Wednesday, March 28, 2018 at 1:42:21 PM Pacific Daylight Time

Subject: Re: Working from lock up

Date: Monday, February 19, 2018 at 4:54:39 PM Pacific Standard Time
From: Stewart, Jeff D GCPE:EX

To: Hardin, Karl GCPE:EX

CC: Cormack, Garrett GCPE:EX

Plan for tomorrow was to remove all IP addresses from the whitelist when content was to be entered,
including my own. At that time I'd add only the IPs from the computers that are actively being used. | have
no need to have mine in there since | don't have anything to do with the site, but if you still want me in
lockup that fine. s.22

From: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>
Date: Monday, February 19, 2018 at 2:36 PM

To: "Stewart, Jeff D GCPE:EX" <Jeff.Stewart@gov.bc.ca>
Cc: Garrett Cormack <Garrett.Cormack@gov.bc.ca>
Subject: Working from lock up

Hey Jeff and Garrett,

I would like to request that Jeff work from the lockup we’re going to have in the digital team’s office
tomorrow. That’s because he’ll be the one person outside of this team with access to the site while we’re
inputting confidential information.

Jeff, you can work on other things, and we’ll have food for you, but you’ll only be allowed to leave to go to
the bathroom.

Happy to chat this out on the phone.

Thanks
Karl

Karl Hardin

Executive Director | Digital Communications
Government Communications and Public Engagement
Cell: (778) 584 1251
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Wednesday, March 28, 2018 at 1:42:21 PM Pacific Daylight Time

Subject: Re: revised web copy

Date: Monday, February 19, 2018 at 3:52:59 PM Pacific Standard Time
From: Anderson, Kristy GCPE:EX

To: Gibbs, Robb GCPE:EX

CC: Hardin, Karl GCPE:EX

They are now called urgent primary care centres. That is in there.

Kristy Anderson
778.678.5200

On Feb 19, 2018, at 3:48 PM, Gibbs, Robb GCPE:EX <Robb.Gibbs@gov.bc.ca> wrote:

Hey, haven’t looked yet. But it just occurs to me, there was nothing on urgent care centres. Can
you please add some?

Tks,

Robb

Robb Gibbs

ADM - Strategic Communications

Government Communications & Public Engagement
P: 1-778-698-7469

C: 1-778-584-1242

From: Anderson, Kristy GCPE:EX

Sent: Monday, February 19, 2018 3:31 PM

To: Hardin, Karl GCPE:EX; Gibbs, Robb GCPE:EX
Subject: RE: revised web copy

Couple of edits here for you.
Call my cell if you have questions.

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca
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From: Hardin, Karl GCPE:EX

Sent: Monday, February 19, 2018 3:30 PM

To: Gibbs, Robb GCPE:EX <Robb.Gibbs@gov.bc.ca>; Anderson, Kristy GCPE:EX
<Kristy.Anderson@gov.bc.ca>

Subject: Re: revised web copy

Thanks Robb!

Karl Hardin
Executive Director | Digital Communications

Government Communications and Public Engagement
Cell: (778) 584 1251

From: "Gibbs, Robb GCPE:EX" <Robb.Gibbs@gov.bc.ca>

Date: Monday, February 19, 2018 at 3:13 PM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>, "Anderson, Kristy GCPE:EX"
<Kristy.Anderson@gov.bc.ca>

Subject: revised web copy

Hi folks,

Attached is revised health care copy for the budget website. Kristy, sorry | carved it up so much;
can you please have a disaster check for any clankers.

Tks,

Robb

Robb Gibbs

ADM - Strategic Communications

Government Communications & Public Engagement
P: 1-778-698-7469

C: 1-778-584-1242
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Wednesday, March 28, 2018 at 1:42:22 PM Pacific Daylight Time

Subject: Re: Site check in

Date: Monday, February 19, 2018 at 3:19:13 PM Pacific Standard Time
From: Nate King

To: Hardin, Karl GCPE:EX

CC: Rebecca McNeil, Christina Day, Nate King

I have forwarded both domains (and their www versions) to workingforyou.gov.bc.ca.

Cheers,
N.

On Mon, Feb 19, 2018 at 2:33 PM, Hardin, Karl GCPE:EX <Karl.Hardin@gov.bc.ca> wrote:
Hey folks,

Wondering if you will be redirecting budget2018.ca and bcbudget2018.ca to workingforyou.govbc.ca?

Thanks!
k

Karl Hardin

Executive Director | Digital Communications

Government Communications and Public Engagement

Cell: (778).584 1251

From: Rebecca McNeil <rebecca@nowgroup.com>

Date: Monday, February 19, 2018 at 1:23 PM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>

Cc: Christina Day <christina@nowgroup.com>, Nate King <nate @nowgroup.com>
Subject: Re: Site check in

Great! Christina’s going to send those to you shortly.

Mostly | want to check in on how you're feeling about things - everything looks good on our end but want to
ensure you're feeling supported!

Page 8 of 175
Page # 4 of 504 GCP-2018-81499



Michele mentioned you were looking for a suggested # - did you decide on one or would you like me to make a
recommendation or two? I’'m assuming we would take part of the tagline and truncate it into a meaningful tag and
pair it with #bcgov or the like.

Also, what URL are you driving to?
Again, not urgent for those last two pieces....

REBECCA MCNEIL
Digital Director | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

604.682.5441 office | 778.628.8305 cell | nowgroup.com<http://www.nowgroup.com/>
Stay connected with The NOW Group<http://nowgroup.com/contact.htm!> on Facebook<https://www.facebook.
com/NOWCommunications> or on Twitter<https://twitter.com/nowgroup>

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain information that is
privileged, confidential and exempt from disclosure under applicable law. Any other distribution, copying or
disclosure is strictly prohibited. If you have received this e-mail message in error, please notify the sender
immediately and return this e-mail to the sender.

The NOW Group is committed to reducing the use of paper. Please consider the environment before printing this e-
mail.

On Feb 19, 2018, at 11:58 AM, Hardin, Karl GCPE:EX <Karl.Hardin@gov.bc.ca<mailto:Karl.Hardin@gov.bc.ca>>
wrote:

Hey Rebecca,

This sounds good, thanks. Please send along those assets after you've purchased them. &

On a related matter, Nate, once we start inputting confidential tax measure information into the server, your access
to the site will be cancelled. It will be re-established once we go live.

If I need CSS or functionality tweaks tomorrow, I'll work with Justin Hewitt’s team and Steve Howard.
Anything else we should check-in on?

k

Karl Hardin

Executive Director | Digital Communications

Government Communications and Public Engagement

Cell: (778).584 1251

From: Rebecca McNeil <rebecca@nowgroup.com<mailto:rebecca@nowgroup.com>>

Date: Monday, February 19, 2018 at 11:28 AM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca<mailto:Karl.Hardin@gov.bc.ca>>

Cc: Christina Day <christina@nowgroup.com<mailto:christina@nowgroup.com>>, Nate King
<nate@nowgroup.com<mailto:nate@nowgroup.com>>
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Subject: Site check in
Hi Karl,

Happy Monday! Just finessing the site and wanted to check in with you and bring a couple thoughts to your
attention (nothing urgent, we know you're busy).

We want to change the “housing” photo on the home page so it has a more similar look and feel to the other three
images. We're proposing using this image<https://www.istockphoto.com/mx/en/photo/moving-house-
gm623511194-109382903> as its similar to what’s there but brighter and easier to see the couple

We're going to swap out a housing photo and replace it with this one<https://www.istockphoto.
com/mx/en/photo/construction-gm172474371-23756347>.

I think it’s intentional, but just checking the headline is supposed to read “...helping you get ahead” (and not
“people” as it is elsewhere).

