From: Kelch, Kyla GCPE:EX

To: Twynstra, Tanya L GCPE:EX
Cc: Seiterle, Dominic GCPE:EX; Ralph, lamie GCPE:EX
Subject: Electoral Reform Digital Advertising
Date: Wednesday, February 14, 2018 3:00:51 PM
Attachments: ER hwv display 728x90.jpg

ER | Jisplay 300x250.i
Hi Tanya,

We're planning to go live with the digital media buy for the Electoral Reform/How We Vote

Engagement tomorrow and plan to run the ads until EOD February 27
Approximately half of the $100,000 media budget will be spent targeting ads on Facebook in regions
with lower engagement and the other half will be spent targeting British Columbians via Facebook
static and pre-roll, Instagram static and CBC digital display and pre-roll ads. $-13
s.13 I'm working with Steve
Howard on this and should know within the next couple of days if it works.
Sample creative for Facebook and Instagram can be found below and the digital display creative for
CBC is attached. We're still waiting for an approval on the pre-roll video and will share it with you as

soon as it becomes available.
FYI - The following regions were selected for the regional ads based on the information provided in

Dominic’s report:
e Squamish, Whistler, Pemberton, Lillooet
e Penticton, Summerland, Osoyoos, Oliver, Princeton
¢ Prince Rupert, Terrace, Queen Charlotte, Masset
e Fort Nelson, Fort St John, Dawson Creek, Chetwynd, Tumbler Ridge, Taylor
* Kelowna
e\ernon

e Port Alberni
Please let me know if you have any questions or if you hear any feedback once these go live.

Cheers,
Kyla
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Make your voice heard on how B.C. votes
Tako the gueshormars Doloro Fab. 28 and halp shape the referondum
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Make your voice heard on how B.C. votes

Toka 1he Quasionraing Didons Feb. 21
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s Government of British Columbia vt Like Page
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Squamish, Whistler, Pembestion. and Lisooet we wanl 10 hear from you

Make vour voice heard on how B.C. votes

Taie Te questonnase telre Feb 13 and help $1ape Ne referengum
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BRITISH COMMUNICATIONS C .
LECATA PROJECT APPROVAL L

| YYYY-MM-DD
i

2017-11-07

Attorney General
. e e

TITLE
Electoral Reform . 2017-11-27 I 2018-03-31
— . i
Publi¢ engagement regarding electoral reform 1S Campaign i Series  'C3 Single
“THEME / MESSAGE AUDIENCE REGION “"
Provide input on how BC votes British Columbjans ® B.C. € canada '© Internat’t
OBJECTIVE 16 THIS INGLUDED IN YOUR ANNUAL MARKETING PLAN?

Educate BC.on FPTP and PR systems & create awareness of the refe G Yes O No

SERVICES & MATERIALS REQUIRED

mnmammm nwannm&m;srmnmw GRAPHIC COMMUNICATION SERVIGES
v/ Strategic Planning b/ Pald Advertising ] Graphic Design Services (advertising, stc) .:
/| Marketing Planning W/ Print Materials .| Print Publication (reports, poster, olc) i
+/} Media Planning / Media Purchasing ! Promotional Items _. Digital Publication (POF, DVD, s-pub, stc) -
.} Website Development / Hasting /" Display fstatic or digita) " Display fstatic or dgita)
¥/ Social Media Development 57‘ Online Content & Advertising __: Information Graphics !
¥ Audlo / Video / Photography (.} Other (explainy . 1. Web Design and Online Graphics 1
._I Translation Services S _ ... Promotianal items i
-1 Othr (explain 1} Public Service Announcement ... Presentation (PowerPoint, PDF)
{no funding requirec) . _: Video./ Motion Graphics

e e 4 P

ESTIMATED COSTS = Brandid -
SEAVICE SERVICE PROVIDER §TO8 COST ESTIMATE SI i b Mark Mbpm
Campaign ' = ome,mem
__ Media Purchase Varlous 87 |$ 100,000.00 it S
Oonsl.ltatlon / Research
Websi‘ls Devdqwmm "4 Update / Reprint
Social Media Development ] " ' i.! Final / Approved
Audio / Video / Photography .
Production St Bornadine 67 |$ 170,000.00 [I ﬂf‘ o"“"'e .; Print 708 nquindy
Distribution DISTRIBUTION
Other I v WSUY "} BC Mall Plus (T08 required)
. s ; 'OTAL COST S el T

