Dila, Mary GCPE:EX

NIV R
From: Bennacer, Yamina <yamina.bennacer@adstandards.comn>
Sent: November 21, 2016 13:50 AM
To: Dila, Mary GCPE.EX
Subject: Our Ref #141438 - Government of BC - LNG - TV Ad
Aftachments: 3118 _00.pdf

Dear Ms. Dila,

Advertising Standards Canada (ASC) has received consumer complaints regarding the above-referenced

advertising. ASC is the advertising industry’s national self-regulatory body, and responds to consumer complaints about
advertising and administers the Canadion Code of Advertising Standards {Code).

We are seeking a corporate contact who can provide us with a copy of the advertisement for our review.

Information about the Code and the Consumer Complaint Procedure is available at our website listed below. Please
contact me if you have any questions or concerns.

Sincerely,
Yamina Pennacer

Manager, Standards
yamina.bennacer@adstandards.com

Advertising Standards Canada
175 Bloor Street East

Scuth Tower, Suite 1801
Toronto, Ontaric M4AW 3R3
www.adstandards.com

Tel: 416 961-6311 x 249

Fax: 416-961-7904

advance for vour cooperation
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Advertising Standards Canady hds received your e-Camplaints Subimission as surmimarized below, We will review your submission
caredully and respond to you shartly, Fyou have any questions or comments regarding this submission, pleasa raspond by reply g«
mat!. ) .

Thaik you for using the e-Complaints Respanse Sysiem,
ASC Reference # 141438
Your Information

s.22

Advertisement information

Advartiser; B.C Governmanl
Product/Serice: LIN.G.

Ad Language: English

Vithiere Seen: Tetevision- various channels
When Seen: 13 Nov 2016 and prior days/times
Attachments:

Description of advartisament:

The government adverisementis for LN.G and stales that B.C will reduce greenhouse gas emissions by 322 megatons arnually by
Luging natural gas.

Yourconcemn

This is very sirange. According to Enviroriment Canada in 2714 the entire nadion produced 732 megatons and the amount produced
by the province is 63 megaions. Mare fHan a slight éxaggeraticn here? Source materialis the goverdment report tifed: - National
lnventory Report 1990-2014: Greenhouse Gas Sources and Sinks. in Carada - Execulive Summary. They are claiming they are
reducing emissions by five times morg than B.C produces.

You have given consent to ASC (o disciose to the advertiser your name and contact information together with your
caompiaint in case the adverliser wishes o contact you directiy.

You have achknowledged and aceepled the fol)‘owfng terms of service.

ASC cannot process consumer eoimplaints fram persans who are affiiated or associated in any way with a competifor of the
adveriiser or any of the advertiser's adverising/promotion aysncies. By acknowledging and accepling these terms where inditated
below, you gonfirm that neither you nor any member of your household/family bas any diract or indirect afilfialion or asgacialion with a
compelitor of the advertisar or any of the advertiser's advarlislnyfpromotion agencies.

Irnportant notice: The information contained in (his e-mail is privileged and confidential. f is intended only for the person ar enfity
narad above and shoudd not be read by or distiosed to afy other person or entity. ff you are not the intended recipient of this
communication, please notify the sender immediately at 416-961-G311 or by reply e-pail, Thank vou in advance for your conperation.

For mare information please visit ol website atwiww adstandards com
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Advertising Standards Canada has received your e-Complaints Submisslon as surwharized below. YWe will reviéw your submission
carefully and respond 1o you sborly. if you have any questions or comments regarding this submission, please respond by reply e-
mail.

Thank you for using the e-Complaints Rasponse Systam.
ASC Reference # 141461

Your Information
s.22

Advertisemant Information

Adyeriser; BC Gowt,
ProducySaniée  LNG industry
Ad Language:  English
Where Segrr Global ty

. Whisr; Seen: Prime time 5:00 - 7:00
Attachments;

Description of advertisement:

Inthis ad, the BC govt. describes their commitment to Liquified Natural Gas, They call LNG aformi of clean erergy. Hélieve this o be
a false statement. Extracting LNG is fossil fue| extraction and processing. There is nothing ciean aboul it. 15 2 gout, allowed ta use
taxpayars money o say samething that is completaly fzise? | would like the ad pulled. Ihave spoken to my Liberal MLA and ladged a
complain with the TV station.

Your concen

As stated in the other section, | object to the ad explicitly calling LNG ciean energy. | also object ta it being plaved during the news
hours as if it is legiimate, fact checked news. Calling LNC clean gnergy is niisleading.

You have giver: consent to ASC to disclose o the advertiser your name and contact information together with your
vomplaied I case the advertiser wishes o coniact you dirgcitly.

You have acknowicdged and actepted the following tarms of service.