Please let us know if you need support or want to check in on anything.
RM

REBECCA MCNEIL
Digital Director | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

604.682.5441 office | 778.628.8305 cell | nowgroup.com<http://nowgroup.com><http://www.nowgroup.com/>
Stay connected with The NOW Group<http://nowgroup.com/contact.html> on Facebook<https://www.facebook.
com/NOWCommunications> or on Twitter<https://twitter.com/nowgroup>

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain information that is
privileged, confidential and exempt from disclosure under applicable law. Any other distribution, copying or
disclosure is strictly prohibited. If you have received this e-mail message in error, please notify the sender
immediately and return this e-mail to the sender.

The NOW Group is committed to reducing the use of paper. Please consider the environment before printing this e-
mail.
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Wednesday, March 28, 2018 at 1:42:22 PM Pacific Daylight Time

Subject: Re: Site check in

Date: Monday, February 19, 2018 at 3:08:06 PM Pacific Standard Time
From: Rebecca

To: Hardin, Karl GCPE:EX

CC: christina@nowgroup.com, Nate King, Hanuman, Heron GCPE:EX

I think that’s the right choice for a hashtag. Different from federal and quite clear.
Nate, | believe is on top of those redirections for the URL.

REBECCA MCNEIL

Digital Director | The NOW Group

Vancouver | Winnipeg | Toronto | Ottawa

1.877.682.5441 office | nowgroup.com
Stay connected with The NOW Group on Facebook or on Twitter

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain information that is
privileged, confidential and exempt from disclosure under applicable law. Any other distribution, copying or
disclosure is strictly prohibited. If you have received this e-mail message in error, please notify the sender
immediately and return this e-mail to the sender.

NOW Communications is committed to reducing the use of paper. Please consider the environment before printing
this e-mail.

On Feb 19, 2018, at 2:45 PM, Hardin, Karl GCPE:EX <Karl.Hardin@gov.bc.ca> wrote:

Thank you!

Also, | think we’re going to go with #BCBudget
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Karl Hardin

Executive Director | Digital Communications

Government Communications and Public Engagement

Cell: (778) 584 1251

From: Christina Day <christina@nowgroup.com>

Date: Monday, February 19, 2018 at 2:37 PM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>

Cc: Rebecca McNeil <rebecca@nowgroup.com>, Nate King <nate@nowgroup.com>
Subject: Re: Site check in

And here are those photos as promised:

This replaces ‘Budget Highlights' Card 3 on the homepage:
https://www.dropbox.com/s/stzftvpwmcagOnw/iStock-628497424.jpg?dI=0

This is the new image for card 1 on the housing page:
https://www.dropbox.com/s/428x9ts7banrvkm/iStock-623511194.jpg?dI=0

And this is the new one for card 2 on the housing page:
https://www.dropbox.com/s/8h4lygh0v0i9x5y/iStock-172474371.jpg?d|=0

Thank you!
Christina

CHRISTINA DAY
Agency Producer, Creative Specialist | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

1.877.682.5441 office |5'22 cell | nowgroup.com<http://www.nowgroup.com/>
Stay connected with The NOW Group<http://nowgroup.com/contact.html> on
Facebook<https://www.facebook.com/NOWCommunications> or on
Twitter<https://twitter.com/nowgroup>

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain
information that is privileged, confidential and exempt from disclosure under applicable law. Any other
distribution, copying or disclosure is strictly prohibited. If you have received this e-mail message in
error, please notify the sender immediately and return this e-mail to the sender.

NOW Communications is committed to reducing the use of paper. Please consider the environment
before printing this e-mail.

On Feb 19, 2018, at 2:33 PM, Hardin, Karl GCPE:EX
<Karl.Hardin@gov.bc.ca<mailto:Karl.Hardin@gov.bc.ca>> wrote:

Hey folks,

Wondering if you will be redirecting budget2018.ca<http://budget2018.ca/> and
bcbudget2018.ca<http://bcbudget2018.ca/> to
workingforyou.govbe.ca<http://workingforyou.govbc.ca/>?

Thanks!
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Karl Hardin

Executive Director | Digital Communications

Government Communications and Public Engagement

Cell: (778) 584 1251

From: Rebecca McNeil <rebecca@nowgroup.com<mailto:rebecca@nowgroup.com>>

Date: Monday, February 19, 2018 at 1:23 PM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca<mailto:Karl.Hardin@gov.bc.ca>>

Cc: Christina Day <christina@nowgroup.com<mailto:christina@nowgroup.com>>, Nate King
<nate@nowgroup.com<mailto:nate@nowgroup.com>>

Subject: Re: Site check in

Great! Christina’s going to send those to you shortly.

Mostly | want to check in on how you’re feeling about things - everything looks good on our end but
want to ensure you're feeling supported!

Michele mentioned you were looking for a suggested # - did you decide on one or would you like me to
make a recommendation or two? I'm assuming we would take part of the tagline and truncate it into a
meaningful tag and pair it with #bcgov or the like.

Also, what URL are you driving to?
Again, not urgent for those last two pieces....

REBECCA MCNEIL
Digital Director | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

604.682.5441 office | 778.628.8305 cell | nowgroup.com<http://nowgroup.com>
<http://www.nowgroup.com/>

Stay connected with The NOW Group<http://nowgroup.com/contact.html> on
Facebook<https://www.facebook.com/NOWCommunications> or on
Twitter<https://twitter.com/nowgroup>

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain
information that is privileged, confidential and exempt from disclosure under applicable law. Any other
distribution, copying or disclosure is strictly prohibited. If you have received this e-mail message in
error, please notify the sender immediately and return this e-mail to the sender.

The NOW Group is committed to reducing the use of paper. Please consider the environment before
printing this e-mail.

On Feb 19, 2018, at 11:58 AM, Hardin, Karl GCPE:EX
<Karl.Hardin@gov.bc.ca<mailto:Karl.Hardin@gov.bc.ca><mailto:Karl.Hardin@gov.bc.ca>> wrote:

Hey Rebecca,

This sounds good, thanks. Please send along those assets after you’ve purchased them. &
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On a related matter, Nate, once we start inputting confidential tax measure information into the server,
your access to the site will be cancelled. It will be re-established once we go live.

If I need CSS or functionality tweaks tomorrow, I'll work with Justin Hewitt’s team and Steve Howard.
Anything else we should check-in on?

k

Karl Hardin

Executive Director | Digital Communications

Government Communications and Public Engagement

Cell: (778) 584 1251

From: Rebecca McNeil <rebecca@nowgroup.com<mailto:rebecca@nowgroup.com>
<mailto:rebecca@nowgroup.com>>

Date: Monday, February 19, 2018 at 11:28 AM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca<mailto:Karl.Hardin@gov.bc.ca>
<mailto:Karl.Hardin@gov.bc.ca>>

Cc: Christina Day <christina@nowgroup.com<mailto:christina@nowgroup.com>
<mailto:christina@nowgroup.com>>, Nate King <nate@nowgroup.com<mailto:nate @nowgroup.com>
<mailto:nate@nowgroup.com>>

Subject: Site check in

Hi Karl,

Happy Monday! Just finessing the site and wanted to check in with you and bring a couple thoughts to
your attention (nothing urgent, we know you’re busy).

We want to change the “housing” photo on the home page so it has a more similar look and feel to the
other three images. We're proposing using this
image<https://www.istockphoto.com/mx/en/photo/moving-house-gm623511194-109382903> as its
similar to what’s there but brighter and easier to see the couple

We're going to swap out a housing photo and replace it with this
one<https://www.istockphoto.com/mx/en/photo/construction-gm172474371-23756347>.

I think it’s intentional, but just checking the headline is supposed to read “...helping you get ahead”
(and not “people” as it is elsewhere).