‘GCPE / MINISTRY - Discrationary STOB 67 MINISTRY - &a,mry STOB 82 s no'wo.oo

MINISTRY APPROVALS

PROGRAM DIRECTOR NAME
Nell Reimer 2018-01-10
VINISTRY EXPENSE AUTHORTY NAME DATE _  YYW.MM-DD

Sean Grills

GCPE APPROVALS

GCPE MINISTRY COMMUNICATIONS DIRECTOR NAME SIGNATURE . DATE YYYY-MM-DD
Megan Harrlg Wlegan PHarmss _ 20180111

GCPE MARKETING & SUPPORT SERVICES NAME YYYY- MDD
Kathryn LeSueur- F L ZDl%J & ’ ]

GCPE EXPENSE AUTHORITY NAME INAT v Myveve-thm-op

GCPE MARKETING & SUPPORT SERVICES | PO BOX 9408 STN PROV GOVT Viotoria BC VBW 9V1 | Tel: 250 387-3657 Fax: 250 887-1435

ABSSIGNED PRINT FORM CLEAR FORM
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Kelch, Kyla GCPE:EX

S e el i)
From: Seiterle, Dominic GCPE:EX
Sent: Tuesday, February 6, 2018 9:29 AM
To: Kelch, Kyla GCPE:EX
Cc: McLean, Matt GCPE:EX
Subject: RE: Electoral Reform Digital Advertising

Hi Kyla-

Here are the current responses by regional district for electoral reform (ordered by population). The first chart shows the survey responses, population and
resulting variance. Starting at the top of the chart, look at the regions that have a large negative variance (more red) to focus digital marketing.

Tell me what you decide, or if you need more info.