ABC cannol process eonsumer complaints from persans whao are affilialed or associated in any way with a compaetitor of the
advertiser orany.of the adverliser's adverfising/promotion agencies. By ackrowladgirg arkl aczepling these ferms where indicated’
befow, you confirm thal neither you ror any member of your househaldfamily has any dirsct o indirect affiiation or association with a
cafmpetitor of lhe advertiser or any of lne advediser's adveriising/promotion agencies.

Important notice: The infurmation genteined in this e-maei; is privileged and eonfidentiad, tis infended orly for the persan or entity
named abave and should rot be read by or disclosed to any-other person ar entity. f you are nat the infended recipient of this
communication. please nolify the sender immediately at 416-861-6311 or by reply e-mail. Thank yaui in advance for your caoperation.

For maore infdrmation please visit our websile 2t vawy adstandards.com
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Dila, Mary GCPE:EX

From:
Sent:
To:

Ce:
Subject:

Hello Yaniina,

Dila, Mary GCPEEX

November 22, 2016 2:27 PM

‘Berinacer, Yamina’'

Qzawa, Hide GCPEEX

RE: Our Ref #141438 - Government of BC - LNG - TV Ad

I'm following up on my communication from yesterday, with a clarification.

Lincluded in my note that the ad states, in the caption on the screen: “Reduced Global Emissions by 322

Million Tonnes Annually”.

1 would liketo reiterate this point - that the 322 million tonnes represents annual global emissions
reduction ~ in the calculation below...

Here is the calculation that demonsirates the reduction of 322 million tonnes in global GHGs by

using natural gas:

e The estimate is a sum of three significant jurisdictions displacing coal with natural gas: Ontario, USA

and China.

s InOntario; Since 2007, when coal accounted for about 25 per cent of {ts electricity generation, the
province has reduced its greenhouse gas (GHG} entissions by approximately 34 megatonnes (Mt) or

17 per cent.

s The US electricity sector from 2005 to 2014 had approximately 280 Mt net lower emissions despite
rising electricity production. Much of this was caused by the displacement of coal with natural gas.

e China: estimates show the physical tonnage of coal consumption decreased by approximately 2% in
2014. Energy demand continued to grow through this period so if we assume this was made up with
natural gas as per 5 year plan, it is a modest 7.8 million tonnes.

e Adds up to 322 million tonnes annually.

Again, I'm be happy to provide any additional information. Apologies for any confusion.

Regards,

Mary

From: Bennacer, Yamina [mailto:yamina.bennacer@adstandards.com)]
Sent: November 21, 2016 12:55 PM

To: Dila, Mary GCPE:EX

Cc: Qzawa, Hide GCPEEX

Subject: RE: Qur Ref #141438 - Government of BC - LNG - TV Ad

1
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Thank you Mary.

We will keep you informed shortly on the results of cur review.
Sincerely,

Yamina Beanacer

Mandger, Standards
yamina.bennacer@adstandards.com

Advertising Standards Canada
175 Bloor Streel Fast

Seoutl Tower, Suite 1801
Toronto, Ontario M4AW 3RE
www.adstandards.com

Tel: 416 961-6311 x 249

Fax: 416-961-7904

advance for your cooperation.

From: Dila, Mary GCPE:EX [rnailto:Mary.Dila@agv.be.ca)

Sent: November-21-16 3:47 PM

To: Bennacer, Yamina

Cc: Ozawa, Hide GCPE:EX

Subject: RE: Our Ref #141438 - Government of BC - LNG - TV Ad

Hello Yamina,
Thank you for your netification.

I.am the Executive Director, Communications Support Services, Governnient Commnication and Public
Engagement, responsible for advertising for the Government of British Columbia. T have also copied Hide
Ozawa, Director, Marketing and Advertising Services, Government Commuiication and Public
Engagement.

As requested, hereis a link to the ad:
https://www.facebook.com/BCProvincialGovernment/videos/1543106025707684/

Per the complainant’s statemment:
Your concem

This is very strange. According to Environment Canada in 2014 the entire nation produced 732 meg
by the province is 63 megatans. More than a slight exaggeration here? Source material is the gover
Inventory Report 1880-2014: Greenhouse Gas Sources and Sinks in Canada - Executive Summary.
reducing emissions by five imes mors than B.C produces.
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The complainant takes issue with two things:
= 63 megatons (or million tonnes]
- The notion that BC is reducing emissions in BC by 5 times more than it produces

The ad does not say that BC is reducing emissions in BC by 322 megatons. Rather, the narration says
“Natural gas has reduced global greenhouse gas emissions dramatically”, and then the caption on the
screen states "Reduced Globat Emissions by 322 Milliori Tonues Annually”..

Here is the calculation that demonstrates the reduction of 322 million tonnes in global GHGs by
using natural gas:

The estimate is a sum of three significant jurisdictions displacing coal with natural gas: Ontario, USA
and China.