Please let us know if you need support or want to check in on anything.
RM

REBECCA MCNEIL
Digital Director | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

604.682.5441 office | 778.628.8305 cell | nowgroup.com<http://nowgroup.com/>
<http://nowgroup.com<http://nowgroup.com/>><http://www.nowgroup.com/>
Stay connected with The NOW Group<http://nowgroup.com/contact.html> on
Facebook<https://www.facebook.com/NOWCommunications> or on
Twitter<https://twitter.com/nowgroup>
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Wednesday, March 28, 2018 at 1:42:23 PM Pacific Daylight Time

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain
information that is privileged, confidential and exempt from disclosure under applicable law. Any other
distribution, copying or disclosure is strictly prohibited. If you have received this e-mail message in
error, please notify the sender immediately and return this e-mail to the sender.

The NOW Group is committed to reducing the use of paper. Please consider the environment before
printing this e-mail.

Subject: revised web copy

Date: Monday, February 19, 2018 at 3:13:09 PM Pacific Standard Time
From: Gibbs, Robb GCPE:EX

To: Hardin, Karl GCPE:EX, Anderson, Kristy GCPE:EX

Priority: High
Attachments: short form topic overviews for budget_Feb 13_2018 DRAFT - RGGedits.DOCX

Hi folks,

Attached is revised health care copy for the budget website. Kristy, sorry | carved it up so much; can you
please have a disaster check for any clankers.

Tks,

Robb

Robb Gibbs

ADM — Strategic Communications

Government Communications & Public Engagement
P: 1-778-698-7469

C: 1-778-584-1242
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Primary Care When You Need It

Having access to a family doctor or a nurse practitioner for basic health needs is essential to
your family’s health. But for too many, the endless search for a family doctor, and long waits at
walk-in clinics or emergency departments has become the norm. For the 2018/19 budget we
are investing in better care when and where you need it.

By shifting to a focus on team-based care — bringing together doctors, nurse practitioners, and
other health-care professionals - we can create the community networks of care to better meet
the needs of families like yours.

Read more...

Whether sharing physical office space or creating virtual teams, health-care providers who pool
their knowledge and focus on a patient’s health challenges together provide better, faster and
more coordinated care. These community networks not only better support people’s health,
but support doctors, nurse practitioners and health-care providers in providing the best care
possible for their patients.

Shifting to team-based care also expands access to care outside traditional working hours.
Having somewhere you can go to have stitches removed, lab work done or a cast applied in the
evening or on the weekend, will do more to cut ER wait time and make life easier for people.
We will implement team-based care in Urgent PrimaryCare Centres, which will provide
comprehensive health services ‘after hours’ for non-life threating ilinesses or injuries. The
centres will be designed to meet the needs of local communities, and will be part of a network
that connects with patients’ family doctor, nurse practitioner, community health centre, or
helps people find what type of care works best for them.

Providing Seniors With the Care They Deserve

For too long, the wellbeing of seniors in BC has been put at risk, with the vast majority of
seniors’ care centres not meeting the minimum standard for daily hours of care. Beginning last
year, your new government began taking action to improve care for seniors.

And with new investments beginning this year, we will be continue bringing BC back in line with
the standards it set, making sure seniors get the care they need.

Read more...

Over the next three years, government will be investing up to $500 million in improving care for
seniors —whether they’re in care facilities or living at home.

We'll give seniors the caring support they need and help them live in dignity by:
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e Increasing the time caregivers spend with seniors

e Provide more supports to family members caring for elderly loved ones

e Training more care aides to meet future demands for care, as our population continues
to age

After a lifetime of hard work, seniors deserve respect and quality care. Our government will
deliver that.

Investing in Surgeries to Reduce Wait Lists

People care about staying healthy and getting better after injury or iliness. When it comes to
surgery, you rightly expect the supports to be in place that will help you get back on your feet
quickly. Better use of surgical resources — both of operating theatres and of medical staff — can
mean faster recovery, less stress and better overall health for people waiting for necessary
surgeries and the families supporting them.

Read more...

We are investing funding to do more dental, hip and knee replacement surgeries, MRlIs, and
colonoscopies to clear the backlog of patients currently waiting, as well as to manage waitlists
more effectively into the future to ensure we keep up with demand.

We also recognize the need for better patient support from referral to post-surgery care for
those having hip and knee replacements. The 2018/19 budget will invest in more MRI machines
over the next few years to make sure people don’t have to travel as far to access these
diagnostic services. All of this will be supported by the health-care professionals we know we
need to engage, educate, recruit and retain.

Making Prescription Drugs More Affordable For Families

No parent should have to make the difficult decision between their family’s health and putting
food on the table. But for working families with the lowest incomes in the province, that
decision is too often a reality.

Budget 2018 makes investments in Pharmacare that will make life more affordable for British
Columbians while making sure they get the care they need.

Read more...

The $105 million being invested in Fair PharmaCare over the next three years will eliminate or
reduce the deductibles on prescription drugs for 240,000 BC families. Beginning on January 1,
2019:
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Deductibles will be eliminated entirely for families with net annual incomes between

$15,000 and $30,000.
All families with net annual incomes between $30,000 and $45,000 will have their

deductibles reduced.

This is an essential step forward, as statistics show that families with household incomes below
$45,000 are the least likely in BC to fill prescriptions due to the competing household costs of

rent, groceries and heat.
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Wednesday, March 28, 2018 at 1:42:24 PM Pacific Daylight Time

under applicable law. Any other distribution, copying or disclosure is strictly prohibited. If you have received this e-mail message in error, please notify the sender

immediately and return this e-mail to the sender.

The NOW Group is committed to reducing the use of paper. Please consider the environment before printing this e-mail.

Subject: RE: Budget 2018

Date: Monday, February 19, 2018 at 9:39:32 AM Pacific Standard Time
From: Anderson, Kristy GCPE:EX
To: Hardin, Karl GCPE:EX

Attachments: short form topic overviews for budget_Feb 13 2018 DRAFT.DOCX

Only two small changes here — tracked changed so easy to see.

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca

From: Hardin, Karl GCPE:EX

Sent: Friday, February 16, 2018 3:06 PM

To: Anderson, Kristy GCPE:EX <Kristy.Anderson@gov.bc.ca>
Subject: Re: Budget 2018

Kristy,
You’'re amazing. This is exactly what | need. Can you please have your DM sign off on it?

Thanks!
Karl

Karl Hardin
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Executive Director | Digital Communications
Government Communications and Public Engagement
Cell: (778) 584 1251

From: "Anderson, Kristy GCPE:EX" <Kristy.Anderson@gov.bc.ca>
Date: Friday, February 16, 2018 at 2:10 PM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>

Subject: FW: Budget 2018

Hi Karl — my DM has not signed off on this but | thought you should have it now if you still need it.
If you don’t let me know and | will stop bugging my DM.

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca

From: Anderson, Kristy GCPE:EX

Sent: Tuesday, February 13, 2018 2:26 PM

To: Sidhu, Manjit HLTH:EX <Manjit.Sidhu@gov.bc.ca>; Ryall, Karen HLTH:EX <Karen.Ryall@gov.bc.ca>
Cc: Feulgen, Sabine HLTH:EX <Sabine.Feulgen@gov.bc.ca>; Brown, Stephen R HLTH:EX
<Stephen.Brown@gov.bc.ca>

Subject: RE: Budget 2018

Hi all

Attached is what we have come up with. While HQ only asked for three items | have included four (not sure if
they still want to highlight the PharmaCare piece or not). Each section has a small intro and then you drop
down to read the rest of the section — that is why each topic is presented the way it is.