Cheers,

Dominic
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Lacation
Ad Name Platform __|Ad® Post Copy Creathve Headline Tasgeting Tasgeting Display URL
“You have an epportunity o help decide
e ehect thei . T before Feb. 28 "
tong Copy| Facebook | 1 o w | o vou vt | e shope thee 3 B Oider 40+ engage.pov.be «aMmowwevate g Lrngage gy b 1 8 hemmrerte
L
Facebook Older shart Help shape the referendum that will
capy Facebook | 3 BC voles. otder | Mate you wotes Feb 38, 3 O {404) e S i ———————
Tou have an cppartunity to help decide
o Bratinh Cobembians edec | their Take the questannaie betore Feb. 213
Facebook Yourer long Members o the Legiiative Assembly and elp shape the seferendurn. onaitahanens | Wil
Cony Facebook 3 LAl Younger | Make your . wotes. BC Yownger {1839}
Facebook Younger Shart Help thape the referencumm that will .
Copy Facebook | 4 4 h votes. Yourger | Make you h b wotes | Take th dore Feb. 38, e Vounges [18-39) b iR it
Wau have an cppartunity o kel decide
.:“lr ::‘:u" :‘.'. u-hnm ‘:::" engage gov.be cafhaweevate RS fengage oy b Cahowmeente
Facehosk Video Facebook | § MLl widea | Make you he how B.C votes | T betore Feb. 28, BE 8
ke your voe heard on RHowWevole
Instagram Younger Long "F:::xm“m'h::' engage gov.be cahowmevole Patps [ fengage gov b Cahowwevate
Loy Irntagtam & Naurger He Younger {18 35}
Squamich, Whistler, Pembeon, and
Liouet e wrant 1 baar from you, Make Squamiah,
your hape the ou . wotes. [wihestier, engage gov.be cafhowwevote Mt fergage ger be 1o Torarmevote
Facebock Regional Ad - relerendiam that wil deterimare how BC Permberton,
Soul & Facebook | 7 wates. Ol Take the bet 28_|[uiovet 1=
Squamish, Whistier, Pemberion, and
Uit wor want 1 barar from you. ke [squamish,
yous vosce heard and help vhape the Make your voice heard on how B0 voles [wihistler, engage gov.be cafhowwevate gy Lengage ko be Lahowwrvete
Facehock Regional Ad - referpncisen that wil determire how BC Perberten,
Sau 8 Faehook L] wotes. Nounger Ll before Feb. 28, |lillooet a8
Peritaton, Summerlind, Ouayoon, Oler,
Princeton we want 1o hear froen you. Pendicton,
Mabe your Make your wates Summerand, engage gov b cafhowwevate ot [ ergage gory b o aharsesrerte
Facrbock Regional Ad - the rederendum that will determine how Chayoos, Dlver,
osi & Facebook | 9 BCvotes. Oider Take before Feb. 28. | Prnceton LIS
Perticion. Summerland Osoyoos. Claver.
Princetan we want 1 hear froen you. Penticion,
Make your voice heard Make your h wotes. Summeiland, engape gov.be calhowwevote et enaage g be calhowwrvele
Facobook Regional Ad - the ieferendum that wil determne how Oroyeos, Oliver,
Oksi 8 Facebook 10 BC votes. Younger T betore Feb. 28, Princeton 18+
Prce Rupert, Terrace, Queen Chariatte,
Masunt we want to hear from you. Make Prince Rupest,
your woice heard and help shape the Make your waice beard an how B0 wtes Teirace, Gueen engage. gov br.cafhowwevate hitgs iengage g b sahowwewle
Fasebook Regional Ad - seberandhum that will determine how B Charlotie,
Skie A Facebook | 11 votes. Dider Take th befare Feb. 28 Mt 8
Frince Rupert, Terrace, Qusen Charlatte,
Mt wer want ta hear from you. Make [Prince Rupert,
o hape th ke your voice wotes Terace, Ceen engage gou be cafhawwevote bt e ngage 4o b+ 4 owmevole
Facebook Regional Ad - referendum that wil determine how B0 Charlotte,
Shoc B Facebook | 17 voles. Younges Tak m Matset 18
Fort Nekon,
Fart Nehan, Fort St lohn, Dawson Creek, Fort 51 John,
Chetwynd, Tumbles Rudge, Tayos we Make your vaice heard on how B.C. votes Dawson Creek, engage gov be cahowwevets bt fengage g bt 4 Powmemte
want b0 heas from you. Make your voie Chetuymd,
Facebook Reponal Ad - heard and help shape the referendum Tumbler fidge,
L) Fatebonk 13 votes, i Tak thy belore Feb 8. Taylor LIS
Feat HNelson,
Fort Nehon, Fort St John, Dawian Creek, Fort $1 ohn,
Chetwynd. Tumbles Ridge, Tayior we Make your voie heasd an haw B0 votes Dawson Creek, engage gov b cafoawevole it engage gov bu L4 howeeele
want o hear from you. Make your voice Chetwnymd,
Faceboak Regional Ad - Feard and hel thape the (eferendus Tumbler fdge,
Prir B facebook | 34 entes. Younger Take the before Feb. 78, Taylor 18+
Klowna we wani Lo hess Irom you, Make
——— _— “"‘."‘m”w” —'.—"u ke your [ BL votes engage. gov.be cahamwevsle hittps /fengage gov b (ahowmevole
Kelowna A facebook | 15 vates. oider Take the before Feb. 78 Kelowna 18+
Kelorwna we waril to hess from you. Make
sl h our wotes engage.gov.beca/howwevote It/ fengage gov b Cahawmr e
Facebaok Regonal Ad - reterendum that wil deteimine how 8 .
Kelowna 8 Facebook | 16 vates Yfounger ‘Take the belore Feb. 28, Kelowna 18
Vernon we want o hear from you. Make
- e Make your voice heard or b B votes engape gov b caltamwevste g Jfengagn gy b caMerreote
Mermon A Facebook ar vobes Older before Feb. 28, Vernon 18+
Weman we want to hear fom you. Make
Facebook Regionsl Ad - relerendum that will deterine how BC e i e e LA b Ll
Facebook 18 wobes Younger Take thy bebare Feb. 78, Vernon 18+
Poet Alberm we want to hear from you.
ik R m’h‘::‘:'“ﬂ_“mm"‘ Make youe BC.votes [Ty w—— Hitgs Jiengage gy b cafhowmevote
Part Alberni & Facebook 1 BC votes, Oider T i Port Albes s
Foat Alberni we wanit ta hear from you.
Facebook Regienal Ad - ﬁm&;’m A e engage gov be cafhomwerote. bt fferigage g b £ afhowmeote
Post lbernl B Facebook | 0 B vobes. Yownger L befare Feb. 28, | Port Albetnd 18+
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Regional District _Y_ Count of FSA From Survey ¥ _Survey Percentage é Population Percentage = Variance _*_