[

e [n Ontario: Since 2007, when coal accounted for abont 25 per cent of its electricity generation, the
province has reduced its greenhouse gas (GHG) emissions by approximately 34 megatonnes {(Mt) or
17 per cent.

e The US electricity sector from 2005 to 2014 had approximately 280 Mt net lower emissions despite
rising electricity production. Much of this was caused by the displacement of coal with natural gas.

o China: estimates show the physical tonnage of coal consumption decreased by approximately 2% in
2014, Energy demand continued to grow through this period so if we assume this was.made up with
natural gas as per 5 year plan, it is a modest 7.8 million tonnes,

e Adds up to 322 million tonnes.
In terms of next steps in the review process, do [ need to contact the complainant directly - this seems to
be suggested on your website? Please advise!

Please let me know if you'd like to discuss this - ['d be happy to walk you through the information - or if
you require additional details..

Regards,

Mary

From: Bennacer, Yamina {mailto:yamina.bernacer@adstandards.com]
Sent: November 21, 2016 10:50 AM

To: Dila, Mary GCPE;EX

- Subject: Our Ref #141438 - Government of BC - LNG - TV Ad

Dear Ms. Dila,

Advertising Standards Canada {ASC) has received consumer complaints regarding the above-referenced
advertising. ASC s the advertising industry’s national self-regulatary body, and responds to consumer complaints about
advertising and administers the Canadian Code of Advertising Standards {Code).

3
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We aré seeking a corporaie contact who can provide us with a copy of the advertisement for our review.

Information about the Code and the Consumer Complaint Procedure is available at our website listed below. Please
contact me if you have any questions-or concerns,

Sincerely,

Yamina Bennacer

Manager, Standafds
yamina.bennacer@adstandards.com
Advertising Standardds Canada

175 Bloor Street East

South Tower, Suite 1801

Toronta, Ontario M4W 3IRE

www . adstandards.com

Tel: 416 961-6311 x 249
Fax: 416-961-7904

Important notige: The infommation contained in this email is privileged and confidential. 1t s intended only for the persod or
entity named above and should nof be read by or disciosed to any oither person or entity. if vour are not he intendsd
recipient of this coramunicalion, please nolify-the sender inmediately ot 416-961-6311 or by renly email. Thank yoit in
advahce for vour coauperafion.
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Dila, Mary GCPE:EX

From; Dila, Mary GCPEEX

Sent: November 21, 2016 12:47 PM

To: 'vamina.bennacer@adstandards.com’

Cc; Ozawa, Hide GCPE:EX

Subject: RE: Qur Ref #141438 - Government of BC - LNG - TV Ad
" Hello Yamina,

Thank you for your notification.

1 an1the Exectitive Director, Communications Support Services, Government Communication and Public
Engagement, responsible for advertising for the Governunent of British Columbia. | have also copied Hide
Ozawsa, Director, Marketing and Advertising Services, Government Conununication and Public
Engagemeint.

As requested, here isa link to the ad:
https: / /www.facebook.com/BCProvincialGovernment/videos/1543106025707684 /

Per the complainant’s statement:
Your concern

This is very strange. According to Environmeni Canada in 2014 the entire nation produced 732 meg
by the province is 63 megatons. More than a slight exaggeration here? Source material is the gover
lnventory Report 1890-2014: Greenhouse Gas Sources and Sinks in Canada - Executive Summary.
reducing emissions by five times more than B.C produces.

The complainant takes issue with two things;
- 63 megatons (or million tonnes}
- The notion that BC is reducing emissions in BC by 5 times more than it produces

The ad does not say that BC is reducing emissions in BC by 322 megatons. Rather, the narration says
“Natural gas has reduced globa! greenhouse gas emissions dramatically”, and then the caption on the
screen states “Reduced Global Emissions by 322 Million Tonnes Annually”.

Here is the calculation that demonstrates the reduction of 322 million tonnes in global GHGs by
using natural gas:

e The estimate is a sum of three significant jurisdictions displacing coal with natural gas: Ontario, USA
and China,

s In Ontario: Since 2007, when coal accounted for about 25 per cent of its electricity generation, the
province has reduced its greenhouse gas (GHG) emissions by approximately 34 megatonnes (Mt) or
17 per cent.

e The US electricity sector from 2005 to 2014 had approximately 280 Mt net lower emissions despite

rising electricity production. Much of this was caused by the displacement of coal with natural gas.
' 1
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o China: estimatés show the physical tonnage of coal consimption decreased by appreximately 2% in
2014. Energy demand continued to grow through this period so if we assume this was made up with
natural gas as per 5 year plan, it is a modest 7.8 million tonnes.

o Addsupto 322 million tonnes.
In terms of next steps in the review process, do I need to contact the complainant directly - this seems to
he suggested on your website? Please advise!

Please let me know if you'd like to discuss this = I'd be happy to walk you thro ugh the information - or if
yvou requiire additional details,

Regards,

Mary

From: Bennacer, Yamina [maito:yamina.bennacer@adstandards.com]
Sent: November 21, 2016 10:50 AM

To: Dila, Mary GCPE:EX

Subject: Qur Ref #141438 - Government of BC - LNG - TV Ad

Dear Ms. Dila,
Advertising Standards Canada {ASC) has received consumer complaints regarding the above-referenced

advertising. ASC.is the advertising industry’s nationai self-regulatory body, and responds to consumer complaints about
advertising and administers the Canadian Code of Advertising Standards (Code).

