inzidence of tvpe 2 diabetes in young and middle-uged women, JAKA 292081927954

*Welsh, B etal (2000] Caloric Sweetenet Consurgtion and Urystipidema Ameng UGS Aduls S SUBLEE 14901497

*Blum I, fecobsen [ and Donnelly ) Reverage Consuemplion Patterns m Elementary Schanl Aged Chibdren Autoss 4 Two-vear Period.”

Jowrnad of the American College of Nurrttian. 242y 83 9%, April 2003

" Metiartland O, Robson P, Cran G, etal. Carbonated soft drink consumption and bone mincral density i adolescence: The Northam

Irelamd Young Hearts Project. | Bone Miner Res 2003,18- 13631369

# Frary C, Johnson R and Wang M. "Childeer and Adofescents’ Choices of Foods and Beverages Hhigh i Added Sugars are Associated with

Imakes of ey Mutriens ad Food Groups.” Jeurnal of Adofescent Heafth, 340003663, Tannary 2004

¥ Ruwton CHS, Gardner ET, MeNulty Hh. (5 sugar consimphion detrimental to bealth? A review of the evidence 1995.2006. Critical

Reviews i Food Science and Nuritron 2010, 30(17: 1-19

" Prollak C and Braght D, ~Cafteine Consumption and Weckly Sleep Panteris w US Seventh-, Fighth., and Nist-graders ™ Peifietrics,

TEL[1} 4246, January 2003,

H The negative ipact of sugar sweetened beverages on children’s healih, Robent Wood Juhasen Foundation, 2009 Accessed January 2010
Swwny rwilaorpfilesieescarchy 2009 205herssbopd

Sugary Drink Reduction 1of2
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 The Ministry pattnered with SportMed BC to develop Guidelines for Food and Beverages
Available af Sporting Fvents in BC, which promote the voluntary provision of healthy,
inclusive and safe food and beverage choices for athletes and spectators. These guidslines
recommend that SBs comprise a maximum of 20 percent of all beverage choices sold at
sporting cvents.

s [he Province has been working with food industry stakeholders to implement voluntary
measures to reduce 8B intake. The Canadian Beverage Association, in parinership with BC,
launched its Clear on Calorics initiative on February 11, 2011, This initiative provides clear
and consistent disclosure of caloric information on the front of pack, on vending machines,
and on fountain beverage dispensers.

* BC provided a grant to Dietitians of Canada to develop consistent key messages on sugary
drink reduction to be used on the Ilealthy Families BC website
{www.hcalthytamiliesBC .ca) and in other educational materials and settings,

KEY FACTS _

o ‘The 2004 Canadian Community Health Survey: Nutrition found that 20 percent of
daily calorie intake comes from beverages. In youth, almost half of these calorizs are
from SBs, The combined consumption of $Bs surveyed, including regular soft drinks
and fruit drinks, exceeds that of either milk or 100 percent fruit juice for both males
and females aged 14-18 vears.?

o The 2004 Canadian Community Health Survey: Nufrition also Tound that sweelened
beverages are consumed in greater quantities among Aboriginal people as compared
to non-Aboriginal people. except for males aged 19-30 vears,

* A rccent report by the McCreary Centre Society (2009) found 42 percent of BC youth
had consumed one or more soft drinks the day prior to the interview."

» Overweight and obesity is a major health concern for all British Columbians,
especially vouth, Ta 2004, over 25 percent of BC children and adolescents were
classified as obese or overweight.'

REGIONAL FACTS

N/A

FINANCIAL IMPLICATIONS

N/A

CONTACT

For more information call:

Laurie Woodland, Executive Director. Chronic Disease/Injury Prevention and Built
Lnvironment, {250) 952-2847.

APPROVALS

Approved by Arlene Paton, ADM. Population and Public Health — February 7, 2012
Approved by Glynis Soper, ED, Business Intelligence Branch, Planning and Information
Division — February 16, 2012

" Tiepkema, M., & Shields, M. (2003). Nutrition: findings from the Canadian Community Health Sarvey -
overweight Canadian children and adolescents. Statistics Canada Catalogne no. 82-820-XWE20500]

T A& Picture of Health, The MofCreary Centee Saciely, 2009 Accessed Japuary 20140

htpAenseanes b ca/pd FAHS 4200V 020 March %4 2030%,20  tad pdt

" Tiepkema M. & Shiclds. M. (20030 Nutenion: findwigs from the Cunaedeon € ompminity: Health Suevay - overwe e Sidion chifdren
and adodesconts. Statestics Canada Catalogue o, §2-620-XWE20500 1.
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Shorthouse, Ashley HLTH:EX

From: Jukes, Shaina HLTH:EX

Sent: Wednesday, September 14, 2011 1:49 PM
To: Health, HLTH HLTH:EX

Subject: FW: sugary drinks and health effects

Fyl

From: delong.MLA, Mike [maitto: Mike.deJong.MLA@leg.be.ca)
Sent: Wednesday, September 14, 2011 1:47 PM

To: Jukes, Shaina HLTHIEX

Subject: FW: sugary drinks and health effects

522

Sent: September-13-11 9:22 PM

To: Falcon.MLA, Kevin; delong.MLA, Mike
Cc: Krog.MLA, Leonard

Subject: sugary drinks and health effects

Dear Ministers,

The itermn below explains why our BC government needs to tax sugary drinks. [ agree with the article.

522

Tax needed on sugary drinks

There is strong evidence that sugar-sweetened beverages contribute to
obesity and other health problems

By Tom Warshawski and Craig Mitton, Vancouver Sun September 12, 2011

Copyright
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latroduction: Health Risks Associated with Sugary Drink Consumgtion

« The consumption of sugar sweetened beverages [SSB) has been linked to weight
sain due to increased caloric intake and energy imbatance. An additiunal 300 mbs of
sugar sweetened beverage {less than one regular 355 mlL can) per day has been
shown to increase a child's risk of being overweight by 609%.1

«  Sugar sweetened beverage consumption has also heen linked to several other health
problems including type 2 diabetes, heart disease and metabolic syndrome.”

» High consumption of sugar sweetened beverages (1-2 servings per day) has heen
linked to an increased risk of developing type 2 diabetes by 26 percent and
metabolic syndrome by 20 percent

+ The definition of metabolic syndrome includes an elevated waist
circumference, high friglyceride bload levels, low HDL [good) cholesterol,
elevated blood pressure, and elevated fasting glucose biood levets.

= The constumption of added sugars has also been linked to adverse hlood lipid levels,
a risk factor fur heart disease.3 Added sugars mostly come from sweetened
beverages, cercals and desserts.

«  The consumption of sweetened beverages - both caloric and non caloric - have also
been shown to: replace mitk, thus reducing intake of impottant nutrients contained
in the mitk% lead o poor bone health®; result in nutrient inadequacies®; and resultin
excess caffeine consumption, causing anxiety, withdrawal symptoms and poor-
quality or reduced sleep - in particular in children and adotescents?