Happy for your feedback on these.
Thanks,

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca

From: Anderson, Kristy GCPE:EX

Sent: Thursday, February 8, 2018 12:14 PM

To: Sidhu, Manjit HLTH:EX <Manjit.Sidhu@gov.bc.ca>; Ryall, Karen HLTH:EX <Karen.Ryall@gov.bc.ca>
Cc: Feulgen, Sabine HLTH:EX <Sabine.Feulgen@gov.bc.ca>; Brown, Stephen R HLTH:EX
<Stephen.Brown@gov.bc.ca>

Subject: Budget 2018

Hi Manjit

GCPE HQ is doing up budget pages for each of the priority ministries (housing, childcare and health). The
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Wednesday, March 28, 2018 at 1:42:24 PM Pacific Daylight Time

pages are different than in previous years. They will not focus so much on the actual dollar figures but rather
on what are the three biggest highlights from the budget for each ministry and how that improves the lives of
people in BC. | have been asked to come up with the content for our page. Do you have a couple of minutes

sometime this week to chat about this?

Thanks,

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca

Subject: FW: Budget 2018

Date: Friday, February 16, 2018 at 2:10:04 PM Pacific Standard Time
From: Anderson, Kristy GCPE:EX

To: Hardin, Karl GCPE:EX

Attachments: short form topic overviews for budget_Feb 13_2018_ DRAFT.DOCX

Hi Karl —my DM has not signed off on this but | thought you should have it now if you still need it.
If you don’t let me know and | will stop bugging my DM.

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca

From: Anderson, Kristy GCPE:EX

Sent: Tuesday, February 13, 2018 2:26 PM

To: Sidhu, Manjit HLTH:EX <Manjit.Sidhu@gov.bc.ca>; Ryall, Karen HLTH:EX <Karen.Ryall@gov.bc.ca>
Cc: Feulgen, Sabine HLTH:EX <Sabine.Feulgen@gov.bc.ca>; Brown, Stephen R HLTH:EX
<Stephen.Brown@gov.bc.ca>

Subject: RE: Budget 2018

Hi all

Attached is what we have come up with. While HQ only asked for three items | have included four (not sure if
they still want to highlight the PharmaCare piece or not). Each section has a small intro and then you drop
down to read the rest of the section — that is why each topic is presented the way it is.
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Happy for your feedback on these.
Thanks,

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca

From: Anderson, Kristy GCPE:EX

Sent: Thursday, February 8, 2018 12:14 PM

To: Sidhu, Manjit HLTH:EX <Manjit.Sidhu@gov.bc.ca>; Ryall, Karen HLTH:EX <Karen.Ryall@gov.bc.ca>
Cc: Feulgen, Sabine HLTH:EX <Sabine.Feulgen@gov.bc.ca>; Brown, Stephen R HLTH:EX
<Stephen.Brown@gov.bc.ca>

Subject: Budget 2018

Hi Manjit

GCPE HQ is doing up budget pages for each of the priority ministries (housing, childcare and health). The
pages are different than in previous years. They will not focus so much on the actual dollar figures but rather
on what are the three biggest highlights from the budget for each ministry and how that improves the lives of
people in BC. | have been asked to come up with the content for our page. Do you have a couple of minutes
sometime this week to chat about this?

Thanks,

Kristy Anderson

Director, Communications

Ministry of Health

250-952-3387 (office) 778-678-5200 (mobile)
Kristy.Anderson@gov.bc.ca
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Wednesday, March 28, 2018 at 1:42:25 PM Pacific Daylight Time

Subject: Re: IPs to whitelist
Date: Friday, February 16, 2018 at 11:05:57 AM Pacific Standard Time
From: Stewart, Jeff D GCPE:EX

To: Hardin, Karl GCPE:EX, Hanuman, Heron GCPE:EX
CC: Hewitt, Justin GCPE:EX
For sure, although Monday to Thurs.da\,s'22 . I'll have some availability in the

evenings on those days though so if anything is needed just email me and I'll take care of it as soon as | can.

From: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>

Date: Friday, February 16, 2018 at 10:55 AM

To: "Stewart, Jeff D GCPE:EX" <Jeff.Stewart@gov.bc.ca>, "Hanuman, Heron GCPE:EX"
<Heron.Hanuman@gov.bc.ca>

Cc: Justin Hewitt <Justin.Hewitt@gov.bc.ca>

Subject: Re: IPs to whitelist

Hey Jeff,
We're going to be working on website stuff from the Convention Centre Budget Lockup on Tuesday. Are you
able to be on deck to whitelist whatever IPs we end up with over there on Budget Day? | will also need you to

remove whitelisted IPs end of day Monday.

Let me know, thanks!

Karl Hardin
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Executive Director | Digital Communications
Government Communications and Public Engagement
Cell: (778) 584 1251

From: "Stewart, Jeff D GCPE:EX" <Jeff.Stewart@gov.bc.ca>

Date: Friday, February 16, 2018 at 10:17 AM

To: "Hanuman, Heron GCPE:EX" <Heron.Hanuman@gov.bc.ca>, "Hardin, Karl GCPE:EX"
<Karl.Hardin@gov.bc.ca>

Cc: "Hewitt, Justin GCPE:EX" <Justin.Hewitt@gov.bc.ca>

Subject: Re: IPs to whitelist

Done

From: "Hanuman, Heron GCPE:EX" <Heron.Hanuman@gov.bc.ca>

Date: Friday, February 16, 2018 at 9:35 AM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>, "Stewart, Jeff D GCPE:EX"
<Jeff.Stewart@gov.bc.ca>

Cc: Justin Hewitt <Justin.Hewitt@gov.bc.ca>

Subject: Re: IPs to whitelist

Heron Hanuman
s.15

From: Karl Hardin <Karl.Hardin@gov.bc.ca>

Date: Thursday, February 15, 2018 at 2:51 PM

To: "Stewart, Jeff D GCPE:EX" <Jeff.Stewart@gov.bc.ca>

Cc: "Hanuman, Heron GCPE:EX" <Heron.Hanuman@gov.bc.ca>, "Hewitt, Justin GCPE:EX"
<Justin.Hewitt@gov.bc.ca>

Subject: IPs to whitelist

Karl Hardin

s.15

Also, we'll probably need to whitelist some IPs from lockup at the convention centre on Monday morning.
Will you be able to accommodate this?

Heron, can you please send along your IP’s for both network and VPN for Jeff to whitelist for the production
version of the Budget website?

Thanks to you both!

Karl

Karl Hardin
Executive Director | Digital Communications
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Wednesday, March 28, 2018 at 1:42:26 PM Pacific Daylight Time

Subject: Re: Web images

Date: Friday, February 16, 2018 at 10:40:23 AM Pacific Standard Time
From: Rebecca McNeil

To: Hardin, Karl GCPE:EX

CC: Christina Day

Hi Karl,

Just took a closer look at your images. Christina did flag one was taken in Toronto, so we can try to find an
appropriate replacement for that if you would like.

To clarify - would you like us to purchase these? Or will your team take it from here (I’'m not sure if you’re still
deciding on these and the hero images).

And does your team want to handle the layout, or should we have Nate make that happen?
Thanks! So close now...

RM

REBECCA MCNEIL

Digital Director | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

604.682.5441 office | 778.628.8305 cell | nowgroup.com
Stay connected with The NOW Group on Facebook or on Twitter
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Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain information that is privileged, confidential and exempt from disclosure
under applicable law. Any other distribution, copying or disclosure is strictly prohibited. If you have received this e-mail message in error, please notify the sender
immediately and return this e-mail to the sender.

The NOW Group is committed to reducing the use of paper. Please consider the environment before printing this e-mail.

On Feb 15, 2018, at 11:54 PM, Hardin, Karl GCPE:EX <Karl.Hardin@gov.bc.ca> wrote:

Hi Rebecca and Christina,

Christina, great work putting this together. Apologies | didn’t respond this afternoon, my day went a bit
sideways.

Here’s my current thinking on image placement, but please, if you think other approaches are better,
please just run with it. It is nearly midnight after all, so | may not be making the best decisions.