We are seeking a corporate tontact who can provide us with a copy of the advertisement for our raview.

Information about the Code and the Cansumer Complaint Procedure is available at our website listed below. Please
contact me if you have any questions or concerns,

Sincerely,
Yamina Bennacer

Manager, Standards
yamina.bennacer@adstandards.com

Advertising Standards Canada
175 Btoor Street Fast

Scouth Tower, Suite 1801
Toronto, Ontarie M4W 3R8
www . adstandards.corm

Tel: 416 951-5311 x 249
Fax: 416-961-7904
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Dila, Mary GCPE:EX

From: Berinacer, Yamina <yamina.bennacer@adstandards.com>
Sent: December 1, 2016 8:19 AM

To: Dila, Mary GCPEEX

Cc: Feashy, lanet

Subject: RE: Clirnate leadership plan / LNG spot

Hi Mary,

FYi, | have included the definition of "Advertising" set by the Code:

"Advertising” and "advertisement(s)" are defined as any message (ather than those excluded from the application of
this Code), the content of which message is controlled directly or indirectly by the advertiser expressed in any language
and communicated in any medium {except those listed under Exclusians) to Canadians with the Intent to influence their

choice, opinion or behaviour,

Based on the fact that the advertisement in guestion has been permanently removed from all marketing materials, this
complaint is now "administratively resolved" and we will close our file on this matter.

Your cooperaticn with this process is greatly appreciated.
Sinceraly,

Yamina Bennacer
Manager, Standards
vamina.bennacer@adstandards.com

Advertising Standards Canada
175 Blogr Street East

South Tower, Suite 1801
Toronto, Ontaric MAW 3RS
www.adstandards.com

Tel: 416 961-6311 x 249

Fax: 416-961-7904

Important notice: The information contained in this email is privileged and confidential. It is intended only for the
person or entity named above and should not be read by or disclosed to any other person ot entity. If you are not the
intended recipient of this communication, please notify the sender immediately at 416-961-6311 or by reply emiail.
Thank you in advance for your cooperation.

From: Dila, Mary GCPE:EX [mailto:Mary.Dila@gov.be.cal
Sent: December-01-16 11:15 AM

To: Benpacer, Yamina

Cc: Feashy, lanet

Subject: Re: Climate leadership plan / LNG spot
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Hi Yamina,
Thank you for your clarification re marketing including paid and unpaid forms of media.
With this definition, we will pull the video from the website, to satisfy the ASC's criteria.

Can you please confirm, that with this action, we have complied with ASC's requirement to consider the matter
administratively resolved,

Regards,
Mary
Sent from my iPhone

> On Dec 1, 2016, at 7:54 AM, Bennacer, Yamina <yamina.bennacer@adstandards.com> wrote:

-

> Hi Mary,

~

> Thank you for your email.

>

> In order for ASC to "administratively resalve” this case, the ad needs to be permanently withdrawn from all marketing
materials which include paid and unpaid advertising. Therefore, if the ad is still available on your website, we will need
to adjudicate the complaints to Standards Council for its review.

-

> Please da not hesitate to contact me for any questions you may have.

>

> Sincerely,

>

> Yamina Bennacer

> Manager, Standards

> yamina.bennacer@adstandards.com

~

> Advertising Standards Canada

> 175 Bloor Street East

> South Tower, Suite 1801

> Taronto, Ontario M4W 23R8

> www.adstandards.com

>Tel: 416 961-6311 x 249

> Fax: 416-961-7904

>

=

=

> Important notice: The information contained in this email is privileged and confidential. It is intended anly for the
person or entity named above and should not be read by or disclosed to any other person or entity. If you are not the
intended recipient of this communication, please notlfy the sender immediately at 416-961-6311 or by reply email.
Thank you in advance for your cooperation.

>

=

> —--—--0riginal Message-—-—--

> From: Dila, Mary GCPE:EX [mailto:Mary.Dila@gov.bc.ca)

> Sent: December-01-16 10:34 AM
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> Ta: Bennacer, Yamina

> Subject: Re: Climate leadership plan / LNG spot

=

>Hi Yamina,

>

> Thanks for your response.

-

> The ad has been permanently pulled from all marketing material including all paid media (tv, ontine, social).
=

> As discussed, we consider the facis presented in the video to be accurate and informative, and as such we have left it
on a website {it is not prominently featured).

=

> Please advise that this actien is acceptable.