Canadian Beverage Consumption

¢ Canadians consume 2 high proportion of their daily calories from sugar sweetened
heverages. The 2004 Canadian Community Health Survey (CCHS): Nutrition, found
that beverages account for 20 percent of daily calorie intake for Canadians.

s According to Statistics Canada, sweetened beverage consumption per person
ingreased three Mmld from the 1970s 1o late 19905 [n the last decade, statistics show
that consumption of sweetened beverages {fruit beverages] and carbonated soft
drinks has dropped slightly. However, these statistics do net account for
consumption of the wide array of new beverage products available on the
marketplace, such as sport drinks and energy drinks. in addition, there has been a
2.5 percent decrease in Canadians under the age of 14 years - ane of the main
consumer-hase of these heverages. Despite a decreasing trend, carbonated soft
drinks still hold the largest market share of all other beverages (see Figure 1.
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Figure 1. Change in beverage market shaee and demographics in Canada from 2001~
2046
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Capaiian Adult Beverage Consumption

Acvcording to CCHS (2004), in adults aged 18+ years, consumption of all beverages
dectined with ape

Males aged 19-30 years consumed maore reguolar soft drinks than any other beverage
with the exception of water. On average they consumed 304 grams, or 275mL, of
soft drinks per day.

In comparison, females aged 19-30 years consumed on average 142 grams, or
128ml, of soft drinks per day.

Canadian Youth Beverage Consumption

Tn youth, ahnost half of all calories consumed from beverages are from sugar
sweetened beverages such as soft drinks and fruit drinks with less than 100 percent
fruit juice.

A recent report by the MeCreary Centre Society (2009) found 42 percent of youth
had consumed one or more soft drinks the day prior to the interview.

According to CCHS (2004), males aged 14-18 years consume more regular soft
drinks than any other beverage other than water. On average they consume 376
grams [340mL) of regular soft drinks per day.

Females aged 14-18 years consume much less regular soft driaks than their male
counterparts, at an average daily consumption of 179 grams {T60ml).

The combined consumption of sweetened beverages surveyed, including regular
soft drinks and fruit drinks, exceeds that of etther milk or 100% {ruit juice for both
males and females aged 14-18 years.

HTH-2012-0023%
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Canadizn Beverage Consumptios of Aboriginal Adulis, Living Off Reserve

s Amung Aberiginal people, more individuals consume regular soft drinks conipared
to non-Aboriginat people cxcept for men 19-30 years old

»  Regular soft drink consumption for Aboriginal women (19-30 years) is on average
450 n/day
= alittle more than one 355mL can, (B8 cals, and 10 teaspoons of sugar

»  Regular soft drink consumption for Aboriginal men (19-30 and 31-50 years) is

about 408 g/day
= approximatety one 355mL can, 170 cals, and more than 7 teaspoons of sugar

How Much Sugaris ‘0K"?

»  Health Canada recommends that added sugars he limited to no more than 25
percent of total energy to prevent the displacement of foods that are major sources
of essential micronutricaty

« The World Health Qrganization recomniends a more conservative limit of added
sugar to less than 10 percent of caloric intake. Their rationale is that sugar can
threaten the nutrient guality of diets by providing significant enargy without
specific nutrignts,

« Foran average diet consisting of 2000 - 2200 calories per day, 10 percent of totally
calories translate into 200 - 220 calories, or 12 - 13 teaspoons of added sugar.

o Sugar sweetened beverages are a signiticant source of added sugers, and ave
consumed in excess. This is largely duc to their wide availability, large portion sizes,
tow cost, direct marketing and the recent introduction of many new varicties and
flavours. See Figures 5 and 6 for examples of popular sweetened beverages and
sugar content. (See Appendix A for the supar content of other drinks)

Figure 2. Slurpes {Fants Blue Raspberry Flavawr

{ Cup Size Price | Price per | Sugar Content | Supar Content I Calories !
: per ounce {grams) {teaspoons) ;
) portion

~Small (12 oz) $1.09 30.09 255¢ 6tsp 102
"Modium (22 o) | $1.49 $0.07 46758 | 11 tsp 187
" Larpe (28 0z} $1.69 $0.06 595g 14 tsp 23w
{ Extra Large (40 $1.89 $0.05 8BS g 20tsp | 340 |
_oz) g 3 ?
Lased an 17g supary Boz = 2.8252/ 1oz, 1 tsp sugar = 4.3 gsugar, 1 gearbahgdrate - 4 calnes

Gaurce: hip:{ fwivaw slerpeeenm Flavarsy
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Figure 3. Big Guip Fountain Drinks

Cup Size Price | Price per Jugar Content Sugar | Calories
per ounte {grams} Content
. portion o {teaspoons) o
: Gulp (20 07} [ %159 $0.12 70g 16 tsp 280
Big Gulp (32 oz} $1.589 $0.06 1i2¢g ~ 261tsp 448
Super Big Gulp 51.99 $0.05 154 g 37 tsp 616
(44 0x) ]
: Douhle Gutp $2.09 50.03 182 43 sp 728
(52 %)

Wased nn $2g sugar/12 vz Coke = 3.58/1 02, 1 tsp sug;ar -4 ipsugar, 1g carbnl'\','d"t-u-t'u; 4 calorwes
Assumptinn. 211% nf the total volume is ice
Seuree: Can of Coke

Who is calling for Policy Change to Target Accessibility of Sugary Drinks?

The folowing leading health organizations have put forth policy recommendations to
reduce consumption of sugar sweelencd beverages to target obesity prevention: BC
Healthy Living Alliance, Centers for Disease Contral and Prevention in Atlanta® the
Institute of Medicine, the American Academy of Pacdiatrics!' | the Childhoad Obesity
Foundation in Canadall, and Robert Wood Johnson Foundationi2

The policy ideas put forth by these organizations range from reducing the marketing of

these praducts, partienlacty to children and adolescents, limiting the availability of SSB
{with an emphasis on availability of SSB in the school environment) and taxation strategics.

What are other purisdictions Daing?

Public Awareness Campaigns ] Comment [mL): Woncering if we

sheuld just eliminate this sectinn and refer
e the junsdictianal scan at an appendin? |

It the summer of 2010, Winnipeg, Manitoba published a ‘Rethink Your Drink: Summer
Thirst Quenchers’ article in Wave, the province's Health and Wellness Magazine!s.