Let me know if you have any question.

Index Page

Hero Image

Looking to you all for recommendations here, thanks! 4-5 images, one of each will appear on load
randomly.

Top boxes

Box 1: Housing
https://www.istockphoto.com/ca/photo/new-home-gm638340708-114394609

Box 2: Childcare
https://www.istockphoto.com/ca/photo/mother-bonding-with-her-baby-gm497440942-79114307

OR the existing family in front of their house photo (I've come around to it)

Box 3: Health
Existing Asian woman on balcony

Box 4: Budget Highlights
I think the photo of the west coasters outside works

Childcare Page

Card 1: Affordability
https://www.istockphoto.com/ca/photo/shes-our-little-bundle-of-joy-gm534419589-56932536

Card 2: Accessibility
https://www.istockphoto.com/ca/photo/they-baby-loves-fresh-air-already-gm637893698-114035187

Card 3: Quality
https://www.istockphoto.com/ca/photo/helping-with-reading-gm826610048-134238243
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Housing Page
I think these work fine. If you think any of the photos from the board you've sourced work better,
please, let me know which ones!

Health Page
I have no idea as to content, so I'll manage it.

Budget Highlights Page

Card 1: Services
https://www.istockphoto.com/ca/photo/grandmother-children-grandchildren-pose-for-selfie-care-
home-in-background-gm489662162-74780121

Card 2: Economy
https://www.istockphoto.com/ca/photo/professional-at-woodworking-studio-gm641375224-
116165231

OR this https://www.istockphoto.com/ca/photo/i-been-promoted-gm897525182-247698259
OR?

Card 3: Affordability
Something like this? https://www.istockphoto.com/ca/photo/looking-the-laptop-for-new-ideas-at-the-
new-home-gm497394606-79093655

Card 1 and Card 2 below - don't worry about, we're on it.

Karl Hardin

Executive Director | Digital Communications

Government Communications and Public Engagement

Cell: (778) 584 1251

From: Rebecca McNeil <rebecca@nowgroup.com>

Date: Thursday, February 15, 2018 at 12:51 PM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>, Christina Day <christina@nowgroup.com>
Subject: Web images

Hi Karl,

Christina has put together a bank of
images<https://www.istockphoto.com/mx/en/collaboration/boards/BiThvkoZoUWejga98Z1EsA?
invitation_code=Xi3qQ4ylek-XMPG3wh-GOg> we feel fit the direction of the site. We flagged any
images that were tagged outside of BC, so everything here should be fairly safe,

We can definitely make recommendations about the header image and those three content pieces on
the main page, it does get a bit trickier to make recommendations the less we know about content on
other pages.

Do you want to take a look and give us a bit of a reaction? We can then focus on how to make
recommendations for image choice, any further sourcing, and how to handle any additional research

on where these images may have been potentially used.

Thanks!

Page 37 of 175
Page # 23 of 504 GCP-2018-81499



Wednesday, March 28, 2018 at 1:42:26 PM Pacific Daylight Time

RM

REBECCA MCNEIL
Digital Director | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

604.682.5441 office | 778.628.8305 cell | nowgroup.com<http://www.nowgroup.com/>
Stay connected with The NOW Group<http://nowgroup.com/contact.html> on
Facebook<https://www.facebook.com/NOWCommunications> or on
Twitter<https://twitter.com/nowgroup>

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain
information that is privileged, confidential and exempt from disclosure under applicable law. Any other
distribution, copying or disclosure is strictly prohibited. If you have received this e-mail message in
error, please notify the sender immediately and return this e-mail to the sender.

The NOW Group is committed to reducing the use of paper. Please consider the environment before
printing this e-mail.

Subject: Re: IPs to whitelist

Date: Friday, February 16, 2018 at 10:17:43 AM Pacific Standard Time
From: Stewart, Jeff D GCPE:EX

To: Hanuman, Heron GCPE:EX, Hardin, Karl GCPE:EX

CC: Hewitt, Justin GCPE:EX

Done

From: "Hanuman, Heron GCPE:EX" <Heron.Hanuman@gov.bc.ca>

Date: Friday, February 16, 2018 at 9:35 AM

To: "Hardin, Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>, "Stewart, Jeff D GCPE:EX"
<Jeff.Stewart@gov.bc.ca>

Cc: Justin Hewitt <Justin.Hewitt@gov.bc.ca>

Subject: Re: IPs to whitelist

Heron Hanuman
s.15

From: Karl Hardin <Karl.Hardin@gov.bc.ca>
Date: Thursday, February 15, 2018 at 2:51 PM
To: "Stewart, Jeff D GCPE:EX" <Jeff.Stewart@gov.bc.ca>
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Wednesday, March 28, 2018 at 1:42:26 PM Pacific Daylight Time

Cc: "Hanuman, Heron GCPE:EX" <Heron.Hanuman@gov.bc.ca>, "Hewitt, Justin GCPE:EX"
<Justin.Hewitt@gov.bc.ca>
Subject: IPs to whitelist

Karl Hardin
s.15

Also, we'll probably need to whitelist some IPs from lockup at the convention centre on Monday morning.
Will you be able to accommodate this?

Heron, can you please send along your IP’s for both network and VPN for Jeff to whitelist for the production
version of the Budget website?

Thanks to you both!

Karl

Karl Hardin

Executive Director | Digital Communications
Government Communications and Public Engagement
Cell: (778) 584 1251

Subject: Re: IPs to whitelist

Date: Friday, February 16, 2018 at 9:35:31 AM Pacific Standard Time
From: Hanuman, Heron GCPE:EX

To: Hardin, Karl GCPE:EX, Stewart, Jeff D GCPE:EX

CC: Hewitt, Justin GCPE:EX

Heron Hanuman
s.15

From: Karl Hardin <Karl.Hardin@gov.bc.ca>

Date: Thursday, February 15, 2018 at 2:51 PM

To: "Stewart, Jeff D GCPE:EX" <Jeff.Stewart@gov.bc.ca>

Cc: "Hanuman, Heron GCPE:EX" <Heron.Hanuman@gov.bc.ca>, "Hewitt, Justin GCPE:EX"
<Justin.Hewitt@gov.bc.ca>

Subject: IPs to whitelist

Karl Hardin
s.15

Also, we'll probably need to whitelist some IPs from lockup at the convention centre on Monday morning.
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Wednesday, March 28, 2018 at 1:42:26 PM Pacific Daylight Time

Will you be able to accommodate this?

Heron, can you please send along your IP’s for both network and VPN for Jeff to whitelist for the production
version of the Budget website?

Thanks to you both!

Karl

Karl Hardin

Executive Director | Digital Communications
Government Communications and Public Engagement
Cell: (778) 584 1251

Subject: Re: Random Banner Images
Date: Friday, February 16, 2018 at 9:17:33 AM Pacific Standard Time
From: Howard, Steve M GCPE:EX

To: Hardin, Karl GCPE:EX, Nate King
CC: Hewitt, Justin GCPE:EX, MclLean, Matt GCPE:EX
Hey Nate,

Something is now in place that should allow you to accomplish what you need. On the Parent Page of the
“Marketing Home” template, there is now a WYSIWYG editor that will allow you to put in any HTML as

needed.
The class structure for the banner is:

e div .feature-banner .feature-banner-image-Sunique_image_id (background image is set here is using
the parallax option)
o img.img-responsive (if using the block option)
o .feature-banner-inner
= WYSIWYG stuff

The feature-banner-image class has CSS that vertically and horizontally centres the text, but you should be
able to override this to do what you need.
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If the banner needs to sit in different parts of the page depending on the image, grab the image ID from the
media page (click on it, and check out the URL: wp-admin/upload.php?item=77) and do a position override as
needed using nested CSS:

feature-banner-image-77 .feature-banner-inner {

top: 0;
left: O;
transform: none;
}
Regards,
Steve

From: Karl Hardin <Karl.Hardin@gov.bc.ca>

Date: Friday, February 16, 2018 at 8:18 AM

To: Nate King <nate@nowgroup.com>

Cc: "Howard, Steve M GCPE:EX" <Steve.M.Howard@gov.bc.ca>, Justin Hewitt <Justin.Hewitt@gov.bc.ca>,
"McLean, Matt GCPE:EX" <Matt.McLean@gov.bc.ca>

Subject: Re: Random Banner Images

Hey folks,
Really appreciate all the amazing work on this! You all rock.
I think if the random images functionality is causing us grief at this late hour, we can drop it for launch.