-

> Best,

-

> Mary

>

-

>

> Sent from my iPhone

>

> 0On Dec 1, 2016, at 6:22 AM, Bennacer, Yamina
<yamina.bennacer@adstandards.com<mailto:yamina.bennacer@adstandards.com>> wrote:

>

> Hi Mary,

>

> | apologize for the delay, Janet was out of the office yesterday and | wanted to review this with her prior to responding
to you. ' '
>

> If the ad is permanently withdrawn from all marketing material (TV, YouTube), we will consider the case as
“"administratively resolved" and we will close our files on this matter. Could you please confirm that the ad in question is
beéing withdrawn from-all marketing material?

=]

> Thank you for your cooperation.

=

> Sincerely,

-

>Yamina Bennacer

> Manager, Standards

> yamina.bennacer@adstandards.com<mailto:yamina.bennacer@adstandards.com>

>

> Advertising Standards Canada

> 175 Bloor Street East

> South Tower, Suite 1801

>Toronto, Ontafio M4W 3R8

> www.adstandards.com<http.//www.adstandards.com/>
">Tel: 416 961-6311 x 249

> Fax: 416-961-7904

>

> <image001.gif>

-3
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> Important notice: The information contained in this email is privileged and confidential. It is intended only for the
person or entity rtamed above and should not be read by or disclosed to any other persan or entity. If you are not the
intended recipient of this communication, please notify the sender immediately at 416-961-6311 or by reply email.
Thank you in advance for your cooperation.

>

> From: Dila, Mary GCPE:EX [mailto:Mary.Dila@gov.bc.ca)

> Sent: November-30-16 5:50 PM

> Ta: Bennacer, Yamina

>Subject: RE: Climate leadership plan / LNG spot

)

> Hello Yamina,

>

> Can you please confirm that my understanding as outlined below aligns with yours.

>

> Thanks!

>

> Mary

>

> From: Dila, Mary GCPE:EX

> Sent: November 29, 2016 5:45 PM

> To: Bennacer, Yamina

> Subject: Re: Climate leadership plan / LNG spot

>

> Hello Yamina,

>

> | am confirming that we are pulling the ad. It will be replaced with a new spot by EOD November 30th/December 1st.

-J
> Itis my understanding that this action serves to resolve the matter of the complaints, and that the ASC will thereby
cansider this matter closed.

=

> Thank you for your assistance.

>

> Mary

-3

> Sent from my iPhone

>

> 0On Nav 29, 2016, at 7:16 AM, Bennacer, Yamina
<yamina.bennacer@adstandards.com<mailto:yamina.bennacer@adstandards.com>> wrote:
> Thanks Maryl

-3

>Y¥amina

-3

> From: Dila, Mary GCPE:EX [mailto:Mary.Dila@gov.bc.ca]

> Sent: November-28-16 5:30 PM

> To: Bennacer, Yamina

> Subject: RE: Climate leadership plan / LNG spot

>

> Thank you Yamina.

e

> We are taking action to replace the ad - i will confirm details with you.

]

> Regards,
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> From: Bennacer, Yamina {mailto:yamina.bennacer@adstandards.com)

> Sent: November 28, 2016 6:20 AV

>Ta: Dila, Mary GCPE:EX

> Subject: RE: Climate leadership plan / LNG spot

-]

> Helto Mary,

4

> As per the Canadian Code of Advertising Standards {Code}, ASC has the administrative discretion to resclve cases that
involve an apparent contravention of either or both Clauses 1 and 3 without requiring formal adjudication by Council if
the advertiser has remedied the contravention by permanently withdrawing or appropriately amending the
advertisement in question. Therefore, if you pull the ad by that date and/or substitute it for another ad, we would
consider this case resolved and we will close our files on this matter.

-

> Please feel free to contact me for any additional questions you may have,

>

> Thank you for your cooperation.

>

> Sincerely,

=

>Yamina Bennacer

> Manager, Standards

> yamina.bennacer@adstandards.com<mailto:yamina.bennacer@adstandards.com>

>

> Advertising Standards Canada

> 175 Bloor Street East

> South Tower, Suite 1801

> Teronto, Ontario M4W- 3R8

> www.adstandards.com<http://www.adstandards.com/>

>Tel: 416 961-6311 x 249

> Fax: 416-961-7904

>

> <image001.gif>

>

> Important notice: The information contained in this email is privileged and confidential. it is intended only for the
person or entity named ebove and should not be read by or disclosed to any other person or entity. If you are not the
intended recipient of this communication, please notify the sender immediately at 416-961-6311 or by reply email.
Thank you in advance for your cooperation.

>

> From: Dila, Mary GCPE:EX [mailto:Mary.Dila@gov.bc.ca]

> Sent: November-25-16.4:54 PM

>To: Bennacer, Yamina

> Subject: Climate leadership plan / LNG spaot

-

> Hello Yamina,

b

> Thanks again for the call this morning, and walking us through the process.

>
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> As mentioned, we are considering our options with regard to the ad and our media buy.