In August 2009, New York City launched the “Pouring on the Pounds™? public-awareness
campaign, which included posters in the subway system and a nltilingual Health Butletin
almed at educating consumers about the impacts of supar-sweetened heverages.

in November 2010, Seattle and Kings County in Washington State launched a campaign
similar to NYC's to educate its residents about the health timpacts of consuming sugar-
sweetened beverages. The campaign is aimed at parents and will target several media
spurces, including local ondine ads, a video in both Enplish and Spanish, and downloadable
posters in seven languages.1s Similar to this, San Francisco launched a "Pouring on the Pounds”
carpaign. This was a media campaign where posters were placed on the interior and exterior of
buses.1e

In Sacramento, California Project LEAN was developed to increase access ta healthy beverages
and limiting access to sugar sweckened beverages through policy initiatives,)?

HTH-2012-0023%
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Several American states have adopted “Rethink Your Drink” campaigns focusing on Sugar
sweetened beverages. California has several campaigns. Ventura County had an cight
week heverage tracking contesU ', while Santa Rosa ®° provides extensive educational
resources Lo parents, pre-schools, schools as well as the general public. Georgia®®, through
the Centre of Disease Control, has a campaign focusing on the relationship hetween weight
loss and choosing tow calorie drinks.

Florida2! had a school focused campaign called "Be Wise about Your Portion Size; which
educated Floridfans about their nutrient intake and pertion sizes. Across the Uniles Siates,
the YMUA has launched “Feod Fight®, a video and hillbeard campaign that promoles
healthier food and beverage choices??

In 2007 Alameda County, California lzunched the "Sode Free Summer”campaign® which is
rargeted at all Californians with an emphasis on youth. This now hosts resources on being Sugar
Savwy in the classroom, at home, at or for events (many resources). Thecampaign has been
growing and expanding £ other rommunities over the last4 vears.

In March of 2010, Kuala Lumpur in Malaysia launched an "aggressive” ‘Less Sugar fntake’
campaign 24 This public awareness campaign is aimed at both sugar sweetened beverages
as well as foods.

School Based Initiatives

In Canada, most provincial governments have praduced healthy food guidetines for
schools. These guidelines include restrictions on the sale and distribution of S50 (policy
application varies between jurisdictions in that some apply schoot guidelines to foods and
heverages sold and served, whileothers apply to sold only. In BC, the Guidelines for Food
and Beverage Schools apply to sold) In BC, beverages with 8 or more prams of sugar are
restricted from sale in schools. Beverages are calegorized as “choose most” if there s
tjunder 8g of sugar per 250 L and at least 20%; daily value of calcium or 2) no added
SUgArs,

Sip Smart! BC, a BC Healthy Living Alliance initiative led by the BC Pediatric Society and
the Heart and Stroke Foundation, is & classroom learning madule for students in grades 4-6
Lhat aims to encourage healthy beverage choices, nad discourage consumption of
sweetened beverages.

Across Canada, several cities / provinces have taken part in “Rethink Your Drink”
campaigns aimed at school populations. (Taronto, (ntario?s; Chatham, Ontarin?®) PEIZ7
had a schoo! targeted campaign tn 20170 andd Atherta launched their campaign in 2009
correlation with oral wellness™, Canada’s territorics (Yukon, NWT and Nunavut} have
collahorated to create the “Brop the Pop” campaign.?? For this campaign schools are
challenges to Drop the Pop and through this they can win prizes.

In Sacramentn, California a “Water fn Schoois” program was itmplemented by the California
Food Policy Advocates. This promotes free access to fresh drinking water in schonls 30
The Feod Trust in Philadelphia, Pennsylvania®! is promating a school food and beverage
reform, part of which includes expelling soda from schook.
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Internationally, a “Global Dump Soft Drinks Compalgn™ has been launched with an aim to
reduce the consumption of sugar sweetened heverages in schoots, and to promote the
improvement of health and dict for children??

.- 1 Comment [m2]: This needs an
Iatredierion — samat hing from the fayation
bender ?

Taxation Strategies

The Cantre for Science in the Public Interest has a “Ligofd Candy” campaign. 3 This website for
this campaign describes taxation and also hosts a tax calculator Lool that estimates how
much moeney could be raised by taxing sofl drinks tracks. This website states that at least
25 states {see Appendix B) that have imposed taxation on Sweetened heverages.®* Asaf
July 1, 2018, Mew Hampshire pulinto elfectits Soit Drinks Tax3% In Arizona a tax has been
adopted [for the period of July 1, 2010 - June 30, 2013] on all soft drinks, soft drink syrup,
simple syvup and powders or other hase products used w produce a liquid soft drink.

The District of Columbia had adopted a DC Healthy Schools Sweetened Beverage Tax*%;
however this went before council in May 2010 and was rejected.??

What is BC doing?

The Ministry of Heaith is developing a Prevenlion and Health Improvement Strategy
{Prevention Strategy) that addresses physical inactivity, unhealthy eating and obesity. The
Prevention Strategy targets the reduction of sweetenad beverage consumption throvgh a
partnership appreach with industry that focuses on voluntary measures to reduce
sweetened beverage intake.

513, 517

Clear on Calortes inidative was announced in early 2011 by the Canadian Beverage
Association and MoH3?8, This initiative will provide clear and consistent disclosure of
caloric information on front of pack, on vending machines and on fountain beverage
dispensers. The information will be prominently displayed using a standardized label
format. Clear on Calories makes it easier for individuals and families to understand catoric
intake from beverages and make informed purchasing decisions. The new packaging labels
will begin appearing on store shelves beginning in mid - 2011, fullowed by vending and
fountain drink dispensers and will be completed hy the end of 201 3.

513
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Shorthouse, Ashley HLTH:EX

From: wWondland, Laurie MLTH.EX

Sent: Thursday, Juna 16, 2011 5:07 PM

To: Farster-Coull, Lisa HETHIEX

Subject; FW CDPAC Position on taxation of SSBs - final
Attachments: COPAC Beverage Tax Position - final Apr 21-2011.pdf

Laurie Woodland
AfAssistant Deputy Minister
Popuiation and Pubiic Heaith
BC Miinistry of Health

4-3 1515 Blanshard 51
Vigmoria, BC WBW 3C8

Phone; 250-952-1731

Sent: Thuwrsday, lune 16, 2011 2:42 PM

To: Barbara Kaminsky, Canadian Cancer Soclety; Cathy Adair; Connie Abram@diabetes.ca; XT:HLTH
DMARCHESE@HSF.BC.CA; donna.wallcghem@diabetes.ca; Dr. Mary Ann Beimers; Kelly Ablog Morrant;

Kristen. Yarker@distitians, ca; Marie Crawford; Mark Collison; MCollins@bchealthyliving.ca; Michae! Barnes ; Scott
McDonald; Stephania Hudsan; XT:HLTH Strutt, Suzanne; XT:HLTH Bruce, Ted: brian.o'connor@vch.ca; Cheryl Kosaka,
XT:HLTH Stanwick, Richard; XT:HLTH Brown, Jami; XT:HLTH Scarr, Jennifer; XT:Kerr, Julie HLTH:IN; Woadland, Laurie
HLUTH:EX; XT:HLTH Baas, Lex; XT:HLTH Drasic, Lydia; Mary Hizabeth Fry; moffatt.clarke@phac-aspe.ge.ca; XF:HLTH
Fyfe, Murray; Kendall, Perry HLTH:EX; XT:HLTH Swinkels, Helena

€c: Samantha Hartley-Folz; Rita Koutsodimos; Aine.Donnelly@vch.ca; Alma McDonald, Cdn Cancer Society; Cecilia
Velasco, PHABC: jmurtough@herpa.be.ca; ppon@hst.be.ca; Riki.lewald@diabetes.ca; shewer@be.cancer.ca; Muller, Bev
HLTH:EX; XT:HLTH Herrera, Cecilia; Nisbet, Corinna HLTH:EX; Robyn Post; Rova. Dolling@veh.ca; Wendy.Boyd@viha.ca

Subject: CDPAC Position on taxation of 55Bs - final

Sent on behalf of Mary Cellins:

Tear Colieagues.