As for text over images, | don’t really understand the conversation, but again, would recommend taking the
simplest path here.

Thank you!
Karl

Karl Hardin

Executive Director | Digital Communications
Government Communications and Public Engagement
Cell: (778) 584 1251

From: Nate King <nate@nowgroup.com>

Date: Friday, February 16, 2018 at 8:06 AM

To: Nate King <nate@nowgroup.com>

Cc: "Howard, Steve M GCPE:EX" <Steve.M.Howard@gov.bc.ca>, "Hardin, Karl GCPE:EX"
<Karl.Hardin@gov.bc.ca>, "Hewitt, Justin GCPE:EX" <Justin.Hewitt@gov.bc.ca>, "McLean, Matt
GCPE:EX" <Matt.McLean@gov.bc.ca>

Subject: Re: Random Banner Images

Just a follow up on this, if you were to write into an existing or new in-page style tag:

#home-section-01 .section-content {
background-image: url(SrandomIimg) limportant;

}
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Assuming Srandomlmg is the path to the image, and omit writing in the content as currently inserted into the
page this would make the site display as implemented. We could also talk about the possibility of adding
additional classes via the media the tag which could allow for finer control of placement for mobile
presentation.

Cheers,
Nate.

On Thu, Feb 15, 2018 at 4:41 PM, Nate King <nate@nowgroup.com> wrote:

Well the third option could be simply writing out an internal style declaration from the array of tagged
images returned from the media library.

If the output to the template were to overwrite the background image for the content section it would
absolve is of having to rework the site and keep the text as text.

It’s a bit of a hybrid one-off for this implementation but it would still allow the images to be populated
through media as well as giving us the ability to display the copy as text. This latter part would mitigate the
fact that mobile resolution would reduce the copy to illegibility if it were part of the image itself.

What do you think?
N.

On Thu, Feb 15, 2018 at 4:31 PM Howard, Steve M GCPE:EX <Steve.M.Howard@gov.bc.ca> wrote:

Justin has it, unfortunately it is a trade-off for now.

The theme was never build with this type of overlay text in mind, so at this late hour we probably have
two options:

Keep the random feature and embed the text into the banners themselves. Set the alt text so
screen readers can read it as well.

Don’t use random banners and carry on as before.

Regards,
Steve

From: Justin Hewitt <Justin.Hewitt@gov.bc.ca>

Date: Thursday, February 15, 2018 at 4:26 PM

To: Nate King <nate@nowgroup.com>, "Howard, Steve M GCPE:EX" <Steve.M.Howard@gov.bc.ca>
Cc: Karl Hardin <Karl.Hardin@gov.bc.ca>, "McLean, Matt GCPE:EX" <Matt.MclLean@gov.bc.ca>
Subject: Re: Random Banner Images

Allo,

s.22
s.22

Please check the production instance after 5pm to make sure you have access following Jeff’s migration.
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Nate, | had a stab at it as well, but | don’t trust my judgement at the moment. A JS hack won’t work the
way the site aggregates sections together as you know, and cleans out stuff it doesn’t want us to have =

JS. So that approach is out. &

It looks like a trade-off. Lets see what Karl thinks. If we need to use the random image piece for the
20th, Steve’s got the main pieces working, and his solution is making sense. The php side of the
marketing page template is setup to handle it, and this makes complete sense, as it was built this way
before but you needed to do some of your magic to get the effect you wanted in the child element. The
fact that the business folks can populate images from the media library with tags | personally love.
However, from the front end it needs some of your CSS love. Reassignment of classes and IDs to the root
section which was previously just an empty placeholder for the sections to grab onto. Section-01 is no
longer really usable except for your image border (purple) to finish the bottom? It should be workable,
but might not get the background effect you had at the child, and it adds a bit more work on your plate
to tweak it.

| recommend setting the root home page random image to none, let Jeff do his magic for migration, and
then working on this in test.

s.22

Cheers,
J

From: Nate King <nate@nowgroup.com>

Date: Thursday, February 15, 2018 at 4:06 PM

To: Steve Howard <Steve.M.Howard@gov.bc.ca>

Cc: Nate King <nate@nowgroup.com>, "Hewitt, Justin GCPE:EX" <Justin.Hewitt@gov.bc.ca>, "Hardin,
Karl GCPE:EX" <Karl.Hardin@gov.bc.ca>, "MclLean, Matt GCPE:EX" <Matt.McLean@gov.bc.ca>
Subject: Re: Random Banner Images

Hey Steve,

I have entered an alternate banner image (inverted the current FPO image) and added it to the media
library using the 'homeimage' tag. I've set the options on the home Banner display option to Block, and
things have gone south...

Can you have a look and let me know if this is behaving as intended, or if | have set it up incorrectly?

Thanks,
N.
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On Thu, Feb 15, 2018 at 3:34 PM, Howard, Steve M GCPE:EX
<Steve.M.Howard@gov.bc.ca<mailto:Steve.M.Howard @gov.bc.ca>> wrote:
Hey all,

I think we should be set for the random banner images. | have pushed the code to test and it doesn’t
appear to have broken any current functionality... &

To accomplish this, | have added a few new options to the Media menu and “Marketing Home”
template.

So we aren’t pigeon holed in to using a set number of possible images, | have added a new “Media Tags”
taxonomy to the media menu. The idea here is to create a new tag to group together all images that
should be in contention for the random page banner. This will also allow doing this with different image
sets on each sub-page if required. Once a new Media Tag is created, just copy/paste the slug into the
new “Media Tags” field on the Attachment Details screen (go to Media and select any image), on the
right side below the other options.

On the Parent Page for the “Marketing home page” template, there are now new options for the banner
display:

Banner Display Option

o Parallax — What the theme is currently doing. If a featured image has been set, set it in the
background with a parallax scroll effect.

o Block — Add the image as a responsive-img that acts like a traditional hero image. No parallax.
Random Banner Tag (This is where the magic happens)

o The default option is “none” which will just use the featured image as before.

o New radio options are loaded for every Tag that has been added to the Media Tags taxonomy.

o When one of these tags has been selected, it will ignore the featured image (unless the featured

image is included in the Media Tag) and randomly select one of the possible images and add it to the

top of the page in parallel or block format.

Notes:

| am not sure what this will do for the “Making life more affordable...” banner that Nate has added.
CSS may need to be adjusted when using the block option.

All banner images in a tag set should be the same size

It might not stretch properly on superwide displays, we will need to test once we get images in
place.
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Wednesday, March 28, 2018 at 1:42:27 PM Pacific Daylight Time

It doesn’t account for human error on tagging. If someone tags a PDF as something that should be

included in the banner, expect a broken image &
Should be polylang/translation ready.

Regards,
Steve

Subject: Re: Random Banner Images
Date: Friday, February 16, 2018 at 8:23:25 AM Pacific Standard Time

From: Howard, Steve M GCPE:EX

To: Nate King
CC: Hardin, Karl GCPE:EX, Hewitt, Justin GCPE:EX, McLean, Matt GCPE:EX
Hello,

Thanks for the thoughts but after looking through the options this morning, | don’t think either of these will
be very sustainable moving forward and | would like to avoid one-offs as much as possible.