)

> In the meantime | have a question of clarification:

>

>You {or Janet?} mentioned that if we puiled the ad fram TV by November 30th, the ASC would consider the matter
resolved, and not proceed with a council review. Can you confirm my understanding on this? Also, if we pulled the ad by
that date, and substituted it for angther ad (different message and creative), would the ASC similarly consider the
matter resolved?

-

> | appreciate your consideration of this.

-

> Regards,

>

> Mary

-

> Mary Dila

> Executive Director

> Communication Support Services

> GCPE

> T: 250 356-7823

>; 250 508-6478

-]
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Dila, Mary GCPE:EX

From: $.22

Sent: December 11, 2016 11:38 AM

To: Dila, Mary GCPEEX

Cc: Manahan, Suzanne MNGD:EX

Subject: RE: LNG in BC television ads - information on $20bn estimated investment - deceptive
advertising - Complaint under Advertising Standards Councif of Canada Code.

Hello,

Thank you for providing additional information, although it in itself is confusing.

Government advertising that fax dollars are paying for should be accurate, informative and easy to
understand, not based on suppositions and estimates.

Approximately $9Bn of the value comes from private sector investment in acquisition of other
companies, mostly cutside of Canada, and is not direct investment in BC.

Approximately $12Bn is based on estimates of upsiream capital investment not fully substantiated,
and the rationale for selecting the percentage allocated to LNG not explained.

Clause 1 of the Advertising Standards Council of Canada’s code states:

1. decuracy and Clarity

I assesying the fruthfulmess and aectracy of a message. advertising claim vy represenication under Clause { of the
Cade the concern ks not with 1he intent of the sender or precise fegality of the presermation. Rather the focus is on
the message, cluim or represeniation as received or perceived, 1e. the gemeral impressiun comveyed by the
advertisement.

e ddvertisements must 1Ot confaln inaecurate, deceptive or otherwise misleading claims. stetements, Hlustationy
or represeatations, either divect or implied. with regavd to anv identificd or identifiable productis) or service(s).

th) Adverfisements must not omit relevant inforuation in a manrertheat, in the resull, is deceptive,

(¢) Al pertinent details of ar advertised offer musr be clearly and understandably siated.

(dy Disclaimers and asterisked or footnoied information must nol confradict more prominent aspects of the messuse
and shonld be located and présented in such « manner-as to he clearbe visible andior audible.

te) Both in principle and pracrice, afl advertising claims and representations must be supporiable. If the support on
which an advertised cluim or represeniation depends is lest or swrvey data, yuch data nust be regsonably competen!
and reliabie, refleciing vccepted principles of research design and execution that characterize the current state of
the ari. Ay the same Ume, however, such rescarch shoubd be ecoponiically and technically jeasible, with dic
Fecognition of the variowus cosis of doing business. '

I am at this point going to be submitting a formal complaint to the Advertising Standards Council
under my interpretation that the information you have advertised on television and on official BC
Government websites is inaccurate and misieading.

In particular, as per item b) these ads omit relative information in a manner that, in the result, is
deceptive.

These details you claim should be noted by a disclaimer or asterisk as per item d) and readily

available to any citizen who chooses to look for more information without having to go to the lengths
that | was required {o do.

page # 16 of 25 GCP-2016-65274



Further, | would like o make a formal request for the cost of producing and distributing these specific
LNG ads. '
Design/production costs of the ads, as well as the separate broadcast costs to promote over
traditional media.

I'm personally aware of being displayed over several days on CTV Vancouver Island during the 6
o'clock news, but that would only be a limited portion of what was broadcast.

Please also provide 4 list of TV arid/or radio and/or print puklications that it is advertised in.

Reaards.
22

On Nov 29, 2016 11:13 AM, "Dila, Mary GCPE:EX" <Marv.Diafuov.be.ca> wrote:

s, 522
Dear
Please find listed below references for the company announcements noted in our earlier communication.
Mitsubishi — Encana

hitps:/Avww encana.conypd Feomnnin ities/canada/cutbank-ridae-nartnership-backgrounder.pdf

PetroChina

hitp://www pipelinenewsnorth.ca/news/industry-news/sheli-inks-deal-with-petrochina-1.1123248

INPEX

http:/fwwyy Jogmec. go.ip/enelish/mews/relcase/relase0096 . himl

Chevron

ttp/fwww.platts com/latest-news/natural-gas/vancouver-britisheolumbia/chevron-to-buy-50-of-Kitimat-lne-
project-as-1t-6949190

Progress Energy

http/fwww.progressenerey.cony201.3/1 08/ prooress-energ v-agrees-to-nurchase-talismans-montney-natural-
oas-interests-in-bLritish-cohunbia-3/

JAPEX

hitp://www joemee. eo. jpfenglish/uews/release/news 01 000003 himl

Woodside
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http:/iwww. waodside. com.au/Investors-
Media/announcements/Documents/10.04.201 5%20 Woodside%20Coses % 20Purchase%6 2001620 A pache %20k
terests e 20in%e 20K Himatbe2 0 Asset.pdf

FortisBC

https://talkingenergy . ca/projects/tilbury-Ing-facility/economic-and-employment-benefits

Upstrecam

o Annual capital investiients in upstream sourced from CAPP’s Statistical Handbook and only includes
cxpenditures for exploration and development (excludes operating expenditures and royalties)

o Estimated from B.C. Qil and Gas Commission’s drilling statistics and considers rigs released by companies
involved in the development of the LNG industry in British Columbia

[ trust this additional information helps to answer vour questions.