“ou may ba interasted in tne attacter Statemant from the Chrone Disease Prevonion of Allianice of Canada on the
swation of sugar sweetgned bivoracess.

BEHLA has baen rwolved in tha devalopment of thes statement a3 | serve 38 a mamber of the poiicy commites witich
arepared i

i il now B2 used in fvther dizlogue with mermbes grganizations and government representalives
Regards.

Mary Collins

Director, BC Healthy Living Alliance Secretariat
#310 - 1212 West Broadway,

Yangouvar, BC VEH 3v2

Tel: 504-629-1630

Cefl 517

meolling@behealthyliving.ca

Folfow us on Twitter oF Join vs on Facebgok:
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The BC Healthy Living Alliance. Impraving the heolth of British Columbians through feadership that enhonces
collaborative oction to promaote physical activity, healthy eating and living smoke free,

Visit us al www. bchealthyliving.ca

From: Craig Larsen [maito:clarsen@cdpac.cal

Sent: Thursday, lune 16, 2011 9:01 AM

To: Alleen Leo; Catherine Donavan; Debra Lynkowski; se2 Ida Thomas; Janice MacDonald; Jim Chauvin;
John Higenbottam; Manny Aranga; Mary Colling; Brenda Bedfaord; Madine Valk; Paul Lapierre; Paul's Assistant;
rwalsh@ccte.ca; Boland, Glendora; Charlfotte Camyrie; Donna Turner; Doris Mae Oulton; Efsie DeRoose ; Janine Woodrow;
Jennifer Lodge; judith.purcell@cens.nshealth.ca; Julie Dupuis; Ken Kyle; kim.raine@ualberta.ca; Laurle Woodland;
Laurie's Assistant; Lorna Arsenault; Mary Acorn; Brenda Bedford; Melissa Schack; MNorman Giesbrecht; Samantha Hartley-

Folz; Tami Denomie; Terry Creagh

Cc: Nicholas Watters
Suhject: COPAC Position on taxation of 558s - final

Dear CDPALC Alliance and Network of P/T Alliances,

The COPAL position statement on taxation of sugar sweetened beverages is now final [attached). Fee! free to cite

and/ar circulate.

Craig Larsen

Executive Director

Chronic Disease Prevention Alliance of Canada
#300-1565 Carling Avenue

Ottawa, Ontario, K1Z 8R1

Tel: (A13) 725-3759, ext. 171

Fax: {613} 725-5826

£mail: clarsen@cdpac.ca
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MEETING ADVICE FOR MINISTER

CLIFF #: 8B4672
DATE OF REQUEST: Friday, June 3, 2011

REQUESTER: Jim Goetz, Vice President — Government Affairs (CBA) Canadian
Beverage Association

MEETING REQUESTASSUE:  Meeting with Canadian Beverage Association
scheduled for Wednesday, June 8, 2011

Justin Sherwood, President, CBA

Jim Goetz, Vice President — Government Affairs, CBA
Senior Representative of Coca Cola Canada

Senior Representative of Pepsi Canada

BACKGROUND:

s Canadian Beverage Association {formerly Refreshments Canada) is the national
trade association representing companies that manufacture and distribute the
majority of non-alcohoelic beverages consumed in Canada

+ Ministry staff have worked with CBA over the past year to engage their support in
government's chronic disease prevention agenda,

+ Recent meetings between the Minister of Health and CBA:

o April 23, 2010 regarding concerns about SipSmariBC, a program to raise
awareness of healthy beverage choices

o June 3, 2010 regarding concerns about taxes and restrictions on
marketing and sales of sugar sweetened beverages

o October 12, 2010 regarding voluntary actions to reduce consumption of
excessively large servings of sugary drinks.

¢ OnFebruary 8, 2011, Minister of Health Services joined CBA te announce the
Clear on Calories labeling initiative which provides calorie information per
container on the front of cans/bottles and on vending machine buttons and
fountain eauipment,

513, 617

s CBA has concerns about the HealthyFamiliesBC initiative including a fecus on
sugary drink reduction. CBA is against any initiative that focuses on only one
source of sugar. .

HTH-2012-0023%
Pagre’64 of 83 FIN-2016-64270



+ The HealthyFamiliesBC initiative focuses on healthy eating which includes
making heaithy beverage choices, including drinking fewer sugary drinks The
initiative is not about reducing sugar.

« Sugary drinks include pop, sports drinks, energy drinks, lemonades, iced teas;
fruit cocktails, mitk shakes, specialty coffee drinks, flavoured milks and soy

beverages.
» Sugary drinks provide calories but few {if any} nutrients. People do not adjust
their calorie intake from food for their calorie intake from beverages

s CBA wants to work collaboratively with the Ministry, including having input into
the government website content. Ministry staff have offered to review CBA’s

suggestions for content changes.

ADM RESPONSIBLE: Laurte Woodland, Acting ADM, Population and Public Health

RECOMMENDATION:

Minister should meet with CBA to encourage their continued commitment to voluntary
actions by their industry to promote healthy eating.
SHOULD MINISTRY STAFF ATTEND {AND IF SO, WHO}

Laurie Woodland, Acting ADM, Population and Public Health
Lisa Forster-Coull, Provincial Nutritionist, Population and Public Health

DATE: June 6, 2011

APPROVED BY:

Laurie Woodiand
AlAssistant Deputy Minister
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Jurisdictional scan:

Sugar Sweetened Beverage Reduction Campaigns

Ministry Of Health
Revised: April 2011
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Aprit i1, 2011

TErOAUCH 0N s b e b mat s e 3

jurisdictions..... e ueE LR erA A Rt R e e Rs LR R et 3
Canada / USA

British CoOIUMBIz, CHmAUA oo iess i serraes s s e sessessseps s e pes s ess e s basst st 3