Currently there are options to add a basic banner (BG colour, title, text, CSS etc). What | will do is offer a
WYSIWYG editor on the Parent Page that if used will override these plug in settings and allow full control for
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superusers like yourself. The uploaded image will determine a unique class on the parent container, and using
nested classes users will be able to add their own style, per image if necessary.

I'll let you know when this is ready.

Regards,
Steve

From: Nate King <nate@nowgroup.com>

Date: Friday, February 16, 2018 at 8:06 AM

To: Nate King <nate@nowgroup.com>

Cc: "Howard, Steve M GCPE:EX" <Steve.M.Howard@gov.bc.ca>, Karl Hardin <Karl.Hardin@gov.bc.ca>,
Justin Hewitt <Justin.Hewitt@gov.bc.ca>, "McLean, Matt GCPE:EX" <Matt.McLean@gov.bc.ca>
Subject: Re: Random Banner Images

Just a follow up on this, if you were to write into an existing or new in-page style tag:

#home-section-01 .section-content {
background-image: url($randomImg) !important;

}

Assuming $randomImyg is the path to the image, and omit writing in the content as currently inserted
into the page this would make the site display as implemented. We could also talk about the possibility
of adding additional classes via the media the tag which could allow for finer control of placement for
mobile presentation.

Cheers,
Nate.

On Thu, Feb 15, 2018 at 4:41 PM, Nate King <nate @nowgroup.com> wrote:

Well the third option could be simply writing out an internal style declaration from the array of
tagged images returned from the media library.

If the output to the template were to overwrite the background image for the content section it would
absolve is of having to rework the site and keep the text as text.

It’s a bit of a hybrid one-off for this implementation but it would still allow the images to be
populated through media as well as giving us the ability to display the copy as text. This latter part
would mitigate the fact that mobile resolution would reduce the copy to illegibility if it were part of
the image itself.

What do you think?
N.

On Thu, Feb 15, 2018 at 4:31 PM Howard, Steve M GCPE:EX <Steve.M.Howard @ gov.bc.ca>
wrote:

Justin has it, unfortunately it is a trade-off for now.
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The theme was never build with this type of overlay text in mind, so at this late hour we probably
have two options:

Keep the random feature and embed the text into the banners themselves. Set the alt text so
screen readers can read it as well.

Don’t use random banners and carry on as before.

Regards,
Steve

From: Justin Hewitt <Justin.Hewitt@ gov.bc.ca>

Date: Thursday, February 15, 2018 at 4:26 PM

To: Nate King <nate @nowgroup.com>, "Howard, Steve M GCPE:EX"
<Steve.M.Howard @ gov.bc.ca>

Cc: Karl Hardin <Karl.Hardin @ gov.bc.ca>, "McLean, Matt GCPE:EX"
<Matt.MclL.ean@gov.bc.ca>

Subject: Re: Random Banner Images

Allo,

22

Please check the production instance after Spm to make sure you have access following Jeff’s
migration.

Nate, I had a stab at it as well, but I don’t trust my judgement at the moment. A JS hack won’t
work the way the site aggregates sections together as you know, and cleans out stuff it doesn’t
want us to have = JS. So that approach is out. @

It looks like a trade-off. Lets see what Karl thinks. If we need to use the random image piece for
the 20th, Steve’s got the main pieces working, and his solution is making sense. The php side of
the marketing page template is setup to handle it, and this makes complete sense, as it was built
this way before but you needed to do some of your magic to get the effect you wanted in the child
element. The fact that the business folks can populate images from the media library with tags I
personally love. However, from the front end it needs some of your CSS love. Reassignment of
classes and IDs to the root section which was previously just an empty placeholder for the sections
to grab onto. Section-01 is no longer really usable except for your image border (purple) to finish
the bottom? It should be workable, but might not get the background effect you had at the child,
and it adds a bit more work on your plate to tweak it.

I recommend setting the root home page random image to none, let Jeff do his magic for
migration, and then working on this in test.

s.22

Cheers,
J

From: Nate King <nate @ nowgroup.com>
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Date: Thursday, February 15, 2018 at 4:06 PM

To: Steve Howard <Steve.M.Howard @gov.bc.ca>

Cc: Nate King <nate @nowgroup.com>, "Hewitt, Justin GCPE:EX" <Justin.Hewitt@ gov.bc.ca>,
"Hardin, Karl GCPE:EX" <Karl.Hardin @ gov.bc.ca>, "McLean, Matt GCPE:EX"
<Matt.Mcl.ean@gov.bc.ca>

Subject: Re: Random Banner Images

Hey Steve,

I have entered an alternate banner image (inverted the current FPO image) and added it to the
media library using the 'homeimage' tag. I've set the options on the home Banner display option to
Block, and things have gone south...

Can you have a look and let me know if this is behaving as intended, or if I have set it up
incorrectly?

Thanks,
N.

On Thu, Feb 15, 2018 at 3:34 PM, Howard, Steve M GCPE:EX
<Steve.M.Howard @ gov.bc.ca<mailto:Steve.M.Howard @ gov.bc.ca>> wrote:
Hey all,

[ think we should be set for the random banner images. I have pushed the code to test and it
doesn’t appear to have broken any current functionality... ©

To accomplish this, I have added a few new options to the Media menu and “Marketing Home”
template.

So we aren’t pigeon holed in to using a set number of possible images, I have added a new “Media
Tags” taxonomy to the media menu. The idea here is to create a new tag to group together all
images that should be in contention for the random page banner. This will also allow doing this
with different image sets on each sub-page if required. Once a new Media Tag is created, just
copy/paste the slug into the new “Media Tags” field on the Attachment Details screen (go to Media
and select any image), on the right side below the other options.

On the Parent Page for the “Marketing home page” template, there are now new options for the
banner display:

Banner Display Option

o Parallax — What the theme is currently doing. If a featured image has been set, set it in the
background with a parallax scroll effect.

o Block — Add the image as a responsive-img that acts like a traditional hero image. No parallax.
Random Banner Tag (This is where the magic happens)

o The default option is “none” which will just use the featured image as before.
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Wednesday, March 28, 2018 at 1:42:27 PM Pacific Daylight Time

o New radio options are loaded for every Tag that has been added to the Media Tags taxonomy.

o When one of these tags has been selected, it will ignore the featured image (unless the featured
image is included in the Media Tag) and randomly select one of the possible images and add it to
the top of the page in parallel or block format.

Notes:

I am not sure what this will do for the “Making life more affordable...” banner that Nate has
added. CSS may need to be adjusted when using the block option.

All banner images in a tag set should be the same size

It might not stretch properly on superwide displays, we will need to test once we get images
in place.

[t doesn’t account for human error on tagging. If someone tags a PDF as something that
should be included in the banner, expect a broken image ©

Should be polylang/translation ready.

Regards,
Steve

Subject: Re: Random Banner Images

Date: Friday, February 16, 2018 at 8:06:26 AM Pacific Standard Time

From: Nate King

To: Nate King

CC: Howard, Steve M GCPE:EX, Hardin, Karl GCPE:EX, Hewitt, Justin GCPE:EX, McLean, Matt GCPE:EX

Just a follow up on this, if you were to write into an existing or new in-page style tag:

t#thome-section-01 .section-content {
background-image: url(SrandomImg) limportant;

}

Assuming SrandomlImg is the path to the image, and omit writing in the content as currently inserted into the page
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this would make the site display as implemented. We could also talk about the possibility of adding additional classes
via the media the tag which could allow for finer control of placement for mobile presentation.

Cheers,
Nate.

On Thu, Feb 15, 2018 at 4:41 PM, Nate King <nate@nowgroup.com> wrote:
Well the third option could be simply writing out an internal style declaration from the array of tagged images
returned from the media library.