Regards,
Mary

s.22
From:
Sent: November 25, 2016 6:29 PM
To: Dila, Mary GCPE:EX
Cg: Manahari, Suzanne MNGD:EX
Subject: Re: LNG in BC television ads - information on $20bn estimated investment

Thank you.

- Please provide further details and breakdowns of sources of the estimates in the est $12bn upstream benefits
and how they directly relate to investment in BC LNG. This upstream section alone accounts for over half of
the advertised commitment and is suspect and misleading without further details.

- Please advise if the 2 noted acquisitions by Chevron and Woodside tor 30% operating interest of Kitimat
LNG are for separate percentages or include any transfer of assets between them that is being accounted for
twice,

- Please provide further details of FortisBC exparsion and how it directly related to LNG alone vs other local
spending

- Please provide confirmation that Progress Energy's agreement to acquire interests from Talisman actually
resulted in a confinmed acquisition. and that those partnerships are directly related to LNG in BC.

Thank you,
s.22

On Nov 25,2016 3:54 PM, "Dila, Mary GCPE:EX" <Muary.Diladiggy.be.ca> wrote:

Dear $-22
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Thank you for your email requesting information on the $20 billion of investment as highlighted in the climate

leadership information campaign.

Major global companies have shown a strong commitment to BC’s natural gas sector and its future. T0 datc,
over $20 billion is estimated to have been inivested by industry to further B.C.’s LNG opportunity.

Below is a table that highlights the companies and their investments to date:

COMPANY INVESTMENT 3 DETAILS DATE
Acquisition
Mitsubishi $2 9 billion Joint-venture deal. Mitsubishi 40% interest i_n. February
Corp. EnCana’s Cutbank Ridge (Montney) assets, EnCana 2012
remains operator
(EnCana}
PetroChina $1 billion Joint-ventare deal with PetroChina purchasing 20% February
interest in Shells Groundbirch assets {(Montney) 2012
{Shell Canada)
INPEX $1.14 billion 40% participating interest in the shale gas projects in August
the Horn River, Cordova and Liard basins from Néxen 2012
(Nexen) Inc.
Chevron $1.3 billion Acquired a 50% operating interest in Kitimat LNG, the ~ December
proposed Pacific Trail Pipeline, and a 50% in natural 2012
- -gasrights in the Horn River and Liard Basins
Progress $1.3 billion An agreement to acquire interest in two partuerships November
Energy from Talisiman Energy Inc. 2013
JAPEX $0.54 biliion 10% interest.in North Montaey area April 2013
Woaodside $1.07 billion Acquired a 50% operating interest in Kitimnat LNG, the  April 2015
proposed Pacific Trail Pipeline, and a 50% in natural
gas rights in the Horn River and Liard Basins
Expansion
FortisBC $6.06 More than $60 million in comniitted local spending June 2016
Upstream
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Yarious $3 bitlion Total capital Investments in upstream = §5.2 billion: 2012 year
{upstreamy) _
57%: of $5.2 billion = $3 billion estimated for LNG

Various $3.4 billien Total capital investments in upstream = $3.7 billion: 2013 year

{upstreaim) _ _
60%: of $5.7 billion = $3 4 billion estimated for LNG

‘Various $3.2 billion Total capital investments in upstream = §7.3 billion 2014 year

{upstream} ) )
44%: of $7.3 billion = $3.2 hillioi estimated for LNG.

Various $2.4 billion Total capital investments in upstream = $5.0 billion 2015 year

{upstream} . . - X _
48%:z of $5.0 billion = $2.4 billion estimated for LNG

- TOTAL $2E.5BILLION+

I trust this information answers vour question, but should you require further information, please don’t hesitate
to contact me.

Regards,

Mary Dila

Executive Director

Marketing and Communications Support Services
Government Comimunications and Public Engagement
Government of British Columbia

From: 522

Date:; November 22, 2016 at 6:58:00 PM PST

To: Suzanne Manahaniieov.he.ca
Subject: LNG in BC television ads

Hello, .

[ found your name on the BC government directory as a contact for the LNG task force. If you are not an
appropriate contact please direct my enguiry to the appropriate section and advise me where [ am being
referred.