City of Toronto, Ontario, Canada..... ALt ab b e e R e A e oAb e b b St 4

City of Chatham, Ontario, CAanada ... e ssessesmarss s enes 1or &

Winnipeg, Manitoba, CAnMata.. e s s s s s sises isiesssss rmssrnios 4
ATBETEL, CAMBOA et e coeeveessiresssmrs s re s e ssinr s sssanestassranes senrssns e isnessens e sransssnssss esminens ess 1

Prince Edward {sland, Canada
Yukon, NWT & Nunavut, Canada
Washington, District of Columbia, USA
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Introduction

Sugar-sweetened beverages {SSB) include soft drinks/sodas, fruit drinks, sports drinks, sweetened
coffee and tea drinks, energy drinks, and sweetened mitks and milk alternatives (1). As overweight
and obesity have become priority areas of concern for puhlic health, the contributing role played by
$5B has come under increasing scrutiny. Recent systematic reviews from the Nutrition Evidence
Library of the USDA have investigated the role of $5B consumption in weight gain for both children
and adults. For adults, the USDA systematic review found that "a moederate body of epidemiologic
evidence suggests that greater consumption of sugar-sweetened beverages is assuciated with
increased body weight” [2). A similar systematic review looking at adiposity in children found
“strong evidence” of an association between increased intake of 5B and adipesity (3}

Given this association, the departments of public health in seme jurisdictions have initiated
campaigns to encourage the public to decrcase their consumption of SSBs. This jurisdictional scan
will review key public education/marketing campaigns in Canada, the US and abroad. {tshould be
noted here that most, but not all, school districts in Canada have nutrition guidelines that restrict
the sale of S5B (Lo varying degrees}, and these guidelines are not included in this scan,

lurisdictions
Canada / USA

British Columbia, Canada
Sip Smart BC! is led by the BC Pediatric society and the Beart and Stroke Foundation of BC& Yukon.
Sip Smart BC! Is an educational program targeted at children in grades 4-6.

‘Medium . : | Status- - | Description RS
Teacher Available The Sip Smact BC! Teacher Resnurl:e (‘ulde [ dessgned to
resource online help teachers teach 4th 1o 6 graders the Sip Smart BC! Program
D Videos in 3-4 hours.
¢ Overheads hetp://dotems bepede.cafsipsmart freachers /
¢ Handouts
: Videos:
L B htp://dorems hepeds.ca/sipsmart/teachers fvideos.dot !
| Facl sheer Available The Sip Smart BC! Face sheets and booklets are available in SCVCralldnngdgLS targeted at
i RBooklet online families, and detail how much added sugar is in common drinks, the health effects of these
Slide Show drinks, and healthier ehoiees.
| ; ) http: S fdotems bepeds.ca /sipsmart ffamifies/

il
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City of Taronto - Gntario, Canada

In May of 2010 the city of Toronto was looking into banning pop and energy drinks
from the vending machines in community centres and arenas. At this time thereisa
trial hezlthy snacks vending program “wuzdsnak? fast, fun, fuel”in 20 public vending

April 11, 2011

machines. http://www.toronto.ca/health/healthysnacks/rec centres htm

- IECELILE " e or Descnpt‘lon : o o : . :
Workshop active Rethink What You Drmk A wnrkrdmp deve]oped to he]p 9-12 yt,di" u]d yuulh rnake
I healthier beverage chuices
http: / fwwnw toronto.ca fhealth fhealthy eating/pdffathe rethink whabyoudrink pdf
Brochures Available Healthy Drinks Wink A PDF brochure on healihy drinks and the nutricnt content in
online commaon drinks

hitp:/ fwww raroneo.ca/health/healthy eatingpdf/healthydrinkswin.pdf
Energy Drinks..What's the Buzz?

hrtpef fuewopr toranto ca healih /pdf/nutmatener,
Fruit]uice ar Fruit Drink, What's the Difference"

rink {14

City of Chatham, Ontario, Canada
On April 4, 2011 the Chatham-Kent Public Health Unit in Chatham, Ontario relaunched their
‘Re-think your drink!’ Campaign.

| Medium: | Status. - | Description

‘ School Visits { Active Re-think your drink!: RL]dunLhLd Aprrl 4, 2011 in Lhat]u{m Kent Public Hpa]th [lmtm
taGrl, Chatham, Ontarie. htrp:/fekphucam /20 8 1/04 fthirsty-rethink-your-drink/

! Website Mews Article: httpof fwewve chsnoca /201 1 /0 fthinsty-rethink-yonr-drink-how-sugar-

sweetened-bevetages-impact-your-health/ o -

Winnipeg, Manitoba, Canada
Summer 2010 The Winnipeg Health Region published an article in their magazine Wave’

Medium .

-Status-

| Pescription . o ot s

Website

Artive

Re-think your drink A guide to he1]thy summer thirst ql]t.lthE.l’b
http:/ fwwerwwrha mb.ea fwave /201008 /rethink-drink php

Alberta, Canada
fn 2009 Alberta Health Services launched Re-Think Your Drink, a health promotion campaign to
encourage learning about sugar in everyday beverages.

Meditil Status_-_| Description : - -
Website, unknown | Re-think your drink - Lesson Plans and uthcr I‘LSOUI‘CLS for A]b{,rtdnb
Lesson calgaryhealt rograms/dental frryd.hemi
Plans

Prince Edward Island, Canada
PEl declared October 4 — 8 Healthy Eating Week in 2010. During this week a Rethink Your Drink
program to encourage Island students to make healthy beverage decisions was launched.

Medium. "

‘Status .

Deséription: .. oo oo o]

Wehsite

unlnowit

Re- thrnkyuurdrmk T T
http:f S pov.pe.cafimdex phpd?nnntber=news&ang=Ef&newsnumber=73533 ;
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Yukon, NWT & Nunavut, Canada

The northern territories of Yukon, NWT and Nunavut are collaborating on a “Drop the Pop”
campaign that is now in its fifth year. During the challenge schools participate to win prizes and
recognition for their healthy cheices. Education kits (e.g. Calcium information kits) are available for

parents.
NWT news release:http: //www.execgov.nt.ca/currentnews/prDetails.asp?varPR 1D=1486

‘Medium- | Status | Deseription . - - Lo :
Vosters 2010 Drap the pop (NWT) 1rmng bones 2010 Thls postcr Luwungeq youth o drup the pop fm
a healthy environment, better concentration, better sniile, strong hones,
to keep traditions and for goad heaith.

hip/ fwnsneehlthss.gov.nt.cafsites fdrop the pop/pdff2610/deop the po
p 2010 awt.pdf

Drop the pop (pan territurial) strong bones 2010
hep: /fwww bilthss gov. nlca/sites fdrop the pop /pdt/s rop the pa
p 2010 pan territorial.pdf

Drop the pop {Yakon): Stop and think about what you drink. Watch out
for drinks that might seem healthy but have lots of added sugar, Go for :
water, milk and 100% fruit and vegetable juices - all with no added sugar. .

htrp/ fwwwyukondropthepop.ca /pdf/dep posterd.pdf

htep:/ S yukondropthepop.ra frespyrces.pbp

Wehsites  : ongoing Websites that'promot'é and feature resources supporting the “Drop the Pop” c;uﬁpaigﬁ in
: schools.