Greater Vancouver - 15517 39.4% 53.8% -37%
Capital 7651 19.4% 8.1%
Fraser Valley 2696 6.8% 6.3% 7%
Central Okanagan 1268 3.2% 4.1% -29%
Nanaimo 1710 4.3% 3.3% ST
Thompson-Nicola 993 2.5% 2.8% -13%
Comox-Strathcona 1072 2.7% 2.3% 14%
Fraser-Fort George 566 ©1.4% 1.9% -33%
North Okanagan 534 1.4% 1.8% -32%
Cowichan Valley 581 1.5% 1.8% -20%
Okanagan-Similkameen 369 0.9% sk
Peace River and Northern Rockies 331 0.8%
Cariboo 653 1.7%
Central Kootenay 812 2.1%
East Kootenay 647 1.6%
Columbia-Shuswap 920 2.3%
Squamish-Lillooet 81 0.2%
Bulkley-Nechako 363 0.9%
Sunshine Coast and Mount Waddington 1154 2.9%
Kitimat-Stikine and Central Coast 187 0.5%
Alberni-Clayogquot 187 - 0.5%
Kootenay Boundary 740 1.9%
Powell River 284 0.7%
Skeena-Queen Charlotte 62 0.2%

2
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Electoral Reform - Completed Quetionnaires
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Dominic Seiterle

Engagement Specialist, Measurement and Analysis

GDX — Government Digital Experience Division

Government Communications & Public Engagement

4" floor, 617 Government Street | Victoria BC | 250-415-8743

From: Kelch, Kyla GCPE:EX

Sent: Friday, February 2, 2018 9:00 AM

To: Seiterle, Dominic GCPE:EX <Dominic.Seiterle@gov.bc.ca>
Cc: MclLean, Matt GCPE:EX <Matt.McLean@gov.bc.ca>
Subject: RE: Electoral Reform Digital Advertising
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Sounds good, thanks Dominic!

From: Seiterle, Dominic GCPE:EX

Sent: Friday, February 2, 2018 8:51 AM

To: Kelch, Kyla GCPE:EX

Cc: McLean, Matt GCPE:EX

Subject: RE: Electoral Reform Digital Advertising

Hi Kyla-

Can we give it to mid next week to look at the data. | want to see the dust settle from the mailer before we make a decision on this. How about I send you
regions Tuesday/Wednesday of next week?

Thanks,

Dominic

Dominic Seiterle

Engagement Specialist, Measurement and Analysis

GDX — Government Digital Experience Division

Government Communications & Public Engagement

4" floor, 617 Government Street | Victoria BC | 250-415-8743

From: Kelch, Kyla GCPE:EX

Sent: Thursday, February 1, 2018 4:20 PM

To: Seiterle, Dominic GCPE:EX <Dominic.Seiterle@gov.bc.ca>
Cc: McLean, Matt GCPE:EX <Matt.McLean@gov.bc.ca>
Subject: Electoral Reform Digital Advertising

Hi Dominic,

The electoral reform digital ad assets are almost ready to go so the next step for us is to start putting together a media plan. Are there any areas or
demographics that are currently under represented in your results that you would like us to target? Let us know if you have any other suggestions for how you
would like us to direct the advertising so that you get the best results from the engagement.

Thank you,
Kyla

Kyla Kelch

Marketing Coordinator | Advertising and Marketing Services
Government Communications and Public Engagement
Phone: (250) 896-6348
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