If the output to the template were to overwrite the background image for the content section it would absolve is
of having to rework the site and keep the text as text.

It’s a bit of a hybrid one-off for this implementation but it would still allow the images to be populated through
media as well as giving us the ability to display the copy as text. This latter part would mitigate the fact that mobile
resolution would reduce the copy to illegibility if it were part of the image itself.

What do you think?
N.

On Thu, Feb 15, 2018 at 4:31 PM Howard, Steve M GCPE:EX <Steve.M.Howard@gov.bc.ca> wrote:
Justin has it, unfortunately it is a trade-off for now.

The theme was never build with this type of overlay text in mind, so at this late hour we probably have two
options:

Keep the random feature and embed the text into the banners themselves. Set the alt text so screen
readers can read it as well.

Don’t use random banners and carry on as before.

Regards,
Steve

From: Justin Hewitt <Justin.Hewitt@gov.bc.ca>

Date: Thursday, February 15, 2018 at 4:26 PM

To: Nate King <nate@nowgroup.com>, "Howard, Steve M GCPE:EX" <Steve.M.Howard@gov.bc.ca>
Cc: Karl Hardin <Karl.Hardin@gov.bc.ca>, "McLean, Matt GCPE:EX" <Matt.MclLean@gov.bc.ca>
Subject: Re: Random Banner Images

Allo,

s.22

Please check the production instance after 5pm to make sure you have access following Jeff’s migration.

Nate, | had a stab at it as well, but | don’t trust my judgement at the moment. A JS hack won’t work the way the
site aggregates sections together as you know, and cleans out stuff it doesn’t want us to have = JS. So that

approach is out. (=

It looks like a trade-off. Lets see what Karl thinks. If we need to use the random image piece for the 20th,
Steve’s got the main pieces working, and his solution is making sense. The php side of the marketing page
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template is setup to handle it, and this makes complete sense, as it was built this way before but you needed to
do some of your magic to get the effect you wanted in the child element. The fact that the business folks can
populate images from the media library with tags | personally love. However, from the front end it needs some
of your CSS love. Reassignment of classes and IDs to the root section which was previously just an empty
placeholder for the sections to grab onto. Section-01 is no longer really usable except for your image border
(purple) to finish the bottom? It should be workable, but might not get the background effect you had at the
child, and it adds a bit more work on your plate to tweak it.

I recommend setting the root home page random image to none, let Jeff do his magic for migration, and then
working on this in test.

s.22

Cheers,
J

From: Nate King <nate@nowgroup.com>

Date: Thursday, February 15, 2018 at 4:06 PM

To: Steve Howard <Steve.M.Howard@gov.bc.ca>

Cc: Nate King <nate@nowgroup.com>, "Hewitt, Justin GCPE:EX" <Justin.Hewitt@gov.bc.ca>, "Hardin, Karl
GCPE:EX" <Karl.Hardin@gov.bc.ca>, "MclLean, Matt GCPE:EX" <Matt.McLean@gov.bc.ca>

Subject: Re: Random Banner Images

Hey Steve,

| have entered an alternate banner image (inverted the current FPO image) and added it to the media library
using the 'homeimage' tag. I've set the options on the home Banner display option to Block, and things have
gone south...

Can you have a look and let me know if this is behaving as intended, or if | have set it up incorrectly?
Thanks,

N.

On Thu, Feb 15, 2018 at 3:34 PM, Howard, Steve M GCPE:EX <Steve.M.Howard@gov.bc.ca<
mailto:Steve.M.Howard @gov.bc.ca>> wrote:
Hey all,

I think we should be set for the random banner images. | have pushed the code to test and it doesn’t appear to
have broken any current functionality... &

To accomplish this, | have added a few new options to the Media menu and “Marketing Home” template.

So we aren’t pigeon holed in to using a set number of possible images, | have added a new “Media Tags”
taxonomy to the media menu. The idea here is to create a new tag to group together all images that should be in
contention for the random page banner. This will also allow doing this with different image sets on each sub-
page if required. Once a new Media Tag is created, just copy/paste the slug into the new “Media Tags” field on
the Attachment Details screen (go to Media and select any image), on the right side below the other options.

On the Parent Page for the “Marketing home page” template, there are now new options for the banner display:

Banner Display Option
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o Parallax — What the theme is currently doing. If a featured image has been set, set it in the background with a
parallax scroll effect.

o Block — Add the image as a responsive-img that acts like a traditional hero image. No parallax.

Random Banner Tag (This is where the magic happens)
o The default option is “none” which will just use the featured image as before.
o New radio options are loaded for every Tag that has been added to the Media Tags taxonomy.
o When one of these tags has been selected, it will ignore the featured image (unless the featured image is
included in the Media Tag) and randomly select one of the possible images and add it to the top of the page in
parallel or block format.

Notes:

I am not sure what this will do for the “Making life more affordable...” banner that Nate has added. CSS
may need to be adjusted when using the block option.

All banner images in a tag set should be the same size
It might not stretch properly on superwide displays, we will need to test once we get images in place.

It doesn’t account for human error on tagging. If someone tags a PDF as something that should be included

in the banner, expect a broken image &
Should be polylang/translation ready.

Regards,
Steve

Subject: Re: Web images
Date: Friday, February 16, 2018 at 6:22:44 AM Pacific Standard Time

From: Rebecca

To: Hardin, Karl GCPE:EX
CC: Christina Day
Hi Karl,

Love your choices! We were definitely struggling to select some images without knowing a lot of the content - as we
were pulling choices we were essentially giving almost as many options as the original light box we sent!

Fou hawa lacm e coim lacin e,
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ror neru Imdges we 1ove wnese.;

Diverse family on the couch: https://www.istockphoto.com/ca/photo/were-a-happy-family-gm534370433-56935244

Diverse family selfie: https://www.istockphoto.com/ca/photo/happy-senior-asian-woman-taking-selfie-with-family-
in-park-gm491695392-75887075

Young couple painting apartment: https://www.istockphoto.com/ca/photo/couple-decoration-their-apartment-
egm592409092-101749843

Young working woman: https://www.istockphoto.com/ca/photo/positive-management-is-key-to-leading-productive-
teams-gm638493478-114511953

Young family: https://www.istockphoto.com/ca/photo/happy-young-father-mother-and-baby-boy-over-white-
background-gm469401442-61550384

Same sex couple: https://www.istockphoto.com/ca/photo/technology-gives-them-more-ways-to-share-the-love-
gm516000898-88769503

Father and son: https://www.istockphoto.com/ca/photo/father-and-son-playing-with-blocks-gm899918308-
248313891

Mom and son reading: https://www.istockphoto.com/ca/photo/reading-a-book-gm846154434-138752935

Mom and daughter: https://www.istockphoto.com/ca/photo/curious-mother-and-daughter-gm475264728-
65237957

Happy to take a look once the images are in place to make suggestions about the overall look and feel and help with
tweaking. Let us know!

RM

REBECCA MCNEIL
Digital Director | The NOW Group
Vancouver | Winnipeg | Toronto | Ottawa

1.877.682.5441 office | nowgroup.com
Stay connected with The NOW Group on Facebook or on Twitter

Member of UFCW 1518

This e-mail is intended only for the person or persons to whom it is addressed and may contain information that is
privileged, confidential and exempt from disclosure under applicable law. Any other distribution, copying or
disclosure is strictly prohibited. If you have received this e-mail message in error, please notify the sender
immediately and return this e-mail to the sender.

NOW Communications is committed to reducing the use of paper. Please consider the environment before printing
this e-mail.

On Feb 15, 2018, at 11:54 PM, Hardin, Karl GCPE:EX <Karl.Hardin@gov.bc.ca> wrote:

Hi Rebecca and Christina,
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