Yukon: htm:/ juw yukondropthepop.casindex oy (updated Dec 2009}

NWT: http:/ fwaww.dropthepopnwt.ca/

{______ i | While this is a pan-territorial initiative, a promotional website from Nunavut was nat found,

Washington, DC, USA
As of June 2010, DC rejected it's Soft Drinks Tax which had been created in

‘Medium | Status. .| Description - . -
Legisiation / discontinued | The District of Columbia had adupttd abt Hewllhy Q(‘hoole Sweetaned BevcrdgL Tax'
Tax however this went before council in May 20140 and was rejected

http:/ fwww washingtonrimes.com Mmews /20107 may/26 fsoda-gweet-dyrinks-tax-
passes-de/
http:/ /www.gristarpfartice/d c-dumps-soda-tax-but-fully-funds-healthy-schesls
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New York City, New York, USA

In the Fall of 2009 the Department of Health and Mental Hygiene of New York City launched a
"Pouring on the Pounds” campaign to encourage the public to chose beverages with no or less sugar.
The campaign was designed to highlight the health impacts of sweetened drinks and increase public
awareness about the amount of sugar in commonly consumed beverages. The promotion hones in
on the connection between consumption of $5B and chesity by showing images of $$B turning into

fat.
Medium | Status: . | Descripion, - - - T o
Posters Falt 2009 You (or your kid) just ate 16[or 26) packs of sugar: Shows :
{current packets of sugar pouring into a hottle or cup of soda, with the
status vverflow turning into fat

unkngwn] : I -7 A L

! YouTube Fall 2009 Man eating sugar video: Shows a man sitling at o counter in a restaurant poul'i-ng 16
. videos Available packets of sugar inte his mouth as the peaple heside him gawk in bewilderment. The punch
: anline i line is that the people sitting beside him are drinking soda which conrains the same ameunt -

; of added sugar, but is seen as normal.

Pouring on the pounds video: Shows a man drinking a soda that turns into a disgusting fat,
The message being that $5B pack a Lot of hidden calories which can lead to overweight or
niesity.

http:/ fvwww nye aov/hemi fdah foml fodp/edp. pan pop.shtml

Post video survey: This survey asks users about their impression of the viden, cureent
intake of S5B, planned behavigur change and dertographics
hrep:f fansrvnyegov /html fdoh /html fedp/edp pan vougube supveyshiml

Online Falt 20049 Community Action Kit:
PDFs avaitable A ser of PDF resaurces available to workplaces and organizations to help cducate their
i voline staff/clients on the kealth impacts of 55B and promare healthier alternatives,
1.  Sugar sweetened beverages-the facts
hetp: £ S nye gav St fdoh /dow . y-pup-the-fact.pdf

2. 10good reasons to aveid sugar sweetened heverages

http:/ fwvw pycgev/homl/dob/downloads,/pdf/edpfedp-pan-pop- 10-gond-

reasons.pdf

3. What your arganization can do to reduce the censumption of sugar-
sweetened beverages

Littps /A vesvwe nyvgov/ieml fdob fdownloads /pdf/edp/ed p-pan - pop-what-org-can-

do.pdf

4, Stide show

hitpi/ fenww.nye gov/html/doh /downloads /pdifedpfed p-pan-pop-pouring-pounds-

slides.pdf

5. Subway posters
bt S www.nycgov/himl/doh /downln;
6. Findings on S5B consumption from NYC community health survey

heip:d fwwwenvcpov il fdoh /downlonds fpdf/edp /ssb consumptionZ2007-2009.pdf
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Seattie & King County, Washington, USA
The Seattle & King County department of public health has a website promoting a decreased intake
of $SB, adapting posters from the NYC campaign.

Medivn. | Status_ [ Deserip N e TRTRS T
Website active Sugar-loaded beverages: presents consumption stats and the impact of S5B consumption.
Provides Imks to related sites, a ‘iugar Jnaded beverages” fact sheet, and posters,

¢s /health/nutrition /sugarydrinks.aspy

Posters - Avaitable Sugar-loaded beverages posters: Adapled from the NYC posters, -
" ailine and availuble in Englist, Chinese, Russian, Somali, Spanish, Ukralnian'
; and Vietnaniese

FactSheet | Available Fact sheet: Sugar-loaded bever.ages: Pescribes the concomitant rise of obesity and
ondine consutnption of 58 and the henlth impacts of obesity.

hitp:/ feww. kingeounty.gov/healthservices /health /nutriti
fdocuments/sugarydrinks/SugarLoadedBevFactShectashx

Project LEAN, Sacramento, California, USA
Project LEAN has taken the lead on a nutrition initiative focussing on healthy beverages and
limiting access to 55B through policy initiatives.

i Medium | Status |-Description - -

Website n.d. Reducing Intake of Sugar- Sweetcncd Bwerdges From P: th,Ct LEAN. The site conrains fact
Active sheets on why limiting 5SB makes sense,

http:f S paliforniaprojecilean.org/dacasptid =225 &parentd=221

Toolkit 2002 Taking the Fizz out of Sada Contracts: A Guide to Community Action
This gnide helps schanls understand and tackle contracts with soda companies,
htip/ S www.phiorg/pdt-library fsodarepoct. pdf

Policy Guide:
http:/ fwwe publichealthadvocacy.org/, PDFs/beverage policies/LocalPolictes Sept2010pdf

Website | md. Water in Schools: A project of the California Food Policy
Active Advorates promoting free access to fresh drinking warer in
schoals. The website includes guidance

hetp:/ fwww waterinschools.ors/

=
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Sacramcento, California, USA
On February 17, 2011 a statewide soda tax [assembly Bill 669) was introduced.

{ Mediam:

|- Status, " -

- Description ;.

Taxation

Active

Tax revenue wuul{l Tund Lnt]LdI thldhuod Ubesn’y programs
http: / fwwwcalifornighealthline org farlic]es
raise-17b-to-fight-childhood-ohesisy.aspx

San Francisco, California, USA

In early 2010, two programs at the California Department of Public Heaith, California

Project LEAN (Leaders Encouraginig Activity and Nutrition] and the California Ohesity Prevention
Program, partnered with the San Francisco Department of Public Heaith (SFDPH) to implement and
evaluate a media campaign called, "Pouring on the Pounds,”

[‘Medium;;-

Status

Desceiption

i Poskers -
! Interior &

Exterior Bus
Spage

Complated

rahie to find divect link to 1.he tflTTldeg[l un]m&. - Inturrndtlon wis gdth(]’d through the
programs online evatuation analysis.