Could you please provide me with detailed information and supporting documentation that confirms the claim
in the ad located on your climate change website here: hitp:/chimate.gov.be.ca and being shown on local
television (exampte during CHEK TV news today approx 6:35pm) indicating that $20Billion dollars has
already been invested in BC LNG. '

I am concerned about the accuracy of this statement and prior to submitting a complaint to the Advertising
Standards Council of Canada I am fequesting specific details of the claimed investments.
5
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Regards,
s.22
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T

Dila, Mary GCPE:EX

From: Feasby, Janet <janet feasby@adstandards.com>
Sent: December 22, 2016 10:47 AM
To:. Dila, Mary GCPE:EX
Subject: Our Ref #141575 — Government of BC —~ LNG — Television Advertisement
Attachments: 141575 — Government of BC ~ LNG ~ TV Ad 22,12.16.pdf
Importance: High
Hi Mary.
s.22

Attached is the letter that we just sent to to clarify this matter.
We sincerely apologize for the confusion.

Thank you.

Masdy”
Janet Feasby

Vice President, Standards
Tel: 416 961-6311 x 243
www.adstandards.com

Important notice: The information contained in this email is privileged and confidential. It is intended only for the person
ar entity named above and should not be read by or disclosed te any other person or entity. if you are not the intended
recipient of this communication, please notify the sender immediately ot 416-961-6311 or by reply email. Thank you in
advance for your cooperation.
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Vie ernail: 822

December 22, 2016

s.22

Dears'22

Re: Our Ref #141575 — Government of BC — LNG - Television Advertisement

Further to ASC's:letter to you on December 21, we are writing today to clarify the matter. Cur
earlier letter inadvertently containéd incorrect infarmation, and does not accurately represent
the sequence of events or the communication between ASC and the advertiser.

ASC had previously received a complaint about this advertisement, which was handled under its
"Administratively Rasolved” complaint handling procedure. The facts are as follows.

ASC contacted the advertiser to inform them that it had received a complaint. ASC requested
that the advertiser provide it with the advertising, including its rationale to substantiate the
advertising content. With this, ASC advised that a Standards Council meeting would be
scheduled to review the ad and rule on the complaint. However, the proposed timing of the
Standards Council meeting and the end date of the advertiser's planned media buy for the
advertisement coincided closely.

On this basis, the advertiser removed the advertisement and ASC determined the matter to be
administratively resalved. In effect, the substance of the complaint was not determined by ASC
ar Standards Council. However, the advertiser opted to remove the advertisement and ASC now
considers the matter closed.

We apologize for any confusion or misunderstanding.

Yours sincerely,

lanet Feasby
Vice-President, Standards
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Dila, Mary GCPE:EX

From: Dila, Mary GCPEEX

Sent: December 22, 2016 1:14 PM

To: Porter, Rodney GCPEEX; Waolley, Paul GCPE:EX; Ozawa, Hide GCPEEX
Ce Gleeson, Kelly T GCPE:EX

Subject: UPDATE DEC 22: Climate Leadership info campaign and LNG spot

Hi fofks,

Furtherto some activity on social media this morning including claims that are clearly wrong, | want to ensure that we
are all working with the correct infermation. Below I've summatrized the sequence of events. This provides a snapshot of
the facts, our communications and actions taken.

Recap:

s On Nov. 4, 2016, the provincial government launched a Clismate Leadership infermation campaign that included
four TV spots: Supplying Clean LNG, Clean Tech, 100% Clean Electricity arnd Restoring Forests,

¢« (he of the first spots to air was Supplying Clean LNG, which referenced an investment of more than $20 billion
by industry in B.C, to date.

e Inlate November (Nov, 22, Nov. 25), a member of the public contacted the provincial government to question
the $20 hillion figure. '

e Adetailed explanation was provided by GCPE. The recipient responded with a request for more details and
sources. Government responded with a list of the sourcés. '

s (On Dec. 11, the individual claimet that the detailed response from government did not represent a direct
investment nar substantiated the $20 billion fact, The individual advised he was going to submit a formal
complaint to Advertising Standards Canada. He alse asked for information about the cost and placement of the
ads.

* On Dec. 21, Advertising Standards Canada responded to the individual who shared the response with
governinent. The emailed letter ervanecusly stated that “in light of your concerns... We're informed by the
advertiser that, afler receiving your complaint, the advertisement was permanently withdrawn from all
marketing materials.”

¢ Infact, Government apted to replace Supplying Clean LNG with Restoring Forests a few days ahead of schedule:
to resolve the matter and focus on the purpose of the campaign, which was to raise aware about the Climate
Leadership plan and provide information for British Columbians an how to get involved.

e On Dec. 22, GCPE communicated by phone with Advertising Standards Canada to address how the issue was
characterized in the Dec 21" correspondence.

¢ Subsequently, Advertising Standards Canada wrote that their “earlier letter inadvertently contained incorrect
information, and does not represent the sequence of events between ASC and the advertiser.” The letter states:
“In effact; the substance of the complaint was not determined by ASC or Standards Council. However, the
advertiser opted to remove the advertisement and ASC now considers the matter closed.”
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Mary Dila

Executive Director
Communication Support Services
GCPE

T: 250 356-7823

C: 250 508-6478
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