Ltep:/ fsamuelsandassociates.com fsamuels fupload fourlatest /Pouring on the Pounds Be
porlpdl

Alameda County, San Francisco Bay Area, California, USA
In 2007 Alameda County launched the “Soda Free Summer” campaign. In 2008 five additional Bay
Area Counties joined the campaign.

‘Medivm .. .| Stélus .- | Description -
Wehsite Arctive The Soda Free Summer ca mpa]gn is targeted at
Tracking kog youth. A creative tracking 1ng was develaped ro
Wristbands encourape healthy alterratives and raise awareness
‘Fattoos ol sada consumption. lncentives included colour{ul
Social media "soda free summer” wristhands, stickers and
Videos tattaas. As the campaign has grown over the years,
Radio the amount of media attention and spread of the
Posters message has increased.

T Sehpol htt: / fwww sodafreesummer.nrgfindexphp

Santa Rosa, California, USA
In 2005 Santa Rosa launched it's ‘Rethink Your Drink!’ Campaign through northeoast Nutrution and
Champions of change.

Stats -
Active

[ Medium:. .
Presentatlon
. fsthools &
COmMImutiey
lessons &
Website

[ Description . .+ . ... ... < . - T
Websites hosts a series of news :I'L]th.sl_h and prcscntatmns { ltdi'mﬂj, tuu]s
ulisinkCampaign-i-137-109.htmt

Ventura, California, USA

First 5 Ventura County supports & LEAN VC and the Gold Coast Collaboratives’ ReThink Your Drink
Compaign and 8-Week Chaflenge to encourage Ventura County children and their families to replace
soda and other sugary drinks (like juice) with healthy

“Statis:

unkoowm

{-Description - . :
Websire hnsts a bnpf overview. (‘hl]dt en and thn fan‘:hp‘; W1El he chal[?nupd ta track
their beverage consumption for cight werks and submit their tracker for various prize
drawings, including bikes and helmets htep:f fwww firstSventura.org/story Srethink-your-
drink-health

Medinm .
Website
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Boston, Massachusetts, USA

As of April 7, 2011, The City of Boston put into cffect, an order to phase out regular sodas,
sports drinks, and other high-sugar beverages from the city department’s vending
machines, cafeterias, and concessions.

“Medium, | Description - : ol i
Executive active The City of Boston has put an or der into et‘fect whtch wllt Ban the saic anfj nnrke{mg of

; Mayoral Order sugary drinls on city property. A Healthy Optiens Coordinating Compittee is heing

created to enforce this.

hitp: / fwww.citvofbaston.gov/mewsfuploads /5742 40 7 25 pdf

The Centers for Disease Control {CDC}, Georgia, USA
The CDC has a “Rethink your drink” promotion as part of its efforts te encourage healthy eating for a
healthy weight.

i Medium | Status - | Description’

! Wehsite Updatel Rethink your drink: This \mebsue describes the link belween weigh[ ]nqq and chuuam{, lerw

‘ June ealorie drinks. The page lists the calorie content on common heverages allowing easy
2009 comparison. The site also provides gnidance an fabel reading for beverages.

hempef fwnvnwcde pov fhealtiysweight fhealthy eatingfdrs
Hrochure .l This "Rethink your drink” brochure provides similar intormatiun as
avaitable | is on the website described above. :
online :
and ittp:/ fwww.cde gov/ noedphp/dupa/nuteition fudf/frethink your drin {
through kpdf
mail
order State programs ]mutmg access tn S5Bs [mmt!y school basul]
heep:f fwww cde gov fobesing /d lpads L 5.

Florida, USA

In 2005 a nutrition education campaign from the Florida Interagency Food and Nutrition
Committee called ‘Be Wise about Your Portion Size’ aimed at creating an aligned messages for
agencies to educate Floridians on thefood portions they are consuming and their total daily intake

of food

Medium [ Status~ - |-Description -’ : :

Websile, Completed | Public Awareness campaign for Forida remdents

Resource hitp:f fwwwdoh.stare flus/family/obesity fdocuments foverview. pdf
Manual with

activites,

9
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University of Florida, Florida, USA
A ‘Rethink your drink’ learning lesson was developed bu the University of Florida for 4-H club
members.

Medium - .. | Status | Description - T
Wehsite unkngwn Lesson plan dwduned toincrease theawareness ofsofrdrmk pomon cf:stortmn andEI
: ldentlfy nutrient dense vs sugarivaded beverages.

; hittp: .rfg'llorldat!h org/Special Pragrams;/Yeah /(lles,/Lesson%203-
] rerhjn 200rink®20. CIF

New Hampshire, USA
As of July 1, 2010, New Hampshire put into effect its Soft Drinks Tax.

[ Mediumi .. | Statits | Description . . - ' - T
‘ Legistation active HOUSE BILL 1679-FN-A - This blll establishes a softdr:nks tax. Revenues from the tax
| Tax shail he deposited in s fund dedicated to obesity prevention and treatiment programs.

httpe/ fwww.pencourt.state nb.usfagislation /22000 /HB 16 7% him)

The Food Trust, Philadelphia, Pennsylvania, USA

The Food Trust is prometing scheol food and beverage reform, part of which includes expelling
soda from school. They have developed a "Healthy Beverage Toolkit” to help all parties contront the
obesity epidemic by promoting healthy beverage consumption.

‘Medigm: . Status ... | Description

Tootkit nd. Heailthy Beverage Toolkit: Thls‘ series ofPDF
Availabie resources i designed to help parents and other
online - school stakehaolders promate healthier beverage

choices in schools. The focus is on coalition
building and lobbying for policy change.

Centre for Science in the Public Interest, Multiple Locations, USA

The CSPi has a “Ligufd Candy” campaign aimed at promoting a soft drink tax. At least 25 states and
the city of Chicago have small, special taxes on soft drinks sold in grocery stores and, in some cases,
in vending machines, An additional 13 states tax soft drinks {and snacks) only in vending
machines.

- Medium -Status. | Pescription ..

Website

¢ Copyrighe The Liquid Candy: website mcludes atax calcuiator
;2009 cstimating how much moncy could be raised by taxing
! soft drinks. The site also provides links o a liquid
candy report, details of 2 prapnsed tax, deseriptions of
similar taxes elsewhere and an ahesity farct sheet.

~ Existing Taxes: hitp: //www.cspinetorg/liguideandy /existingtases.htim
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¥YMCA, USA
in October of 2010 the YMCA launched a “Food Fight” TV campaign, promoting the aveidance of
sugar-sweetened drinks and other heaithier choices.

Mediutn | Statns.. | Deseription .

Website Oct 2010 | Food Fight: A video and b1]]huard mmpﬂlgn ]’!mmnrmﬂ health1er food and beuerage
Video Active choices {with funding from the US Department of Health and Human Services).
hitp: f Sy vioodfight.com fmedia himi

International

Dump Soft Drinks Campaign-Global

This campaign aims to reduce the consumption of sugar sweetened beverages in schools, and is
part of an international effort to improve children’s health and dier. The campaign is being
spearheaded by the Centre for Science in the Public Interest (CSPI} and the International
Association of Consumer Food Organizalions.

‘Medium - {Status - - Description - -

Wehsite Active
Citizen Global Dump the Soft Drinks Campaign launched by the Center {or Scjence jn the Public
Engagement/ lntarest (CSP1) (based in Washington DC, Uttawa, ON), and the International Assotiation
Suppuort for of Consumer Foud Qreanizations [JACFO) [Infernational),
hosting ‘ This website provides information on the association between soft drinks and health,
awarencss ! ard promotes a code of conduct for soft drink companies—limiting marketing towards
eventy : children. hrep: 4 fwenw durnpsoftdrinks.org findex btml

Clqbal o e s"""a{ ‘i X

HoOIY Y e Y ‘-

LAY { R 1 G
: Campalqn

Kuala Lumpur, Malaysia
in March of 2010, Kuala Lumpur in Malaysia launched an "aggressive” ‘Less Sugar intake’ campaign’
aimed at Malaysians to conswne less sugar, and change their eating habits and lifestyle.

‘Medium - | Status .. | Description - : '
Hoknown {Ongiong Referenced in 2 ewspaper amc!e Unable o fmd l'urthcr mmrmatmn
h.i . WS-, amclLs new-strails-

References
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Model & Findings: Sugar-Sweelenad Beverage Tax Lepislation
Developed by the Natioral Policy & Legal Analysis Network to “revent Childhe. d Obesiiy (NFLANY, a
project of Public Health Law & Policy (PHLP})

This Model Sugar-Sweetened Beverage Tax Legistation is based on NPLAN's legal rescarch and
analysis, as well as the rescarch and evidence base linking consu nption of sugar-sweetened beverages
and overweight/obesity, It is intended to be used as one potential policy intervention designed to reduce
the consumption of sugar-sweetened beverages and to raise fune < that can be dedizated to public heaith
prevention and treatment programs.

Sugar-sweetened heverages,l such as non-diet soda, sports drinl ., energy drinks. ind sweel teas, accoanl
for the growing proportion of calories consumed by chifdren.’ 1hese sugar-sweet -ned beverages (SSBs)
offer little or no nutritional value, but contain massive quantities of sugar.” Sugar in liquid form accounts
for almost half the total added-sugar intake in the {J.5. population. and sweetened beverages displace
healthier, more nuirient-dense beverages Hhe mitk, 100% fruit juice, and water.” Soft drinks now
contribute more added sugars 1o the diet than any other single tyye of food or beverage.” Children are
consuiming 10 to 15 pereent of their daily caloric intake from su: nr-sweetened bew erages, and many times
the recommended amount of refined sugar per day as a result.” A iditionally, Americans who are at
greatest risk for obesity, including African-Americans, Mexican- Americans, and lower education and
income populations, have the highest intake of sugar-sweetened Yeverages.

Numerous scientific studies demonstrate the Hnk between consumption of sugur--weetened beverages and
nbcsity,""g'm"' A recent meta-analysis examining 88 cross-sectiorul and prospective studics that explored
the relationship between soft drink intake and nutrition or healt): outcomes found that higher intake of soft
drinks was associated with greater energy intake, nigher body w. ight, lower intake of other nutrients, and
warse health outcomes. ' Subsequent analyses from a large tria! confiened these findings, namely,

1 Sugar-swectened beverages (S5Bs) include all sodas, fruit drinks, sport drint ., low-calurie drinks and ather everages that
vartain sdded calorie sweeteners, sech s sweclened wea, rice donks, bean Loverages, sogar cisee wverages, horclada and
nonalecholic wines/malt beverages. For o more comprehensive list of surir westened bevers oo refer to the November 2004,
Reseatch Synthesis by iTealthy Eating Research. T Negarive Tnpaer of Sue e-Sweetened Boves cges on Ohifileen s Health,
Available at; www healthveatingrescorch.orgsimages swonessher_research_t-ofsfher ssh_ syt 0911 1 pdf

* Trotane BRI Bricfet R Carcoll ML o al “Encray and Far Intakes of Child nand Ad s the United States Data
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greater weight loss as suyir-sweetened beverage intake decreased ™ Additionally, consumption of sugar-
sweetened bevernges lus been finked v.i'h an increase in blood pressure.'” Rescarch hias also shown that
reducing sugar-sweeter s beverage co umplion by one serving per day is associated with a drop in
hlond pressure, 1

Taxing Sugur-Sweetencd Beverages to Combat the Qbesity Epidemic

Complementary polics npproaches she b also be pursucd, to remove sugar-sweetened beverages from
schools and to reduce the prevalence ¢ f marketing of sugar-sweetened beverages to children. In addition,
governments can contrel the types of woods, inchuding beverages, that are purchased with government
funds and sotd on zovernment propert-. All poliey interventians should be considered.

Implementing a Sugar-Sweetened Bey sruge Vax and ereating a Children’s Health Promotion Fund,
however, can be a partivularly effectiv < 1ol for reducing the human and cconomic costs of obesity.
There are numerous stulies showing thal o prive increase for sugar-sweetened beverages can dramatically
reduce consuniption and overall calori: intake il'there is no beverage substitution.’® Some opponents of
SSB taxes cite studies indicating that 1'xes are problematic and may not reduce consumption in part
because il is difficult to lorecast whett o high-calorie beverages would be substituted (such as 100% juice
or whole milk), and because governments may decide not to dedicate the proceeds to obesity-related
programs and services.'” 1t is difficult 1o say exactly how consumer behavior will change with a sugar-
sweetened beverage tax. which is why evaluation of successful tax legislation is needed. Further,
carmarking language in SSB tax legisiision will ensure that the revenue is dedicated to public health
policics and programs that reduce ohe:ity rates.

The model legislation addresses both of these issues. It includes fanguage requiring a meaningful
evaluation of the effect of the tax on consumer purchasing and health outcomes. This model legislation
earmarks all of the tax proceeds lor public health prevention and treatment programs. Following the
recommendations i the mode] legislation “guaraniees™ a public health beaefit through cttective
earmarking of proceeds, and significantly increases the helihood that consumpiion will be reduced.

Opponents make several arguments apainst such a tax, based on the issues set forth above and also on
speculation that the tax would huit businesses or cause job losses, or would not have the desired effect.
‘The evidence in this report suggests otherwise: sugar-sweetened beverages are a major contributor to the
obesity epidemic, and a tax will raise {uinds to combart the epidemic, in addition to also potentially
reducing consmnption. While a tax should be considered in combination with a variety of other
programmatic and policy interventions. a tax can he uniquehy effective
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